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3) cu are paid a compliment by every 
customer who enters your store. 
Maybe that customer has passed by 
20 stores to enter yours. WHY? 

Good values make good friends. 

Perhaps you have gained a reputa- 
tion for values and that customer has come in 
for more, or you have excited the curiosity of the 
prospective customer by your store windows, 
newspaper advertising or the publicity of friends. 

How do you “carry on” from this point? 

Do you establish a principle in your store of 
considering every potential customer as being 
worth more to the business than just one oppor- 
tunity to sell a pair of shoes? 

There are stores the country over that to-day 
are enjoying a good run of business because of 
the fact that good values prompted the customer 
to return to that store again. The shopping days 
in footwear are gradually passing. Stores are 
beginning to learn the value of a customer by the 
year instead of by the pair. There is all of the 
difference in the world between the two. In one 
case, you get all of the customer’s shoe. business. 
In the other you sell him or her once and never 
again. 

The biggest thing in the shoe trade to-day is 
just this—faithful alliance of customer and store 
that is built up on only one proposition—good 
values. 

The parallel holds true also between the store 
and the manufacturer. Good values mean a re- 
peat order. You can go still further to the rela- 
tionship between the manufacturer and the tanner 
and supply houses. Good materials gather re- 
peat orders. 

There is sweeping over this country a return of 
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sanity in buying and selling. Merit is coming to 
the top. Good values are finding sales. There is 
a big difference between good shoes and good 
values. A good shoe in workmanship may be out 
of style and of no value, but a good value finds 
style, workmanship, material and price. 

There is nothing to be gained by asking the 
manufacturer to make shoes at a loss. . The real 
strength of the service you are rendering the cus- 
tomer is built on a fair profit all along the line. 
It is the only thing that makes good footwear re- 
peat itself. If the retail buyer forces the manu- 
facturer to sell at a loss, the manufacturer in 
turn forces the tanner to sell at a loss. There is 
a false standard of values in the end. 

When the merchant returns for more of the 
same shoes, he will find himself up against a dif- 
ferent price basis and he won’t be able to satisfy 
the customer with the same shoe at about the same 
price. The question of good values is such an im- 
portant one that it swings right around the circle 
from tanner to manufacturer to merchant to cus- 
tomer. The swing of the circle never stops as the 
customer is always in need of shoes. If sold on 
the right principle of good values, the customer 
repeats and repeats. It may not be the same 
style of shoe, but the standard of the shoe holds 
good. 

The retail merchant who has constantly been 
buying one line of shoes for a number of years 
has been getting his customer accustomed to the 
shapes, leathers and ingredients of good shoes. 
A switch to another line is not easy to make. 
It means a switching of the tastes of the custom- 
ers also. This reputation for good values is some- 
thing that you should study every minute of the 
day. 
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The retail shoe trade to-day is experiencing 
many tactics unfriendly to this spirit of good 
values. In many cities new stores are starting 
under names not rightfully theirs. The names se- 
lected have back of them a reputation for good 
shoes in other cities. The classic theft of the good 
name of a merchant is well known in New York. 
A washer woman bearing a nationally known 
name suddenly became the titular head of a big 
business. Her obvious place in the business was 
due to her name, nothing else. The competition 
brought about by the similarity of names was not 
good for the original owners and developers of the 
named line. Now, if together with the theft of 
names there comes a national theft of reputation 
the industry is in a serious how-do-you-do. 

All over the country stores are cropping up un- 
der short-term leases using the familiar bait, $10 
and $12 shoes at $4 and $5. This competition 
fools only the people ignorant of values. A com- 
parison of these shoes with footwear in worth- 
while stores proves the fraudulency of the claims. 
There is absolutely no such margin in shoes to- 
day. Noone is able to offer $12 shoes at $5 under 
any test of values. 

Shoes to-day are sold on a smaller margin and 
even the most styleful shoes cannot obtain the 
mark-up that similar fine designing would entitle 
it to a number of years ago. The public to-day is 
getting style and value in footwear at a lower 
price, in keeping with the service rendered them 
than ever before. 

The only shoe that is saleable to-day is the one 
in style. The only stores that are doing a worth- 
while business in shoes are those that are selling 
good values in style. The processes of elimina- 
tion of worthless businesses comes through the 
fact that they are not based on this truth. 

When a factory after the severest tests in style, 
materials and prices fill its production right along 
on comparatively twelve numbers, it tells very 
clearly that good style values are making good 
business. When a shoe store giving good values 
and good fitting finds its sales totals higher than 
a year ago and practically every customer a famil- 
iar face, it bespeaks that store’s reputation of good 
values. There isn’t a greater saying in the trade 
than “Good Values Create Good Business.” Give 


good values—it pays. 


The Fized Points in 
Buying 
The “real buyer” (as so termed by the shoe 
traveler) is a man that has a method in shoe buy- 


ing that is distinctly efficient. When he takes up 
a shoe he examines it so that every single point in 
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its construction, as to its fitting and selling merits, 
is made known to him. In an effort to find just 
the method of procedure, as used by the real shoe 
buyer, a number of shoe travelers and salesmen 
were interviewed and the following is the con- © 
census of their experiences: 

The real shoe buyer first looks at the last; then 
at the pattern; then at the sole; then at the heel; 
then at the fitting qualities; then as to how it 
stands, and almost invariably asks to ‘see the in- 
side of the shoe so that he can see the grip of 
the sides, the grade of lining, the type of insole. 
He then examines all the materials and sees 
whether the shoe is appropriate in every respect 
and FINALLY ASKS THE PRICE. 

He makes the examination in just the order 
named. He never picks up’a shoe and asks the 
price first. 

He wants to know the particular features about 
the shoe and puts these together with pictures that 
his eye has already made of the appropriateness 
of that style, to the class and grade of trade that 
he hopes to serve. 

The real salesman says nothing when the buyer 
is examining the shoe and waits until he has fin- 
ished. Then the salesman takes particular pains 
to impress the little features that increase that 
style’s salability. 

He shows why the shoe in question correctly fits 
the foot, the benefit of the new last for a particu- 
lar kind of foot, and gives specific knowledge on 
the fitting, quality and style properties of the 
shoe, and if he is wise he links up his talk with 
the statement as to the appropriateness of that 
style to the store’s trade. 

Price is usually the test of the efficiency of the 
salesman. Price should never be the sole argu- 
ment of the salesman, or the sole reason for pur- 
chasing on the part of the buyer. 

The real buyer is never confused by a multitude 
of samples, and the real salesman never puts a, 
jumble of lasts, patterns, leathers and grades be- 
fore the buyer of one time. The real buyer knows 
just what he is ordering, why he is ordering it, and 
knows to a pair the number of cases he wants 
next spring. The REAL SALE is made when all 
these elements are combined. 





Styles That Come Back 


An assertion which has been heard a number of 
times recently is to the effect that velvet shoes for 
women are coming back. This peculiarity has 
been noted repeatedly in the shoe trade, within 


the past ten years. The RECORDER called atten- 
tion a long time ago to the fact that in many ways 
(Continued on page 56) 
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Rate of Turn-Over Is Business Problem 


To Double Turn-Over Is to “Sell More Shoes’? Without 
Increasing the Investment—National Chamber of 
Commerce Urges “Turn-Over’’ Study 


Recorder Bureau Establishment of a sys- 
Waciineten. D. C tem of stock-control has 

8 ’ . * been recommended to the 
merchants of the country by the United States Cham- 
ber of Commerce after a thorough study of merchan- 
dise turnover by the experts in the Domestic Distribu- 
tion Department. Firmly convinced that the merchant 
should know what is taking place while it is taking 
place, the Chamber of Commerce is of the opinion that 
control-cards are essential to this end. 

The arguments advanced by the National Chamber 
in behalf of a control system are comprehensive. In 
support of the proposition many questions ‘are asked 
the merchant. For instance, the business man who 
does not keep his costs separated, is asked, “How do 
you know when some of your expenses are too high?” 
“Have you ever figured or even estimated the amount 
of these costs in your own business?” “Have you 
divided your store into departments?” “Is not your 
business the most important of any in the world to 
you?” “Do you believe in guessing or in knowing?” 
“If other business men find these facts necessary, 
should not you provide yourself with them also?” 


Guessing or Knowing 


The distribution experts employed by the national 
organization make it clear that merchants who have 
studied the problem learned that the rate of turnover 
is one of the most important factors in the business. 


It is second only to cost accounting. To those mer- 
chants who have not established an accurate form of 
cost accounting in their stores, the Chamber points 
out that “this is not an argument against it any more 
than if a merchant does no advertising; his failure 
to utilize this sales method is an argument against 
the need of publicity.” 

The Chamber of Commerce says, “It is, of course, 
possible to be too conservative and to buy less than 
could be sold. This is not really a serious condition 
because, unless transportation facilities are very poor 
or the distance from supplies is very great, a shortage 
usually can be made up in a few days and often in a 
few hours. Average conditions only can be discussed 
here. Special cases demand special methods. 

“When the various expenses and wastes involved 
in slow turnovers are stated separately the subject 
becomes even more easily understood. What are the 
elements in which losses due to slow turnovers may 
be found? Investment; interest; mark-down; salaries 
and wages; shelf or storage room; prestige-reputa- 
tion; inefficiency. 


True Source of Profit 


“An examination of these elements shows their 
relation to each other. Invesi2d money is the source 
of profit which, in turn, depends upon the amount of 
goods in stock and upon the length of time which 
these goods are carried. It is evident that to double 
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the turnover comes to the same thing as doubling 
the amount of stock without increasing the invest- 
ment. Or, vice versa, one-half as many turnovers 
results in doubling the amount of money invested for 
the same quantity of goods. 

“Interest must be paid upon all borrowed money and 
most merchants are borrowers. If the turnover is 
reduced from a period of six months to one of three 
months the interest on a given loan is reduced in the 
same proportion. Mark-downs are required for three 
principal reasons: The goods have proved unsalable 
at the original mark-up. Too many were bought and 
a change in the style or season has left some of them 
on the shelves—with the result that they have been 
soiled, chipped, bent or defaced otherwise by frequent 
handling. Salaries and wages must be included be- 
cause every operation in every establishment costs 
something. When an unprofitable operation is per- 
formed it represents a loss. Roughly these losses are 
due to: Waste of time by management in reaching 
decisions as to when and what mark-downs are to 
take place; waste of time by sales force; rewriting 
tickets; rearranging goods for mark-down sales. 
Shelf or storage room is a definite part of the expense 
of doing business; and that portion which is devoted 
to slow-selling merchandise is wasted. Prestige- 
reputation for the high character or timeliness of 
merchandise is sought by most stores. 


Keep Up ‘On Style’ 


“There is a distinct waste measurable in dollars and 
cents when the reputation of an establishment is 
lowered by unstylish or shopworn goods. Inefficiency 
always results in waste. The buyer whose judgment 
often is wrong usually makes the mistakes from 
lack of knowledge as to the stock and the speed or 
slowness with which it is moving. Frequent mistakes 
cause uncertainty in the mind of the one who makes 
them and tend to worse errors as time goes on unless 
some measures are taken to make them improbable. 

“More losses which take the form of waste may 
be thought of, such as insurance on marked-down 
merchandise and other overhead items, but these can- 
not be divided conveniently and only need be men- 
tioned. There is just one method of reducing this 
waste to a minimum. That is through records of 
purchases and sales which can be consulted at any 
moment; which will give a complete picture of the 
situation as it changes from week to week, from 
day to day, even from hour to hour if that be desir- 
able; and which will supply the knowledge for 
immediate additional purchases, for mark-downs or 
for any other change in handling the stock.” 


TAXATION REVISION NEXT 


Merchants Need to Be Alert on Congressional Tax 
Program 


WASHINGTON.—It is apparent that the Administra- 
tion is becoming cognizant of the fact that the sales 
tax is inevitable. If the speeches of Postmaster Gen- 
eral Hays are of White House inspirations, as is 
claimed in many quarters, it is the time factor alone 
which prevents the Administration from indorsing 
this plan of assessment. It is the consensus of opinion 
of those who have interpreted Hays’ utterances that 
he spoke for the President on matters of taxes and 
tariff. It is believed that the revenue policy of the 
executive branch of the Government favors some sort 
of a manufacturers or sales tax as the chief source of 
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revenue. The fact that these tendencies cropped out 
at this time indicates that the latest tax program 
revised by Senator Smoot will meet with little oppo- 
sition from the President. This is significant as the 
= trade has indorsed, in substance, the Smoot 
plan. 

Representatives of the National Retail Drygoods 
Association advised the majority members of the 
Senate Finance Committee on Wednesday of this week 
that the retail trade was in favor of Senator Smoot’s 
proposal for a revision of the internal revenue laws. 
It is doubtful, however, whether the sponsor for the 
plan will bring it to the attention of the Committee, 
of which he is a member, because it would conflict 
with the program of the committee itself. It is a 
source of surprise to many tax-payers that the Senate 
Finance Committee is not giving close attention to 
the specific recommendations of the Secretary of the 
Treasury. The committee voted to retain the 32 per 
cent rate as the maximum surtax on incomes. The 
Treasury had suggested 25 per cent as the maximum. 
There is a disposition, however, on the part of Senate 
leaders to give preference to the Treasury recom- 
mendations rather than accept the House Bill. The 
Senate Finance Committee also approved the provi- 
sions of the House bill increasing from $2000 to $2500 
the exemptions to heads of families having net in- 
comes of $5000 or less and increasing the exemptions 
on account of dependents from $200 to $400 each. 


A Change of Method 


Judging from statements of the Postmaster General 
the Administration could not submit itself to a com- 
plete change in the mode of tax assessment because 
of time limitations. The Treasury Department has 
estimated that it would take five months to accom- 
modate itself to any considerable change of method. 
The inference which Mr. Hays draws in the following 
statement is unmistakable: “The time is too short 
and the government’s need of money too great to turn 
around immediately in this regard, but I express the 
hope and expectation that soon we shall be able to 
change our systems of taxation so as to raise less 
of our revenue through burdensome income taxes and 
more of it through some other form of direct tax on 
the production or consumption of goods.” It is said 
that the idea is to complete the change in taxation 
methods by amendatory legislation at the regular 
session of the congress during the winter. 


Some Favor Manufacturing Tax 


One of the striking features of the tax situation 
is the indorsement of the manufacturers’ tax plan by 
trade associations representing manufacturers. It is 
claimed in some quarters that the economic mobility 
of the tax will nowise be affected and it will amount 
to a retailer’s tax. There is a disposition to favor 
the manufacturer’s sales tax as it is designed to 
relieve collection costs through avoidance of costly 
perplexities. The legislative branch is confident that 
the policy of retrenchment adopted by Director of the 
Budget Dawes, will be successful inasmuch as the 
continued increase in Federal expenditures press un- 
comfortably against their plans for lower taxes. Re- 
organization of Federal departments and the conse- 
quent prevention of duplicated activities will figure 
only in a minor way in the curtailment of govern- 
mental expenditures. It is expected that the notable 
savings will be affected by alteration of the fiscal 
policy as it relates to departmental appropriations. 
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Making the Big Fair with Its Cattle, Horse Races 
and Carnival Features a Setting to a 


Brockton.—Active preparations are underway for 
the style show and shoe exhibit to be made by 
Brockton and Brockton district concerns at the 
forthcoming Brockton Fair, Oct. 4, 5,6 and 7. Ex- 
hibits of the Brockton shoe concerns will be under 
a uniform plan, concerns whether large or small 
utilizing the same amount of space. Each exhibit 
will be in the form of a miniature store window. 
The Style Show will occupy the entire upper floor 
of the Educational Building at the fair grounds. 
There will be 40 models showing men’s and women’s 
made-in-Brockton and Brockton district shoes in 
addition to many shoe accessories produced in 
Brockton. Local manufacturers are advising their 
customers of the forthcoming exhibit and urging 
them to visit Brockton at the time of the show. 

In the special Style Show Building all of the fea- 
tures of a trade style show will be incorporated. 
Models will be used on the fashion runway. There 
will also be a demonstration of the various opera- 
tions of shoemaking by skilled workmen of Brock- 
ton in the making of women’s footwear. It is some- 
thing decidedly unusual to feature turn-shoe mak- 
ing in the Brockton district as that section has here- 
tofore been pre-eminent in men’s shoe manufacture. 


The Active Style Showmen 


The Style Show exhibit will be under the super- 
vision of Frank E. Packard, who has taken the best 
ideas out of the trade shows to incorporate them 
into this show, which has a double feature of inter- 
est to the public and to the merchant. 

The executives of the Brockton Fair are as fol- 
lows: President, Fred F. Field; Charles Howard, 
honorary president; Perley G. Flint, secretary; Ed- 
ward M. Thompson, treasurer. Directors: Fred F. 
Field, Charles Howard, Perley G. Flint, Edward M. 
Thompson, Fred Drew, Walter Rapp, Horace A. 
Keith, Francis B. Gardner, Frank L. Crocker, Her- 
. bert L. Tinkham, Everett T. Packard, Harry C. Tol- 
man, Fred F. Field, Jr., Charles H. Pope, William A. 
Boyden, Harry C. Briggs, Everett M. Alger, Davis 
M. DeBard, J. Joseph Cahill, Carlton E. Blades. 
William M. Merrill, who ‘thas charge of making 
women’s shoes for the George E. Keith Company, 
will have special supervision of the shoemaking ex- 
hibit at the fair. 





CONFIDENCE IN AMERICA 


Trade Commissioner Van Norman Reviews Polish 
Situation 


Boston.—Louis E. Van Norman, United States 
Trade Commissioner, who has been spending a few 
days in Boston, held a conference yesterday with a 
number of shoe and leather men regarding general 
conditions and business prospects in Poland. Mr. 
Van Norman has recently returned from that coun- 
try, where he has represented our Government for 
several years. 


Shoe Style Show 





Conditions throughout Poland, he says, have im- 
proved about 50 per cent over a year ago, with the 
prospects good for a continued betterment. The 
country is again feeding itself and there has been 
some revival in industry. The condition of the agri- 
cultural classes has improved so much that many of 
the peasants are again paying taxes. 

Poland, on account of its geographical and other 
conditions, has problems to solve that are greater 
than those of some other of the war-stricken Euro- 
pean countries, but Mr. Van Norman seems to think 
that eventually it will find its way out of the fog. 

The currency of the country, of course, is very 
greatly depreciated, and compared with the American 
dollar the Polish mark is of absurdly low value. For 
example, Mr. Van Norman was yesterday wearing 
a pair of custom-made shoes which were fashioned 
for him in Warsaw and for which he paid 8000 
Polish marks. The equivalent of that sum in Ameri- 
can currency is about $6. 

The man who made these rather crude looking 
footcoverings was exceedingly proud of his accom- 
plishment, and especially so of the fact that he had 
made them to the order of an American official. 

It is pleasing to observe, said Mr. Van Norman, 
that in the general haze of international suspicion 
the United States stands out in the minds of the 
Poles as the one country in which they have com- 
plete confidence. 

The revival of agriculture in that country un- 
doubtedly means an increase in cattle raising, and 
as Poland before the war was an important exporter 
of calfskins, this fact is of considerable interest to 
American tanners. 

Poland, said Mr. Van Norman, thinks very highly 
of American footwear, although its people are not 
now in a position to buy much of it on account of 
exchange conditions. 





BROCKTON CONCERN SOUND 


Statements to the Contrary Concerning the Emery 
& Marshall Co., Branded as Malicious Falsehoods 

To the Editor of THE BooT AND SHOE RECORDER: 
Owing to the malicious rumors that have been circu- 
lating about the Emery & Marshall Co.’s affairs, stat- 
ing that they had assigned or were about to, I wish 
to state that it is absolutely untrue. After meeting 
all obligations, the concern will show from $150,000 to 
$200,000 and is absolutely solid. 

EMERY & MARSHALL CO. 
By : S: H. Marshall, Treas. 

I have carefully examined the condition of the above 
organization, and according to my best belief the fig- 
ures given above are absolutely true. 

CHARLES W. ARNOLD. 
President Merrimack National Bank. 

Sworn to this day before me, 

ARTHUR P. TENNEY, 
Notary Public. 
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The Public Is Getting the Benefit 


‘*Bargain’’ Leather Has Sold at Less Price 
Than It Costs to Make It 


not taken at its true value by many in the 

shoe trade, is the facility with which perfect- 
ly good leather has been obtained at ridiculously 
low prices during the past few months. 

For this reason shoe manufacturers have been 
able to turn out, in many instances, an excellent 
value in footwear at a remarkably low price in con- 
sideration of to-day’s production costs. A good 
grade of side leather at 15 cents per foot does not 
represent what this leather can be produced at with 
to-day’s costs of hides, tanning and selling expense 
included. 

The conditions of the last few months for obtain- 
ing bargain leather should not be taken as a criterion 
of future prices. Those in close touch with the sit- 
uation must know that the banks have insisted upon 
the moving of stocks; in some cases taking actual 
charge of enormous leather stocks and even going 
so far as to have it made into shoes. 


Liquidation Leather Wind-Up 


The bulk of the staple footwear and that worn by 
the masses is made from side leather, veals, kips, 
elks, cheaper grades of kid, India goat, lower grade 
calf and so on along the line. It is possible to-day 
to secure some bargains in calf leather. The top 
grade leather brings the top of the market prices 
and goes into high grade footwear. At the same time 
some excellent leather which brought a very much, 
lower price by reason of being handled in the liquida- 
tion process referred to above, is going into footwear. 

This is in no sense any criticism of the footwear 
or the manufacturer. It merely means that the retail 
merchant and the consumer are fortunate in being 
able to take advantage of an economic situation. Con- 
fusion may follow inasmuch as when matters are 
straightened around, in another season or so, cer- 
tain classes of shoes will not be obtained at as lowa 
price. 

For example, certain bargain lots comprising 
thousands of sides of excellent leather, at from 15 
to 22 cents or perhaps even lower figures moved in 
liquidation process, would normally in another season 
reckoning the present hide market values, bring 


FEATURE of the leather situation which is 
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around 30 cents, or perhaps double what it has re- 
cently cost. 


May Mean Fewer Tanners 


A tanner said this week: “As soon as these bar- 
gains are over it means ‘good night’ to the giving 
away of leather. Much of the leather which has 
been sold this summer could not be produced at any 
where near the price for which it has been sold. 
When this process is all over there may be fewer tan- 
ners, but those who remain will certainly not let 
leather go out at a less price than it costs to make 
and sell it.” 


Best Leathers Command Rea! Pric:> 


Leading brands of upper leather of recent order 
are in fairly strong demand and bringing a top mar- 
ket price. There is an excellent demand for grain 
calf leathers; for example, some tanners secure 55 
cents per foot for this leather, others 50 cents for 
black and colors. This leather is the rage just now, 
and there has been a stampede toward it. Again, 
there is one extensively advertised upper leather 
which brings from 5 to 10 cents more per foot than 
others, because of its excellence and the fact that 
there is such an extensive call for it. But these 
leathers together with the very choicest kid skins 
should not be confounded by retail merchants with 
a portion of leather which has been going into staple 
shoes. Much of the latter in another season would 
unquestionably bring considerably higher prices 
than those prevailing for many of the bargain lots 
which have been moved during the past summer. 

With the labor situation and the many other over- 
head costs, such as they are, it would appear that 
those who are waiting or looking for any material 
reduction in shoe prices for some time to come, are 
likely to be disappointed This is the time when 
retail shoe merchants should place the utmost re- 
liance upon their manufacturers and insist upon 
quality, for even in the last analysis, in spite of the 


high cost of living to-day the consumer should be - 


most interested in quality and the product that will 
give excellent service. The consumer’s gain during 
the coming year means the tanner’s loss so far as 
footwear is concerned. 








(Continued from page 52) 
the shoe trade as a whole was spending a great 
deal of money presenting styles to the public and 
then grabbing them away from the consumer be- 
fore the latter had really made up his mind (or 
her mind) to buy the new article. 

There are scores, probably hundreds of towns 
over the United States, where the merchants did 
not have quite the nerve to try velvet shoes ex- 
tensively, on their own trade at first, knowing it, 
as they do, to be rather timid and conservative. 


It ought to set us all to thinking, to see the pub- 
lic calmly meander into the stores and call for 
something which we have superseded, or tried to 
supersede by something else. 

Possibly it comes about because every manu- 
facturer has been too uneasily, perhaps even nerv- 
ously, “watching the other fellow” and trying to 
keep ahead, with the effect of speeding up every- 
body to a needless degree in putting out new 
styles. 
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What the Physician Can Teach Us 


Many Shapes and Proportions of Shoes Needed to Fit the Many 
Shapes and Proportions of Feet; Shoes Must Sometimes 
Be Adapted to Feet—Feet Should Sometimes 


whether flexible or stiff-shanked 

shoes are preferable. Inquiries 
are made often also how some persons 
manage to wear high heels and pointed 
toes for many years without noticeable 
trouble, finding such shoes more com- 
fortable for them after awhile than most 
approved orthopedic shapes. -And, why 
it is, that other individuals continue. to 
have foot trouble not infrequently, al- 
though they procure best varieties of 
shoes made. 

Such perplexing inquiries have to be 
answered convincingly and can be, if a 
clear, cérrect conception of feet and 
shoes is obtained. 


Too Many Half Truths Abroad 


Existing confusion is due to an im- 
portant degree to-uneven distribution of 
knowledge, many half truths being in 
possession of physicians, and many more 
being known to practical shoemen. The 
two sets should. be combined in proper 
relationships into a single, complete, 
harmonious picture. , 


(QQ wnetter are asked frequently 


Physicians must be more familiar with, and inter- 
pret more skilfully, the data supplied by shoe fitters. 


Shoe fitters, retailers, manufac- 
turers and wearers of shoes must 
know medical principles. Their 
ideas will be incomplete and un- 
satisfactory at important times 
until this medical knowledge is 
acquired and applied. 

An attempt will be made, there- 
fore, to construct a fairly com- 
prehensive picture as simply as 
circumstances permit from data 
supplied by the two sources men- 
tioned. 


Topics to Be Covered 


The writer has collected and 
fitted together facts gleaned from 
a very large number of hospital 
patients during ten years of serv- 
ice on the orthopedic staff of a 
large well-known general hos- 
pital in Boston; also from rather 
exhaustive original investigation 
into causes of joint diseases; 
and from additional years of 
medical practice and acquaint- 
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ance with experienced shoemen. 

The following topics will be consid- 
ered: 

Adaptability of feet. 

Poor circulating blood. 

Anatomical peculiarities of feet. 

Why foot -muscles and _ ligaments 
weaken and stretch. 

What are most correct foot shapes? 

Foot exercises. 

Rigid feet. 

What are best shoes to wear? 

Nerves and skin of feet. 


Adaptability of Feet 


A foot held confined in one position 
continuously for years finally will be- 
come.most comfortable in this position, 
after bones have changed their shapes 
slowly to accommodate themselves to the 
constant restriction placed on them. The 
selected position of fixation may be one 
of usefulness, or of crippling deformity, 
as in the old Chinese custom of binding 
down the toes. 

Most people become accustomed to one 


shape and size of shoes that prove to be most com- 





growth. 


FIG. No. 3 
Foot ligaments. No- Beneath 


ten- 
= — in Fig. 

gage, cman fants are born. 
particularly notice- 


able in the heel of 
the foot 


fortable after feet have attained their complete 
Some persons have normal shaped feet, 


others have painless deformities, 
depending on the character of 
shoes they have selected in the 
past to wear continuously. 

If a growing girl jams her 
feet into pointed toed, high- 
heeled shoes that are fitted too 
small and too short continuously, 
she will succeed in deforming her 
feet permanently, if this bad 
habit is maintained until middle 
age is reached when bones have 
attained their complete growth 
and have begun to lose their 
adaptive powers. 


Why Adaptability Is an Advan- 
tage 


Adaptive powers. are utilized 
in a favorable way on the other 
hand by orthopedic surgeons, in 
unfolding serious club-foot de- 
formities with which some in- 
By means of 
plaster of paris casts applied to 
such infants’ feet and changed 
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from time to time, it is possible to correct deformi- 
ties gradually and to force feet to grow into more 
desirable shapes. 

A healthy young adult should be able to wear for 
brief periods without harm, high heels, low heels, 
tight shoes or loose ones, shoes that are too short or 
too long, or with pointed or square toes. When this 
ability begins to be lost then old age is creeping on, 
or blood is becoming poor, or foot diseases are de- 
veloping. 

In old age there is a gradual loss of muscular elas- 
ticity, ligaments slowly stiffen and suppleness of 
youth is lost. Additional care 
then has to be paid to feet and 
shoes, but these matters will 
be discussed later. 


Change of Shoe Style Is Good 


Feet are most comfortable 
in one style of shoe after they 
have become accustomed to 
the selected size and shape. 
So, too, are persons most com- 
fortable if they sit continually 
in soft unholstered arnichairs, 
yet exercise and discomfort of 
regular exertion are healthful. 
It is advantageous to sit in 
less comfortable chairs a part 
of the time if an individual 
always must remain sitting. 
There is a possibility of too 
continuous and too great com- 
fort for feet. Moderate fa- 
tigue of feet is desirable at regular intervals for 
sustained normal foot functions. 

Several pairs of shoes of slightly different sizes, 
breadths and shapes may be better than one fixed 
size and style, because several pairs tend to exer- 
cise all muscles and ligaments more equally as in 
natural barefooted condition. The time to try such 
changes, however, is not when muscles and liga- 
ments are strained. Feet should be strong and elas- 
tic and even then the changes should be tried cau- 
tiously because foot adaptability may be poorer than 
is superficially estimated. Persons of advanced 
years should be contented with fewer changes as 
adaptive powers are lost. : 


FIG. 


FIGS. No. 4, 5 AND 6 


Here are shown three photographs of a flattened 
foot—the view in the middle showing its position 
when unsupported; and those on the left and 
right showing the position of the same foot when 
held up by adhesive straps and encased in a shoe 
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Let it be repeated that a normal young adult foot 
will adapt itself and become comfortable in a flexi- 
ble shoe or a stiff shanked one, in a high-heeled one 
or in pointed toe, or in any deforming variety, or 
natural foot shape. No complaint will be made in 
any case after adaptive changes have taken place as 
long as the individual remains in good health. There 
will be differing degrees of usefulness of the feet, 
though depending on degrees of interference with 
natural foot functions produced by different foot 
coverings. 

If blood that circulates through the feet becomes 
poor from any cause natural- 
ly it will influence them un- 
favorably in various ways. 
Muscles and ligaments may 
weaken, skin may become ab- 
normal, bones may show evi- 
dence of disease. 

If poor circulating blood is 
corrected quickly by medical 
means there may be no appre- 
ciable effects noticed by the 
person. On the contrary, if a 
slight blood defect is unrecog- 
nized and continues to exert 
its mildly harmful action for a 
long time there will develop 
obscure, poorly understood 
foot trouble. 

If the blood defect is of 
more severe grade then ab- 
normal foot symptoms may de- 
velop more rapidly, and in 
spite of best kinds of shoes worn. Feet supported 
in stiff shanked ones or with carefully fitted arch 
supports, as well as feet that have been deformed, 
or those that are not deformed, may all succumb in 
time to these subtle undermining influences. 


Real Cause Sometimes Unrecognized 


“Poor blood” is a loose term that includes a wide 
variety of harmful peculiarities that need not be 
discussed. Attention is drawn simply to this ex- 
tremely important avenue through which feet are 
influenced continually in favorable or. unfavorable 
ways. 

Wearers of shoes prescribe for themselves in vain 
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No. 9 


The frontal arch elevated. This arch 
really is not an arch in the sense that it 


is, or should be 


reatly elevated. It is 


really a bridge holding together the front 


FIG. No, 7 
The frontal arch of the foot 
compressed 


part of the foot 


FIG. No. 8 
The frontal arch stretched 
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very often many different makes of shoes, any one 
of which would be quite good enough if attention 
were paid to unrecognized causes of foot trouble, 
also acting through the blood to produce weakness 
and pain. Shoes are condemned unjustly when they 
are performing their function well. Responsibili- 
ties rightfully rest with wearers’ lack of understand- 
ing, or with shoefitters or orthopedic surgeons who 
consider obvious local appearances only, without 
thinking of the mysterious hidden bloodstream that 
is flowing through all parts of the body, carrying 
food substances, removing waste products, building 
up or undermining normal tissue func- 
tions in obscure manner according to its 
shifting qualities from time to time. 


Purgatives vs. Foot Devices 


The idea of relieving aches and pains 
of flat foot by Epsom salts administered 
internally is rather surprising or ludic- 
rous to some persons, yet this treatment 
or other drug treatments may be success- 
ful in appropriate cases, if digestive dis- 
orders are corrected that are acting as 
contributing causes for poor circulating 
blood. 

Harmful substances may get into cir- 
culation from many distant regions, from 
diseased tonsils, for example, and, being 
carried by the blood, may exert their 


BOOT AND SHOE RECORDER 





59 


of the instep most commonly, as the weight of the 
body bears down on the foot through the leg. This is 
popularly termed “falling of the arches” or more 
accurately “falling of longitudinal arches.” For 
bones of the foot form an arch running longitudinal- 
ly forward from heel to ball of the foot. This arch 
is highest in the part below the inner side of the 
ankle. 

When ligaments stretch slowly the arch becomes 
lower gradually until, in some instances, the whole 
sole of the foot rests on the ground. Figs. 4, 5 and 
6 are photographs of a flattened or pronated foot 
showing its position while bearing weight 
unsupported, also when held up by ad- 
hesive straps, and when it is encased in a 
shoe. 

In the front part of the foot ligaments 
bind bones together firmly from great toe 
to little toe in transverse direction across 
the ball. Se Fig. 2. This arrangement is 
called the frontal or transverse arch. 

Ligaments of the frontal arch weaken 
and stretch frequently, especially when 
feet are propped up in high-heeled shoes. 
Under these conditions there is transfer- 
ence of weight of the body to the ball of 
the foot to a larger entent and frontal 
arches may give way before insteps. In- 
steps and frontal arches both weaken at 
about the same time in other instances. 


baneful infil tibl . 
— influence on some _ susceptible Frontal Arch a Beides 
All cases of prolonged foot ‘trouble FIG. No. 10 Figs. 7, 8 and 9 show the frontal arch 
Foot muscles which 


should be seen by some competent physi- 
cian, and all cases should be fitted with 
appropriate shoes. The latter should not 
be of ideally perfect shape neces- 
sarily if feet already have been 
deformed. 


Anatomical Peculiarities 


Feet are complex structures. 
They contain numerous small 
bones that are strong enough to 
support the weight of the body. 
See Fig. 1. Strong inelastic 
fibrous bands called ligaments 
bind the bones together into a 
single mass. Figs. 2 and 3. 

This single mass of rigid bones 
and flexible ligaments is changed 
in its shape considerably in nor- 
mal foot movements, which 
would be impossible if there was 
simply one large continuous rigid 
bone. It is an advantage to have 
feet flexible and movable. 

Ligaments hold bones together 
in normal -relationships with 
each other, but at times liga- 
ments weaken and stretch, per- 
mitting some bones to be dislo- 
cated slightly from their usual 
positions. 


What Happens When Ligaments 
Weaken 


When ligaments weaken there 
is a sagging down and rolling in 


of the foot. 


make it possible for 
our steps to be 
“spring” 





FIG. No. 11 
The flattened, rolled-in type of foot de- 
formity with the weight on the inside of 
he foot 





Foot normalcy is found some- 
where between this extreme and that 
pictured in Fig. No. 11 


compressed, stretched and_ elevated, re- 
spectively, in a symptomless strong flat- 
foot. These arches are never greatly ele- 
vated, and much of the time they. 
are flattened completely. They 
are flexible “bridges” rather 
than arches that hold front parts 
of feet together. 

It is of interest to observe in 
Fig. 1 that there is only one large 
heel bone, and attached to it in 
front are a group of smaller 
tarsal bones. In front of tarsal 
bones and attached to them are 
series of bones that extend for- 
ward in five rows to form the 
toes, ball and waist. Toes are 
of different lengths and sizes, 
and there are reasons why they 
grow in this monner. 

The arrangement of foot bones 
and ligaments allows the foot to 
be twisted, toes to be moved 
freely and the entire foot moved 
on the leg freely at the ankle 
joint. 

The Function of Foot Muscles 


Muscles help ligaments to hold 
foot bones in natural relation- 
ships. They are elastic rein- 
forcements that move the foot as 
a whole as well as its different 
parts. 

Many important muscles sit- 
uated in the leg between ankle 


FIG. No. 12 
The club foot with weight on the outside 
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and knee move the foot by means of cord like inelas- 
tic extensions, called tendons. Tendons are pro- 
longed downward, winding close to the ankle and are 
inserted below in various bones of the foot. 

Calf muscles are connected with the heel bone by 
an exceedingly strong tendon called the tendo 
Achilles. When calf muscles contract the heel is 
pulled upward while the front part of the foot is 
depressed by lever action across the ankle joint. 
These muscles are extremely important in walking 
and in raising the body to tiptoe. 

On front and outer sides of the leg are located 
other muscles. the 
tendons of which 
pull the foot and its 
toes into other posi- 
tions, some tendons 
running even to tips 
of the toes. 

Smaller shorter 
muscles with shorter 
tendons are located 
in the foot. Those in 
the fleshy part of the 
sole assist in giving 
elasticity to the step 
while they are under 
tension in walking. 

See Fig. 10. 


The Causes of Weak- 
ening 


FIGS. Nos. 13, 14, 15 anp 16 


Why different lasts are necessary. 
. widely in proportions 


One important 
cause has been mentioned already, namely, poor cir- 
culating blood. Lack of exercise also will cause 
them to weaken more or less, depending on the de- 
-gree of disuse and its duration. Serious nervous 
diseases that affect nerves running to muscles, as in 
infantile paralysis, are followed by muscular paral- 
ysis and abnormal changes in other tissues of the 
affected extremities. 

In common types of foot strain or flatfoot due to 
obscure temporary blood effects, the less resistant 
elastic muscles weaken before tough fibrous liga- 
ments. In mild cases ligaments presumably retain 
their normal integrity. 


If blood becomes decidedly poor and remains so. 


for a prolonged period, as occurs typically in severe 
progressive chronic diseases, ligaments may be mark- 
edly involved and most extreme grades of flatfoot 
develop. 


Foot Troubles Develop Gradually 


Onsets of foot weakness are gradual quite com- 
monly as might be anticipated from the slow con- 
tinuous action of poor circulating blood. Patients 
often cannot understand why their feet give out, as 
there is no obvious cause. At other times weakness 
caused by poor blood reaches only moderate or slight 
degree; then some unusual muscular exertion or 
mechanical injury precipitates abruptly the onset of 
soreness and weakness. Unusual exertion or me- 
chanical causes are held responsible wholly under 
these circumstances, although in reality there may 
have been two causes acting in combination, one 
quietly in unrecognized manner in the blood. 

When a person in good health increases in weight, 
muscles increase in strength naturally to perform 
their increased tasks, and no trouble ensues. How- 
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ever, if blood circulating in a heavy person becomes 
poor, conceivably such an individual will succumb 
to foot trouble more quickly than a lighter person 
would do under similar conditions. Primary cause 
for the strain is found in the blood rather than in 
the weight. 

Recovery of strength in weakened muscles and 
ligaments takes place slowly after poor blood is re- 
stored fully again to its normal healthy condition. 

Laxities of ligaments often persist after their 
strength has been restored and such persons then 
exhibit symptomless, serviceable flatfoot. Strong, 

painless flatfeet may 
be much _ stronger 
than feet possessed 
of normal arches, 
provided, in the lat- 
ter, there are imper- 
ceptible beginnings 
of muscular weak- 
ness. 


Arches Break Up As 
Well As Down 


Nothing can be 
told from heights of 
archesregarding 
strength and useful- 
ness of feet. Many 
women whose feet 
are contracted from 
habitual wear of 
short shoes, have un- 
usually high- arches that have broken upward in- 
stead of downward, and some of these feet are as 
weak and painful as fallen types. 

The most common cause for mild cases of foot 
weakness is found probably in temporarily debili- 
tated “run down” conditions associated with our 
modern strenuous life: There is a story usually of 
an initial period of overwork, mental strain, worry 
and fatigue. The person may notice that he is los- 
ing a little weight, is becoming rather pale, and has 
lost his appetite. He feels tired continually and pre- 
sumably various organs are functioning a little less 
efficiently than usual, with the result that substances 
contributed to the bloodstream are slightly changed. 
It is certain at least that there is less iron than usual 
in the blood many times. 


When a Tonic is Good 


The impoverished blood may undermine strength 
of muscles enough to permit development of notice- 
able weakness of the feet. Recovery takes place 
when the general physical condition is restored by 
rest and appropriate tonics. Blood recovers its 
former good qualities and foot symptoms subside. 

If the “run down” state is not too severe nor too 
prolonged, a person’s customary activities can be 
maintained without interference if stiffer shanked 
shoes or independent arch supports are put on. 
Weakening muscles are thus tided over the debili- 
tated period by these simple means. 

It is interesting to realize that feet show slight 
fluctuations in muscular strength from time to time 
corresponding with fluctuations in one’s general phy- 
sical condition. If health is excellent there Is elas- 
ticity and briskness to the step, while in a period of 
debility the step becomes less elastic, slower and 


Here are some feet differing 
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weary. Foot functions can serve as rough health 
barometers, and when weakness and soreness appear 
these may be interpreted as signs that a vacation is 
becoming imminent. 


What Are Correct Foot Shapes? 


It has been stated previously that feet can be 
made into almost any desired shape in healthy per- 
sons if the moulding process is begun early and con- 
tinued into adult life. 

Flattened, rolled-in types shown in Fig. 11 are 
undesirable, and clubfoot varieties, in which weight 
is borne on the extreme outer edges of the feet, as 
illustrated in the right foot of the infant shown in 


- Fig. 12 also are undesirable. Between these two 


extremes somewhere will be found some intermediate 
positions that are most serviceable. 

A study of feet as they are found actually to exist 
among different persons is of interest. The writer 
selected promising-looking patients and stood them 
on a thick glass plate that would sustain their 
weights, then photographed soles of their feet while 
they stood erect, from reflections in a large mirror 
placed under the plate of glass. 


Normal Feet Differ Widely 


Figs. 13, 14, 15 and 16 show some of the extreme 
variations in size and proportions of adult feet. In 
explanation of these illustrations it is to be noticed 
that weight-bearing areas are surrounded by nar- 
row hazy zones or patches produced by condensa- 
tion of moisture on the cool grass from the warm 
feet. Mottled appearances within weight bearing 
areas are produced by effects of pressure squeezing 
blood more or less from the surface of the skin in 
irregular manner. ; 

It will be seen that there are long narrow feet, 
short broad ones, feet with anterior parts widened 
and feet with anterior parts squeezed together. All 
of these shapes can be serviceable, and too much 
importance must not be attached to minor differences 
of foot form. Foot shapes and foot functions vary 
independently. 


Deformed Foot Not Necessarily Weak 


There are some deformed feet that are provided 
with unusually strong muscles and ligaments and 
these may be exceptionally serviceable despite their 
poor appearance. Others may possess classic pro- 
portions if they have been used gently, yet be of 
inferior usefulness if poorly developed foot muscles 
and foot ligaments were supplied at birth, or if 
muscles have been allowed to weaken from lack of 
use. Strength and endurance of feet depend very 
largely on peculiarities of muscles and ligaments, so 
that it is impossible to tell from the shape which 
individual foot is most efficient. 

Presumably what is meant usually by correct shape 
is a combination of serviceable qualities and best 
proportions. Such feet are typified in strong, well- 
proportioned feet of stalwart, well-developed individ- 
uals who have never worn shoes and who have al- 
ways had excellent health. 


No Single Standard Possible 


Best proportions can be arrived at possibly from 
average measurements of a very large series of cases, 
but the writer knows of.no way without possessing 
knowledge of strength and endurance of muscles and 
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ligaments, of telling whether a short broad foot, a 
long slender one, one with slight clubfoot tenden- 
cies, or one with straighter lines represents great- 
est superiority. If ideas of beauty and grace are in- 
volved these must be left to interpretations of indi- 
vidual readers. 

Probably there is no single standard correct foot 
form, but many excellent foot shapes, differing from 
each other in minor respects. ‘ 


Foot Exercises 


Feet require alternating periods of rest and exer- 
cise to maintain their normal functions. Continu- 
ous rest leads to loss of strength from disuse. Con- 
tinuous exercise leads to loss of strength from strain 
and soreness. 

Amounts of rest and amounts of exercise that are 
needed vary with the variable state of muscles and 
ligaments. When weakened feet must have more 
rest. This can be obtained by decreased bodily ac- 
tivity, or by local support in form of stiffer shoes 
or independent arch supports. 

If further increase of strength is desired, there 
must be carefully regulated and increased foot exer- 
cises, and the increased activity must be maintained 
regularly in order to maintain strength at a new 
higher level of equilibrium. 


Forms of Exercise Which Are Good 


Special medical gymnastic exercises need not be 
discussed since they require special supervision. 
They are beneficial particularly for feet that have 
been confined unnecessarily in stiff shoes. 

One simple exercise which can be tried easily will 
be mentioned. It consists in drawing the feet up 
into the attitude shown in Fig. 10, and is attempted 
only in walking with roomy shoes on. The toes are 
contracted downward strongly, thus elevating the 
frontal arch. The inner side of the foot is pulled up 
at the same time as much as possible, thus elevating 
the longitudinal arch. Weight is borne on the outer 
edge of the foot in this clawlike posture and toes 
of shoes. are turned somewhat toward each other. 

Walking in this position is tiring and awkward. 
It fatigues, exercises and stimulates muscles to grow 
stronger if carried on at. regular’ brief intervals. 
It is not suited to feet that feel weak and sore, and 
is especially adapted to relaxed, symptomless, flat 
feet. In this way their shape may be improved no- 
ticeably with perseverance. It should not be tried 
with rigid feet. 


To Correct Rigid Feet 


Rigid feet are produced by sticking together of 
surfaces that are movable on each other normally 
through the agency of delicate, fibrous connections 
called adhesions. 

Linings of numerous small joints between foot 
bones may be affected in this manner. Sometimes 
tendons are bound to smooth channels in which they 
normally slip. Fibrous scar tissue forming in elas- 
tic muscles in the healing of diseased processes 
within them may limit motions and cause feet to be 
more or less rigid. Temporary rigidity without adhe- 
sions occurs in badly swollen, acutely painful, in- 
flamed feet. The voluminous swelling partly splints 
the affected foot, while involuntary contraction of 
muscles also holds it as quiet and comfortable as 
possible. Later, when pain and swelling have sub- 
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sided, foot motions return if no adhesions have 
formed during the interval of acute inflammation. 

Primary causes for rigid feet are found in poor 
circulating blood that contains living, harmful bac- 
teria or their harmful products of growth. 


More Than Good Shoes Needed 


Bacteria and their products may gain access to 
circulating blood during severe infectious fevers, or 
in blood poisoning, or in presence of some focal in- 
fectious focus in tonsils, teeth, skin or elsewhere. 

If circulating bacteria happen to lodge and con- 
tinue to grow in tissues of the feet, or if their circu- 
lating products act harmfully on the feet, there are 
produced acute inflammations with tendencies to- 
ward formation of adhesions to greater or less ex- 
tent. More or less rigidity persists after bacteria 
and their products are finally eliminated, when in- 
flammation subsides if adhesions have developed. 

Rigidity is produced in whatever position feet 
are permitted to assume during acute inflammatory 
stages, either good weight-bearing attitude or less 
desirable, twisted and distorted positions. 


Job for a Specialist 


Some feet become both rigid and weak, presenting 
difficult problems for orthopedic surgeons to solve. 
Good shoes alone are unsatisfactory, and special 
manipulations, massage and bakings commonly are 
resorted to in order to loosen gently the adherent 
surfaces by stretching and breaking delicate fibers 
that are preventing normal motions. 

Rigid feet constitute an important group. They 
are troublesome alike to shoe fitters and physicians, 
and shoe fitters will save reputations of their lines 
of shoes frequently if they refer such persons 
promptly to competent orthopedists for convincing 
explanations and treatments. 


What Are Best Shoes to Wear? 


Best shoes for a healthy person, whose feet are 
of average shape and in a balanced state of average 
strength, are soft, flexible ones fitted fairly loosely, 
with sole patterns corresponding to shapes of im- 
prints of the bare feet, and with low, broad heels. 

Best shapes of shoes for deformed feet in persons 
of advanced age correspond with existing deformi- 
ties. Best shapes for deformed feet of young per- 
sons are those nearer the ideal foot shape than the 
style being worn, if an attempt at correction of 
foot form is undertaken. 

Best shoes for weakening muscles are those that 
possess stiffer shanks if longitudinal arches are 
giving out. Best shoes for weakening frontal arches 
are those fhat fit the ball of the foot more snugly 
than shoes previously worn. High heels should be 
discarded in weakness of frontal arches. 


When Foot-Shape Lasts Are Always Best 


Best shoes for persons in constantly delicate 
health are straight, foot-shaped lasts with shanks of 
medium stiffness and flexibility. Some such persons 
find a comfortable, stable balance of equilibrium 
with assistance of heavy shoes having reinforced 
shanks and counters. 

Best shoes for bunions are tightly fitted through 
the waist of the shoes with roomy balls and tips. 

All styles are prescribed poorly at times, but 
blame should not be attached under these circum- 
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stances to the shoes. Responsibility rests with 
wearers who buy them improperly, with shoe fitters 
and physicians who recommend them unwisely. 
Many shapes and styles may be best under special 
circumstances, and the problem of fitting shoes to 
all shapes and sizes of feet is a complex one. 


Feet Adapted to Shoes, and Vice Versa 


Feet should be adapted to shoes of good shape 
when feet are strong and symptomless. Shoes should 
be adapted to feet that are painful and tender. 
Compromises between these two plans are advanta- 
geously tried in very many instances. 

There are an infinite number of minor variations 
among proportions of feet, and how far shoe manu- 
facturers can go profitably in supplying all varia- 
tions is a matter open to discussion. 


’ Nerves and Skin of Feet 


Pain and soreness always mean that some nerve 
filaments somewhere are being influenced, possibly 
in the skin, in the bones, in attachments of muscles 
and ligaments, in linings of joints or in walls of 
blood vessels, for there are numerous nerves running 
to all structures of the feet. 

These can be affected by abnormal mechanical 
pressure or tension. It is thought that nerves run- 
ning along sides of bones which form frontal arches 
sometimes get pinched harmfully when these bones 
become displaced slightly, as may occur when liga- 
ments stretch. There is sharp pain referred usually 
to third and fourth toes. ‘ 


Pain From Stretched Nerves 


Nerves are pulled in abnormal stretching of mus- 
cles and ligaments and give rise to sensations of 
weakness and soreness. Poor circulating blood may 
act on nerves harmfully in important manner, caus- 
ing nerve inflammation called neuritis. 

There are affections of large nerve trunks higher 
in the legs, and diseases of the central nervous sys- 
tem that are accompanied by sharp pains referred 
along nerves to the feet. Occasionally persons are 
seen trying futilely to relieve such symptoms with 
different shoes. 

Blood vessels are provided with nerves in their 
walls, so that abnormal disturbances in blood ves- 
sels of feet may be accompanied by pain, for which 
shoes are not responsible. 


Soft Shoes for Tender Skins 


Skin is the extremely important natural foot cov- 
ering that suffers from mechanical friction of stiff 
shoes, from interference with its blood supply by 
tight shoes, from poor qualities of circulating blood, 
from exposure to extremes of temperature and to 
dampness and from bacterial infections. 

In response to one or more of these influences 
acting on it there may develop blisters and callouses 
or diffuse inflammations with hot burning and itch- 
ing sensations. There are a wide variety of manifes- 
tations in skin troubles, and soft shoes for tender 
feet hold a distinct place of value. 

Corns, callouses and bunions are extremely com- 
mon causes of foot discomfort, but their discussion 
must be omitted, as well as treatment of varicose 
veins, sweating, numbness, ulcerations and poor cir- 
culation. 
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A Line of Good Hosiery Helps Pay the Rent 


‘“Go Into the Hosiery Business Right or Stay 
Out of It’’—Says Expert 


It has been often and 
truly stated that the 
logical place for hos- 
iery is the retail shoe 
store. Each year finds 
more and more retail- 
ers of footwear in- 
stalling hosiery depart- 
ments, and usually with 
marked success. One 
case which we have in 
mind is that of a big 
city shoe store who one 
year ago installed a 
hosiery department; the 
manager of this depart- 
ment reports $15,000 in 
hosiery sales. Another 
case is the saying of Ed 
Neal of Warren, Ohio— 
“hosiery in my _ store 
pays the rent.” 

That every retail shoe 
merchant in the 
country does 
not install a 


Illustration from Wm. Filene Sons, hosiery . _ 
circular, drawn by Armstrong-Lazarro hosiery depart 
ment may per- 


Co., Boston 
haps be traced to custom, or to the dark ages of shoe 
retailing, when hosiery sales were confined strictly 
to the dry goods store. And in the various articles 
of clothing for men, of the 1800’s stockings came in 
for very little consideration. 


Stockings and Shoes Related 

In the very beginning the dry goods stores estab- 
lished a selling relationship between hosiery and 
underwear and this connection continues to the pres- 
ent day, but some few years ago, with the emancipa- 
tion of foot and limb from the various wrappings 
in which they had been encased, a wide awake retail 
shoe merchant made the discovery that the stocking 
was more closely related to the shoe than to under- 
wear. This retail shoe merchant found that his 
venture brought more money to his cash drawer— 
he studied the various types and details of work- 
manship as carefully as he did those of a shoe; he 
bought with an idea of meeting the requirements of 
his clientele. 

Choose Well Your Buyer 


And this is an important point—a complete and 
well-selected stock. It is necessary in these days 
of keen competition to have a hosiery buyer who 
knows his business. As a trained hosiery man re- 
cently stated—“Go into the hosiery business right, 
or keep out of it.” This expert further advised— 
“Display and stock what the people want—place 
your orders in advance and you will get what you 
want, and let me emphasize that your hosiery buyer 
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should be an expert and should, moreover, be entirely 
independent of any jobber or manufacturer.” 


Advertise Your Hosiery 


The buyer should also be a good publicity man— 
he should advertise the fact that the shoe store has 
a hosiery department, and, moreover, a well-stocked 
department with the shades and the types of hosiery 
most in demand. A personal letter, especially to 
the store’s women customers, is not amiss. It is 
related that way back in the 1700’s the French phi- 
losopher and writer Voltaire had excellent results 
in selling silk stockings. Having moved to Ferney 
to escape persecution, he started a silk stocking fac- 
tory with the idea of helping some of the poor people 
of the community, as well as himself, and then pro- 
ceeded to merchandise his silk stocking product. He 
accordingly wrote to every old countess, duchess, or 
marquise of his acquaintance, “I shall never be happy 
or think my life well spent until I see a pair of these 
beautiful stockings on your ankle, which alone is 
worthy to display them.” It is stated that his orders 
came in by the dozens. While a letter of precisely 
this type might be bad: present-day policy, yet there 
is a suggestion in it for a letter which has a per- 
sonal “atmosphere” and which tells of the very 
latest creations to be had at the hosiery department 
of the shoe store. 


Wool Hose for Mid-winter 


The big feature of the mid-winter season will be 
the popular wools in heather mixtures and plain 
shades, and according to the predictions of a well- 
known hosiery man, more wools will be sold in stock- 
ing form this winter than ever before. 

No talk on hosiery would be complete without a 
word as to the cobweby silk lace patterns, the most 
of them being in the dainty lace front effects. These 
are very popular and rather expensive, and with 
good reason, for be it known that it takes a very 
complicated piece of machinery and infinite patience 
to make this class of hosiery.. A machine is arranged 
with a similar attachment to that of a piano player; 
the lace pattern is painstakingly and artistically 
made on a strip of paper running through the ma- 
chine, and before the silk yarn is set to knitting 
one month’s labor.is necessary for the proper “set- 
ing up”; every time a new lace pattern is changed 
another month’s preparation is necessary. Hence 
with such an elaborate process of manufacture lace 
patterns are not often attempted on any material 
with any yarn except a good grade of silk. 

Another interesting process is that required for 
drop stitch patterns—a chain is here employed which 
automatically removes the needle at the points de- 
sired. 

The full-fashioned mock seam with knots on either 
side of seam, the seamless and the seamless- with 
mock seam illustrate the three distinct hosiery types. 
They will be explained in our next hosiery article. 
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Recorder Ad-Visor Service 








i — 
ADVANCE 


STYLES— 
Our showing of Fall Styles 
are the most beautiful ever 
seen in the city. 
If it’s new and different. we 
have it. 


Peacock Bootery 
“The Shop Ahead” 
721 Market Street 



































Are prettier than we have 

ever seen them. The new 

short vampe, rounder toes, “OR 
, cut outs, painted inlays and 

2 stitchings aré just 
f wonderfully attractive aa 

stunning 
' » 
We would like to show AZ 
you the new ones. w~S 


This Pretty Two-Step 


STRIKING!! 
Is This-Nut Brown Calf 
Two-Strap Walking Pump Model Shown in 


A Aistinctive model thet is both smart and practical for #) Patent Leather 
everyday wear. i or 
The “CO-ED” is one of New York's latest + 
creations of nut-brown calf, two strap, with $ Te | Black Kid 
buckles on straps, 1%4-imch leather military $1 
perfore ; 


heels, welt sewed soles, Effectiv 
Mail Orders Promptly Filled. 
————_—_—aaa_ 








—————— 
CCDC Ot 
_—— 





cn. e 
tions add the finishing touch. All sizes from 
2 tog AA to D. 


[ "te Stop Tht Stews the Rew Sie Fine] | UPP & 
TUFFLY 
Main Street At Prairie Avena 








The utmost in value at 
























































b SIXTH AND ST CHARLES STS. | 


A NATIONAL SURVEY OF ADVERTISING 
Recorder Ad-Visor Service Finds Merchants Everywhere “Tuning Up” for Fall Business 
































September 1-15 Advertising 


Showing distribution of effort in Mens, Women’s and 
Children’s shoes with prices; based on a selection of 


1000 ads. 


Average Prices on 
Men’s and Women’s 


$10.00 


No. Ads 


Women’s 
Children’s 
Corrective 2 

“New Fall Styles” the Message 
Anticipation fortified with action seems to 
dominate the trade. This forward-moving 
spirit is not the effect of local conditions. The 
urge of fall has permeated the country gen- 
erally. Smaller towns are vieing with big 
cities in point of effort. Here and there you 
will find echoes of tame summer months in 
“Clearance Sales of Odd Lots,” but they are 
only echoes. “New Fall Styles” crystallize the 
merchants’ message to-day. Their advertising 
shows that. 

Advertising Increases 


Children’s advertising has jumped from double 
column ads to half-page spreads with a goodly 


increase in the number of ads placed. Women’s 
advertising leads, forming over 70% of the 
ads reviewed; men’s constituted about 20% 
of the number. Corrective shoe ads are show- 
ing a decided gain both in number and in in- 
crease of space devoted to this type of shoe. 


Price Indications 


Careful tabulation of prices shows $8.00 to 
$12.00 to be the favored price range for fall. 
The few clearance ads found indicated com- 
parative prices to be between $4.00 and $5.00 
for values up to $12.00 on Women’s. Men’s 
price range from $7.50 to $12.00, with the 
$10.00 mark most often seen. Scattering “sales” 
announce “clean-ups” at from $4.50 to $6.00 
on values $8.00 and $12.00. 

Straps for Women are in the limelight. And 
Men’s brogues are getting a full share of atten- 
tion for a fall starter. 

Yes, anticipation of a brisk fall business is 
reflected in the amount and general tone of 
advertising. Better get in line. The other 
fellow is; to see the volume of advertising is 
to appreciate this. 
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Advance Fall 
Oxfords Speiatlg 


Recorder Ad- Visor Service 





A New Egll Model for Swagger Chaps | 
The smartly groomed man will wear ; 
Oxiords this Fal: and Winter. That's | 
why we've —— “doggy ” dashy 
model for those want something | 2) se 
new on their feet following on the heels j ah ey aes, ne 
of Summer. A typical “young fellow's” i j At Qs, Pe ante 
shoe with a promise of becoming old in : exere *boue ~ “8S iced enue 
service A wonder-value at $7 96 ring | ‘lve ie Pein, 


In two models— Squcore Wing ide of 


a 
© Seip, Siz our 4 


[ Bert $7.95" ng 
H) 









































EXCLUSIVE SHO 
roo 








at Low Prices 


An economy event by which 
you should Mt u 
the fullest extent, — 


UL 





yy 





for Men 
We also have lot of odd sizes of Low Shoes 
ou showing for Pall is complete with every model wanted are exceptionally good values if your ve 
ra size is among them. They're priced at $3.75 


,Particularly interesting are the new styles at $6.00 to $10.00 4 
BURK & COMPANY 


Dudley’s Shée Store The Mome of Hart Schaffner & Marr “Boches. 


% COURT STkxn. 














Seems as Though the Popularity of Straps Will 


What the Merchants Never Coase 
Krupp & Tuffly, Houston, Tex. 
Have to Say: Exclusive Models —Strap Effects— Specially 
9 Priced. 
Women’s Styles W. M. Laird Company, Pittsburgh, Pa. 


New Fall Shoes at New Fall Prices Every New Flash of Fashion. — 
Queen Quality Boot Shop, Washington, D. C. All America Shoe Store, Birmingham, Ala. 


“Thelma”—First Early Fall Model. Exquisite New Strap Pumps. 
The White Shoe Houses, The B. R. Baker Co., Toledo, Ohio 
Fort Worth, Tex. Value in Step with Quality to Serve the 
Autumn Footwear at Weil’s Strikes the Correct Autumn Months that Make Walking a Pleas- 
Style Note This Coming Season. ure. 
Weil’s Boot Shop, Dayton, Ohio. Bonwit Teller & Co., New York, N. Y. 
Style Week—The New Fall Shoes Have Ar- And Now Comes Gaily Tripping in “The 
rived. ere ara ce Derby”—A Fall Low-Cut 
PSG aon eee - Queen Quality Boot Shop, Pittsburgh, Pa. 


Bucyrus, Ohio. : 
New Walking Oxfords. Quality Is Economy. 
Stewart, Atlanta, Ga. McDonald Shoe Co., Tacoma, Wash. 





















































BOOT AND SHOE RECORDER 





























Recorder Ad-Visor Service 








For Children, Misses 
And Growing Girls-- 


—A Clearance i 








Think of buying 
HIGH SHOESimasale | 
at the beginning of the | 

im, and just before 











—Children’s Shoes 
8% to ll. Pair 


Shoes, 2% to 6. Pair wend 
’ 


A good of sizes in both black and 
tan leathers. le starts this morning. 

















against fqot trouble is while in childhood. 





Sttoot shoee | |S OCL Sear OCS 
2 2a. 


Off to School in a New. 
Pair of Shoes 


—Growing Girls’ $3.95 Oo AUD oF fe 7 ated bat 
’ » with an exe 


PARENTS 5 
Have your children profit by the mistakes lots of you have made. Haw; 47+ 
their {eet fitted properly while they are young. The right time to start to gua’ a} . 





Children’s School Shoes at 
Prices Below Pre-War Leve! 


Wx This store 1s dis- 
continuing all chil- 
dren's oes. 
Every pair of 
these excellent 
wearing s 8 
must go and right 








the time to buy 
SCHOOL SHOES at 
this saving 
Note These Radical Reductions 


Child's School Shoes, either | Boys School Shoes. in black 
lace or button styles. Sizes 


Welt Sole. To 3 Re 

1.85 | as" ° 3.85 
Large Growing Girls Lace 

in black kid or gun 

ay Sizes 2% to 3.85 














lade 9” bur 
20d Got “Nos? ah 
{7 Ovjj) 08 . 

id rabie ila ha little 
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MEN’S STYLES 


Don’t Buy the Cheapest Shoe You Can. A 
Cheap Shoe is always the Most Expensive in 
the End. Taylor’s, Zanesville, Ohio. 


Snappy Styles, Quality Leathers and High- 
Grade Workmanship in Our New Fall Styles. 
Ben Zindler’s Son, Houston, Tex. 


Announcing Fall Models of America’s Smart- 
est Footwear. 

Tuffly & Scoggins Shoe Co., Houston, Tex. 
Style Hits for Men!! Fall Oxfords or Boots; 
Values That Prove the Lower Price Levels. 


The Chisholm Boot Shops, 
Cleveland, Ohio. 


Men! Here’s the Value Sensation of the 
Season. 

Sommer & Kaufmann, San Francisco, Cal. 
The Shoe Opportunity of the Season. The 
Latest for Fall Wear. 

Manchester Shoe Co., Baltimore, Md. 
New Fall Brogues for Men have taken the 


country by storm. 
Bruce Rogers, Knoxville, Tenn. 


© h i 
@ tin ttavy ith ays n 
~ 7 enoypile seu 
"Cap 


CHILDREN’S STYLES 


Many little girls will wear these pretty red 
kid shoes with white buttons. 
Dunlap’s, Columbus, Ohio. 


For the Boy Who Can’t Be Kept in Shoes. 
Byck’s, Atlanta, Ga. 


Fine New Footwear for Boys and Girls. 
The New York Store, Moline, Ill. 


Great Sale of School Shoes. New Shoes from 
the foremost makers of juvenile footwear in 
the United States. 

Philadelphia Shoe Co., Oakland, Cal. 


Get Ready for School Week. = 
The Ellsworth Store, South Bend, Ind. 


CORRECTIVE STYLES 


1”? 


“She’s always so well and happy! 
Cantilever Shoe Shops, Brooklyn, N. Y. 


The Tonic for Tired Feet. 
Robinson Shoe Co., Kansas City, Mo. 


‘An Ounce of Prevention Is Worth a Pound of 


Cure. Hess, Baltimore, Md. 


























September 24, 1921 






































he Ally of Enterprise 


In the march of American Business out of 
passivity into activity two giant forces are at work. 

One is courage; the other is enterprise. 

Courage has cleared the right-of-way. The firm 
command of Enterprise is directing the advance. 

To view the battlefield of American Business today 
is fascinating. To view it from the vantage-point of 
another continent, as I have just done, is even more 
fascinating, because the accuracy of the perspective 
is if anything improved by distance. 


e & 


Make no mistake: Business revival in this coun- 
try has crushed stagnation and is sweeping the sticky 
fragments out of its path! 

There is a powerful ally of Enterprise that is doing 
heroic work in this campaign for normal business. 
It has always done hard work. By its nature it is the 
soul of work. 

That ally is Advertising. 

Advertising is by many misunderstood. By a few 
it is maligned. And, like religion, it is sometimes re- 
sorted to only when all else has failed. 

But it stood shoulder-to-shoulder with Enterprise . 
during the many months of commercial gloom, when 
even Enterprise itself grew temporarily sluggish. 

Those who kept faith with Advertising in that 
sombre business period are securely in the vanguard 
of today’s business crusaders. They are notably closer 
to their goal than their less courageous comrades are. 


ek’ ke 


Advertising is destined to stand in America’s com- 
mercial history as one of the most powerful two pre- 
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ventatives of national business disaster in the period 
from the Fall of 1919 to the Spring of 1921. 

The other was, of course, the financial balance- 
wheel set up and kept spinning by the banks. 

What in reality was the unfailing optimism of 
business men which cheered the timid ones and in- 
spired them to hold tightP— 

It was advertising! 

What appeared in the newspapers and other gen- 
eral periodicals, side by side with cheerless reports and 
ponderous prognostications of calamities sure to 
come—and proved them false?P— 

Business advertisements! 

What method of the United States Government and 
the nation’s financial interests overshadowed all other 
methods in performing the herculean job of selling 
the war-time securities P— 

Printed and paid-for advertisements! 

What stood out conspicuously in the pages of the 
technical trade publications to prove to timorous re- 
tailers that all was not lost and that business was still 
being done at the old standP— 

Page after page of advertisements from manufac- 
turers adept in the art of making their expenditures 


pay! 
ek ke & 


It is quite: time that “advertising” cease to be re- 
garded by anyone as ballyhoo in a refined form, and 
come wholly into its rightful place and correct inter- 
pretation as proved by what it does. 

Advertising is just one thing—selling. 

Advertising is the salesman in the store or on the 
road. It is his convincing speech. It is his engaging 
personality. It is his skillful showing of goods. 

Advertising is the well-lettered sign over the store 
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door. It is the tempting window display. It is the 
favorable location in the shopping district. It is the 
store’s reputation for good goods and good service. 

Advertising is the firm name on the letter paper, 
on the invoice blank and on the lowly shipping label. 
It is the business card. It is the telephone, with its 
number listed in the directory. 

Advertising is the membership of a banker, a 
lawyer, a doctor, or any other business man in a 
chamber of commerce or a bank directorate. It is his 
presence on a committee. It is his speech before the 
assembly. It is his participation in clean politics in 
his community. 

Why? Because he is selling himself. 

Advertising 1s all these—and all these are 
ADVERTISING! 

Printed salesmanship goes hand-in-hand with per- 
sonal salesmanship. Each is powerful; each is effec- 
tive; each is a permanent institution. 

The periodic appearance of printed salesmanship 
has certain advantages over the spasmodic, just as 
regularity in a salesman’s personal calls upon his 
prospective customers produces more profitable re- 
sults than irregularity. 

Putting a series of sensibly-prepared messages into 
a sensibly-chosen publication is merely sending forth 
another salesman who it is certain will make his calls 
regularly upon the right people, telling his story and 
showing his goods precisely as the interests of his 
house require—and at a fixed and reasonable cost de- 


termined tn advance. at 
It is the best-controlled salesmanship in the world! 


ee & 


Just as instinctive Enterprise, characteristic of 
American business men, is leading the way to pre-war 























commercial tranquility in this country, so its efficient 
ally, Advertising, is doing its big part in the recon- 
struction work. 

Advertising in America is a foundation under the 
whole structure of our business. Ignorance and 
skepticism can no more rock this foundation than they 
can seriously jar our financial security. 

The enterprising business man is leaning more and 
more upon his advertising. He is constructing it and 
placing 1 it more and more judiciously. He is observ- 
ing its results more and more capably. 

He knows a faithful ally when he finds one! 


nee oem Treasurer and General Manager 


Boot and Shoe Recorder Publishing Co., 


Boston, Mass. 
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CONSTANT IN QUALITY—NATIONALLY ADVERTISED 


f: ROSSETT SHOES are a fine FOR MEN AND 
example of quality mer- wae 
chandise produced on a 
quantity basis. This com- 
bination results in unusual 
economy to the purchaser. 


LEWIS A. CROSSETT Co. 


North Abington, Mass. “MAKES LIFE’'S WALK EASY’ 


This is one of a series of advertisements to run through the following fall and winter in the Saturday 
Evening Post. This particular one will appear October 8, 1921. 


The above style is carried in stock for immediate ship- 
ment. Stock number B183, a heavy fall oxford, medium 
brown calf, 15 iron sole (rawhide undersole) one-inch 
rubber heel, Parisian last, all sizes AA to D. 


Write for catalog and salesman with immediate and spring models. 


Crossett Shoes for Men 
Crossett Shoes for Women 
Augustan Shoes for Men 
Long Life Shoes for Men 


Four Distinct Trade Winners 


LEWIS A. CROSSETT COMPANY 


North Abington, Mass. 


58 Lincoln eeet 608 Marbridge Building 463 Pacific Building 19 South Wells Street 
BOSTON, MASS. NEW YORK CITY SAN FRANCISCO, CAL. CHICAGO, ILL. 
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EVERY SEASON “CAMCO” SPORT 


NEW MODELS BROADEN THE LINE FOR 1922 _ 








Women’s 
White Duck Only 


No. 945—Women’s Bal, 
1.45 


5 
No. 946 — Misses’ 


No, 947 — Child's 
= 


. DP85—Women's Ox- 
ford SL.35 
No. 0236—Misses’ Oxford, 
1.20 


No, 937—Child’s Oxford, 
x 


—<_ WOMEN’S “SPORT-TRIM” BAL 


White wor Brown 


Deck ——$1.50-— 


No, 940—Men’'s Bal, 
941—Boys’ — 

ends mw OBL45 A stylish, serviceable shoe with athletic pat- 

airmen tern trimmings. Upper of selected duck. 

He. S68 — Littic Men's Leather innersole. Heavy corrugated sole. 

No. 980—Men's Oxford, In every way a real shoe. 





No. 931—Boys’ Oxford. 


vo, oz—rourns xs | CAMBRIDGE RUBBER COMPANY 


Mg, BGO — lite ors CAMBRIDGE, MASSACHUSETTS 


MANUFACTURERS OF 
OUTING SHOES HEELS AND SOLES MOULDED GOODS RUBBER CLOTHING 











RUBBER FOOTWEAR CANVAS FOOTWEAR 
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SHOES GAIN IN POPULARITY 


INDOOR WINTER SPORT STYLES ARE READY 
ad 
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“RELAY” BAL 

eS No. 731 
Boys’ Sizes, 2144-6 

PRICE $2.25 









No. 730 
Men’s Sizes, 6-12 
PRICE $2.50 


“RUNNER UP” BAL BOY’S “RELAY” BAL 
Same as “Relay” Bal ., 2.2 5 


without lace to toe. 
















































No. 711 “Just a little better." A shoe that will withstand 
Scie Sis 2%-6 hardest wear. Reinforced upper full leather trimmed, 
ys’ Sizes, 244- carrying extra heavy rubber suction sole, with double 
PRICE $2.25 foxing and leather innersole. 
No. 710 . 
Men's Sizes, 64-12] CAMBRIDGE RUBBER COMPANY 
ee ae CAMBRIDGE, MASSACHUSETTS 











MANUFACTURERS OF 
RUBBER FOOTWEAR CANVAS FOOTWEAR OUTING SHOES HEELS AND SOLES MOULDED GOODS RUBBER CLOTHING 
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“CONSTANT 
COMFORT” 


America’s Best Comfort Shoe 


The steady growth of 
“Constant Comfort” sales 
is due to the quality that 
makes this line as depend- 
able as a granite moun- 


tain— 
No. 34 





These Styles are 
IN-STOCK 





No. 34—Best Quality | Black Kid % 
Fox 8” Polish, 13/8 H 
No. 31—Same shoe with “plain toe. 
Both In Stock A, B, C, D. 
Price, 85. 25 


No. 26—High Grade Black Kid 7 
Polish, 13/8 at + Med Rubber Ha. 
B, O, 


In Stock A, 
Price, $4.50 








No. 47 No. 86 


178 Mabber Heels in, Stock By 0, Dy Ly wabber Het, Staex 6. b, = 
The merchant who buys 
Constant Comfort wastes no 
time in explaining away cus- 
tomers’ complaints. The 

line is quality built— 
never cheapened— 
made of the very best— 
sold squarely on its mer- 
its—and has built busi- 
ness for thousands of 
retail merchants in every 
part of the country. 


You'll like this line of 


No. 25 











ie. 2—Black Kid Polish, 9/8 Rubber 
No. "20—Same shoe as No. 2, with plain 


Bo th In Stock B, C,_D, BD. 
Price, $3.50 


upright merchandise— 

ive i ? No, 25—Bi 

Why met give Ratry? = go eee mer nee eee 
Both In Stock B, C, D, E, 
Price $4.00 


AULT- WILLIAMSON SHOE COMPANY 


AUBURN 


LOS ANGELES OFFICE: 109 E. 8TH STREET 


Manufacturers 


MAINE 


BOSTON OFFICE: 139 LINCOLN STREET 
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m SHORT time ago a number of 
“wy manufacturing plants not in the 
ws shoe industry were planning for a 
¥ merger. 

It was comparatively easy for the 
committee appointed to arrange de- 
tails to arrive at a plan for placing a valuation on 
the visible or tangible assets, but a far greater 
problem confronted them when it came to placing 
a valuation on the intangible assets—the invisible 
things that are as truly of value to a going con- 
cern as the things that can be seen and handled. 

A part of the report is worth reading and con- 
sidering by every business man regardless of his 
particular line of endeavor. 


Invisible Assets 


A—Trademarks, 
B—Trade Names, 
C—Copyrights, 
D—Volume of Sales, 
E—Net Profits: 

This group includes the intangible assets, 
licenses, good-will, trademarks, trade names, 
copyrights, etc. These intangible assets are far 
more difficult to value than are the tangible assets 
and for that reason a formula must be worked out 
to which all the interested parties can subscribe. 
When this formula is fairly arrived at and fairly 
applied there can be no injustice done to any com- 
pany which may come into the merger. The 
value of the good-will of any business is a matter 
of business judgment and must be arrived at by 
agreement or at least the formula for determin- 
ing such value must be arrived at by agreement. 
For the purpose of this formula good-will is here 
held as including all the tangible assets. 

Fire, earthquake, storm or some other calamity 
may sweep away and destroy every form of tan- 
gible assets. But, if a sufficient amount of good- 
will has been built up and maintained the business 
structure can readily be rebuilt. 





Intangible Assets 








The foundation of every business is confidence. 
The most elaborate fixtures and comprehensive 
system of accounting may be installed by a bank, 
but if the public does not have confidence in the 
men and methods of the institution it is fore- 
doomed. 

The permanency of a building depends mot 
alone upon the foundation but upon the bedrock 
on which the foundation rests. Character and 
principle are bedrocks upon which the foundation 
of a business must rest if that business is to re- 
main permanently successful. Trade names, 
trademarks or copyrights are valueless unless they 
are upheld by character and principle, supple- 
mented by the confidence of the public. 

No amount of advertising of a trademark or 
any particular brand of merchandise can perma- 
nently popularize that product unless there is 
built into it the elements which the purchaser ex- 
pects to find when he invests his money in it. 

The commercial world is suffering seriously 
from a breakdown of business confidence which 
in too many instances has been superinduced by 
reliance upon policy rather than principle. A 
recent writer says the old adage “Honesty is the 
best policy” is a mistranslation; that the adage 
should read—Honesty is the best principle. Poli- 
cies may change but principles go on forever. 

All around us are seen good substantial firms 
that are forging ahead, gaining new friends and 
new supporters in these trying times of business 
unrest because the sterling principle and charac- 
ter upon which the foundation rests are still hold- 
ing firmly and will endure. 

On the other hand there are a lot of men, firms 
and social and business organizations that are tot- 
tering because the excavation for the foundation 
upon which they were building did not go down to 
bedrock. 

In some organizations instead of digging down 
to a bedrock of character and principle the foun- 
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dation. was started upon power or strength in 
numbers. These organizations, by constantly 
making a show of power and basing their claims 
upon their power instead of looking to their duties 
and the service which they might well render, are 
losing the confidence of the public and destroying 
the good-will which they have had an opportunity 
to constantly create. 

Too many men and business firms are depend- 
ing upon reputation rather than upon character ; 








What Is 


The usual conception of a novelty in the shoe 
business is something that is more or less fan- 
tastic and unusual; something that is somewhat 
bizarre in pattern, color or last. 

When the term was first introduced into the 
trade it was applied in a general way to colors 
other than black. Apparently, we must now seek 
another definition for this 
much used term in the shoe 
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are depending upon what people think they are 
rather than upon what they really are. 
They seem to have forgotten the principle laid 


out above that A, B and C are causes and D and 
E are effects. In other words—that volume of 


sales and net profits are the effects of good-will, 
and that good-will can only be established by fair, 
honest, conscientious dealing over a perioc of time 
Truly, “A good name is more to be desired than 
great riches.” 








Novelty ? 


used for a number of seasons for a man’s full 
dress, or as our English Cousins say, “A Dinner 
Oxford.” 

Men’s stores in many cities have been, to use 
the term of one merchant, “run ragged” in order 
to supply the younger feminine sex with men’s 
dancing oxfords. 

Another popular “novelty” 
is a straight line opera pump 





trade. 

Right now one of the “Nov- 
elties” most in demand is a 
woman’s absolutely plain cir- 
cular vamp, whole quarter, 
patent leather oxford with a 
turn or close edge welt sole 
carrying a 7/8 or 8/8 broad 
flat heel. 

Really the only novel fea- 
ture about this shoe is that 
the lasts are the exact copy 
of the modified English lasts 





built on this last but having 
a narrow strap over the in- 
step, usually fastened by a 
small brass or nickel harness 
buckle on the outside. 

The buyer of women’s shoes 
in one of Chicago’s largest 
and best stores recently said, 
“The biggest job the shoe 
buyer is facing at the present 
time is to guess as fast as the 
chickens do.” Anyway, when 
is a novelty not a novelty? 














California Shoe Wholesalers Form 
Southern Branch 


For the purpose of promoting and fostering good- 
fellowship and to cultivate a wider and more per- 
sonal acquaintanceship throughout the trade, a 
Southern Branch of the California Shoe Wholesalers’ 
Association has been formed. The association, with 
headquarters in Los Angeles, will be affiliated with 
the Northern branch, with headquarters in San Fran- 
cisco, the latter having been established for several 
years. The California Shoe Wholesalers’ Associa- 
tion is affiliated with the National Shoe Wholesalers’ 
Association and both California branches will inter- 
change minutes and meet anuually, according to pres- 
ent plans. 

It is the purpose of the association, according to 
Mr. L. A. Wolff, president, to assist the trade in 
every consistent way and to more closely co-operate 
with the trade with a view of promoting business. 
Heretofore there has never been an association to 
which the shoe retailers of Southern California 
eculd look for assistance and co-operation in cor- 


recting any evil practices which may by chance de- 
velop and it is the purpose of the new association 
to render the fullest measure of co-operation in any 
way that the shoe retailers may see fit. 

The Southern branch meets every Wednesday at a 
luncheon at the Jonathan Club. Practically every 
prominent shoe wholesaler and manufacturer in 
Southern California has taken membership in the 
association and organization details have been com- 
pleted so that actual work of real help to the retail 
dealers can now begin. It is the intention of the 
association at a future meeting to invite the shoe 
retailers of Southern California to a meeting where 
an open discussion on the work of the association 
can be made and an invitation to the retailers to lay 
before the association any suggestions that they may 
have as to any assistance they may desire. 

The officers of the association are: L. A. Wolff, 
president; W. S. Johns, vice-president, and E. L. 
Jaffa, secretary-treasurer. 
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The House of Wolfelt 


An Unusual Store Arrangement Built on 
An Unusual Merchandising Idea 


By CAMILLA MAIRS 














The show windows of the Wolfelt store are distinctive in arrangement and trim 


The name C. H. Wolfelt is recognized in shoe cir- 
cles as synonymous with style authority, therefore 
the fact that two new Wolfelt shoe stores are shortly 
to open will be of interest to shoe men and the public 
in general. 

The Wolfelt organization as it exists to-day had 
its inception in Los Angeles some thirteen years ago 
in the same store now occupied by them on Broad- 
way. The officers are C. H. Wolfelt, president; 
George Allen, vice-president, and Fred E. White, 
secretary-treasurer. Since that time they have ex- 
tended their activities to San Francisco and Pasa- 
dena, and during the next few weeks the new Los 
Angeles store and the Chicago store will be opened. 

The success of this organization in the retailing 
of shoes is not remarkable or out of the ordinary 
when one takes into consideration the wonderful 
genius and forethought of Mr. Wolfelt in the design- 
ing of his models and lasts, and the ability of Mr. 
White in the financing and merchandising of the 
tremendous stock which it has been necessary to 
carry. 


Mr. Wolfelt necessarily spends a great deal of his 
time in the east and in Europe. A great many of 
his shoes are made in Switzerland from original de- 
signs which he supplies. The question has often 
been asked Mr. Wolfelt, “Where and how do you get 
your ideas and inspiration?” His reply invariably 
is, “Use your brains and try to out-think the next 
man. When you see a pretty dress, coat or hat think 
of some pretty shoe or last that would go well with 
it, and you will be surprised to see how easy it will 
come the next time.” 

Undoubtedly, also, the screen and stage stars and 
the romantic background of Los Angeles have con- 
tributed in a great measure to the artistic creations 
emanating from the house of Wolfelt. Many of the 
screen actresses have decided tastes and opinions 
in regard to footwear, and as their art requires an 
elaborate wardrobe and many pairs of shoes, they 
are always quick to suggest new lines or ideas and 
to adopt them when brought out. Many notable 
shoe successes have been suggested by the person- 
ality of some screen or stage favorite. 
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The entrance gives an atmosphere of elegance and refinement. Oviental rugs on a hardwood floor add to the beauty 


of “The Bootery,” the square columns dividing the 
floor space into sections being mirror-faced. Toward 
the rear end of the store a wide stairway leads up 


The new Wolfelt store in Los Angeles is on West 
Seventh Street, opposite J. W. Robinson’s Department 
Store, in the new shopping district. It is located 


farther uptown than any shoe store 
in the city. However, the shopping 
district is rapidly spreading west- 
ward, and Wetherby-Kayser’s Sev- 
enth Street store is only a couple 
of blocks farther down. 

The original Wolfelt store, or 
“The Bootery,” as it is called, is 
considered one of the most beauti- 
ful shoe houses in America. The 
interior is very artistically ar- 
ranged and sectioned off into dif- 
ferent departments. On one side 
of the entrance is the hosiery de- 
partment, where hosiery is sold in 
conjunction with the shoes. It is 
nearly always possible to sell a pair 
or two of hose when fitting a cus- 
tomer by the salesman merely show- 
ing the appropriate hose with every 


pair of shoes purchased. In this way this depart- 

ment becomes a distinct financial asset. Buckles 

and ornaments are also shown in this connection. 
Mirrors play a large part in the decorative scheme 








The question has often 
been asked Mr. Wolfelt, 
“Where and how do you get 
your ideas and inspira- 
tions?” His reply invari- 
ably is, “Use your brains 
and try to out-think the 
next man. When you see a 
pretty dress, coat, or hat, 
think of some pretty shoe 
or last that would go well 
with it, and you will be sur- 
prised to see how easy it 
will come the next time.” 








shoe business. 
ter or placed upon their merits as they are with the 
Wolfelt organization, and seldom is it necessary to 
change help. This eliminates a tremendous item of 


to the executive offices on a bal- 
cony, which runs down both sides 
of the store. On the main floor, 
at one side of the stairway, is the 
section devoted to evening and 
boudoir slippers, and on the oppo- 
site side the section devoted to 
sport shoes. 

The stocks are well kept and con- 
veniently arranged so that every- 
thing can be reached without the 
aid of ladders or stools. Each 
salesman is responsible for a cer- 
tain portion of stock, which must 
pass the eagle eye of the depart- 
ment head, who in turn must re- 
port to the manager. 

The reputation of this organiza- 
tion in its relations to its employees 
is well known by every man in the 
Nowhere are employees treated bet- 
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Each department is in a section by itself. The furniture, rugs and decorations are appropriate to the footwear shown in the 


department. 


expense—namely, labor turnover. 

The display windows of “The Bootery” deserve 
especial mention. They are sectioned off into booths 
and only one or two pairs of shoes. shown in each. 
Each booth is designed after some particular “pe- 
riod,” and this “different” window arrangement 
always strikes the beholder very agreeably. Nor are 


Wicker furniture for sport and outing shoes, elegantly upholstered furniture for evening slippers 


the booths the same shape or size; however, the 
effect is symmetrical. 

The new Seventh Street store will be under the 
management of Mr. J. G. Rogers. It will have about 
the same amount of floor space and will embody all 
the Wolfelt ideals of artistry and service. 








Mountain States’ Convention 
at Colorado Springs 


The annual convention of the Mountain States’ 
Shoe Retailers’ Association, which comprises mer- 
chants in the States of Wyoming, Colorado, New 
Mexico, Arizona and Utah, will be held at Colorado 
Springs at the Antlers Hotel, Sept. 27 and 28. 

The Mountain States’ convention will be two days 
of intensive hard work and study of merchandising 
and market conditions. There will be no booths for 
manufacturers’ displays such as have usually formed 
a part of the Mountain States’ Convention, although 
a number of traveling men have already engaged 
rooms at the Antlers Hotel and will have their lines 
on display. There will be entertainment a-plenty to 
satisfy every merchant and provide relaxation from 
the intensive strain of the business sessions. 


One of the top liners of the convention program 
will be William Pidgeon, Jr., the silver-tongued ora- 
tor and inspirational preacher of the retail shoe 
business from Rochester, N. Y. H. M. Lape of 
Julian Kokenge Shoe Company, Cincinnati, will dis- 
cuss market conditions, styles and prices of foot- 
wear from the manufacturer’s viewpoint. E. C. 
Logan, Western editor of the BooT AND SHOE RE- 
CORDER, is on the program for a short talk on the 
“Value of Co-operation.” 

President Wulff, together with the members of the 
convention committee, has arranged a program of 
entertainment that is sure to be worth while to.every 
merchant in the Mountain States. 
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Michigan Shoe Merchants Stage 
Big Convention and Style Show 


were composed of, how the leather was tanned and 


A spirit of optimism and a mental attitude that 
augurs well for a happy and successful fall business 
pervades the seventeenth annual convention of the 


_Michigan Shoe Retailers’ Association. 


The agricul- 


tural sections of the Stafe are in better condition by 


far than was anticipated in the 
early months of the year. The 
manufacturing industry is get- 
ting back to a basis of larger 
payrolls and all in all the mer- 
chants in attendance at the con- 
vention are looking forward to a 
fall business that will be satis- 
factory in volume and return a 
profit not so great on each indi- 
vidual pair as during the peak 
price high consumption period, 
but one that will be far ahead 
of the old 1912 and 1913 period 
to which merchants of other sec- 
tions are prone to look backward. 
The convention was called to 
order by President Thomas J. 
Jackson, an invocation was re- 
cited by F. C. Harmon, a suc- 
cessful merchant of Charlotte. 
The address of welcome was de- 
livered by Mr. Walters of the 
police commission, who repre- 
sented the mayor. President 
Jackson, in his annual message, 
reviewed in brief the activities 
of the association. One of the 


how the shoe was manufactured. 

Briefly outlining the origin and early history of 
tanning, he said that probably the first skin used 
for clothing man was taken from the animal that 











THOMAS J. JACKSON 








chief aims of the 


administration has been to bring about a closer 
co-operation and better understanding between em- 
ployer and employee; in order to accomplish this 
four district organizations have been formed on the 


employer-employee plan. The ob- 
ject of this plan is based upon 
the premise that the employee 
should be taken into the confi- 
dence of the employer, and on 
the other hand that the employee 
should feel that he can confide 
in his employer. The _ success 
of the National Association is 
bounded and circumscribed by 
the value of the various state as- 
sociations and to the extent that 
state associations become more 
efficient just to that extent will 
the national association become 
valuable to the craft as a whole. 

Nicholas J. Schorn, general 
manager, Carl E. Schmidt Co., 
Inc., in his address, “Hides— 
From the Tanner’s Point of 
View,” said that the retailer to- 
day is looking at his business 
from a new angle. Where former- 
ly he was satisfied to know that 
he was selling shoes he now 
wanted to know ,what the shoes 


had been killed to serve as food. 
That as the skin dried and hard- 
ened, it was softened with mois- 
ture, which again was probably 
dried beside the smoky wood 
fire and was gradually tanned in 
this way. The next step was 
probably an oil tannage which 
was followed later by an acci- 
dental discovery of a vegetable 
tannage due to the use of water 
in a pool in which the leaves of 
the oak and other trees had 
formed tannic acid. That the 
ancients knew how to preserve 
skins to a high degree of effi- 
ciency is attested by shoes in the 
British Museum that are known 
to be of a period at least 1000 
B. C. 

In the medieval ages the tan- 
ning of modern leather reached 
a high degree of efficiency, many 
of the names of the localities 
where tanning became the chief 
industry of the times being given 
preserved in the names of the 


leather, such as cordovan. 
The leathers used in shoes to-day are more modern 


still, dating back about thirty years. 


Previous to 


this the secrets of tanning were kept secret and 


progress was slow in improving leathers. 
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It was 
then that the younger generation 
of tanners started to apply mod- 
ern chemical research and hardly 
a tannery to-day but boasts of its 
research department. 

It was at this time that the 
bark tannage of leathers for 
shoes gave place to the chemical 
or chrome tannage. In the old — 
bark tannage the leather was pre- 
served, but not in the original 
flexible condition of the skin on 
the animal’s back. To-day the 
leathers are permanently pre- 
served in a soft and pliable state. 

Mr. Schorn illustrated his ad- 
dress by showing skins in their 
various states, stating emphati- 
cally that the manner in which 
the American producer cared for 
the raw skins and hides meant 
much to the shoe dealer. If care- 
fully preserved and looked after 
leather would be lower in price, 
for the rotting of skins meant 
higher leather. 
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The various processes of handling the skins and 
hides by the tanner: Mr. Schorn explained the proc- 
esses of soaking to bring skin back to condition it 
was in when removed from the animal, liming to 
remove the hair and grease, then machining to re- 
move the roots of the hair and the connecting tissues, 
then the tanning, fattening and finishing. 

Mr. Schorn’s address was listened to with marked 
attention, indicating the truth of his opening re- 
marks that the retailer wants to know more about 
the origin and the production of the materials going 
into his shoes. 

E. C. Logan, western editor the BOOT AND SHOE 
RECORDER, in a few words indicated the nature of 
the spread (of costs) between the producer, the 
farmer and the tanner and later the retailer. 

Alfred Donavan, president of E. T. Wright Com- 
pany, Brockton, Mass., was the first speaker of the 
afternoon. Mr. Donavan was introduced by R. H. 
Fyfe, the veteran shoe merchant of Detroit. Mr. Don- 
avan prefaced his remarks with a high tribute to Mr. 
Fyfe, whom he characterized as one of the most 
sterling and steadfast men in the industry. The 
manufacture of shoes and the distribution of them 
at retail is a science without comparison in any 
other realm of commodity distribution because of 
the various elements that enter into their construc- 
tion and the minute detail necessary to properly con- 
struct and sell them. It is impossible, he said, to 
look far into the future, and it is probably not desir- 
able to do so even if it were possible. Surely, the 
time is not at hand when a merchant can buy six 
months’ need in advance. A sixty-day anticipation 
is about as far as a merchant can fathom the future. 


Men’s Business Needs Attention 


The lack of men’s business in the average store is 
due, in Mr. Donavan’s opinion, to the fact that men 
are not properly interested and are not properly 
served when they enter the store. The greater 
amount of attention is given to the women’s side of 
the house in advertising and in selling. The better 
sales people are assigned to the women’s department 
and those less skilled and of less intelligence are 
assigned to wait on the men’s trade. Men want to 
be well dressed, and applied common sense in retail 
stores will bring its just reward. Too many mer- 
chants, he said, if they get into deep water run 
away and hire an expert or a supposed expert, when 
the solution of the problem ordinarily lies within his 
own sales force if he would only take them into his 
confidence and get their opinion of what is the mat- 
ter with the business and their ideas as to how to 
remedy the ailment. As he. sees the future, there 
is nothing ahead for the live one but success and 
nothing ahead of the dead one but failure. 


William Pidgeon Talks on “Human Element” 


The next speaker was William Pidgeon, a retailer 
of Rochester, N. Y., who talked on “The Human Ele- 
ment in Business.” Craft organizations are the one 
common ground upon which all men can get together 
and stand. This is not true of religion or education 
or politics, but business problems are much the same, 
and, regardless of creed, color or location, men of 
a particular line of business can reach a common 
ground.’ The address of Mr. Pidgeon was highly 
inspirational and the keynote and central thought of 
his message was that the various impulses which 
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are born into the human soul when the person comes 
into being are the elements that every successful 
merchant must recognize in the conduct of his busi- 
ness; without properly recognizing these impulses 
and without the proper vision no merchants can 
properly advertise, buy or sell. Principal among 
these impulses are comfort, beauty, pleasure, human 
fellowship, fear, economy and self-protection; each, 
while invisible, can be translated into visible terms 
in proper business contact. Proper construction of 
shoes on proper lasts means comfort. Beauty covers 
the whole round of style, pleasure, footwear for the 
various sports and pastimes. Human fellowship in 
making the store a place where people love to go. 
Fear in alleviating the pains and suffering, due to dis- 
eased and distorted feet. Economy in properly pricing 
merchandise so that the merchant himself will have 
a consciousness that each customer has been well 
served and has received his money’s worth before 
the transaction is closed. Self-protection enters into 
the distribution of rubbers and footwear for special 
hazardous occasions. A merchant should analyze 
his stock; know that he is in position to serve the 
desires of the public in these different relationships 
and make his advertising campaign, his buying and 
selling campaigns harmonize with these elements. 

Death of George Boody.—E. B. Mower, a charter 
member of the Michigan association, announced the 
death of George Boody of Fremont, also a charter 
member. Mr. Boody, from the inception of the or- 
ganization, has taken an active part in its proceed- 
ings and has been faithful to its callings. He organ- 
ized a mutual insurance association which was the 
forerunner of other similar organizations, among 
them the National Underwriters’ organization. 
George Boody was a man of honor, beloved and 
trusted by the merchants of the State, and through 
all his years of active work in the association re- 
tained and never betrayed the confidence of the mem- 
bership. The delegates stood with bowed heads while 
Mr. Maurer pronounced a short invocation. 


Style Show Big Feature 


Style Show.—One of the interesting features of 
the convention is the style show, staged each after- 
noon and evening in the Adams Theater under the 
direction of Thomas Meath and Harry Richenbach. 
The style show is unusually well staged and shows 
careful attention and a knowledge of production. 
Six models are used, all of whom are local Detroit 
girls. The footwear is supplied by several of the 
leading shoe stores; the gowns, suits and wraps by 
the Newcomb Endicott Department Store. 

The Michigan Retail Shoe Dealers’ Association 
was honored with the presence of more national offi- 
cers than usually falls to the lot of a State associa- 
tion. Besides President J. P. Orr and Vice-President 
C. K. Chisholm, who are both. slated on the regular 
program, A. H. Geuting of Philadelphia, past presi- 
dent of the national association, also made it con- 
venient to be in Detroit on Wednesday, the last day 
of the convention session. Mr. Clark of the J. L. 
Hudson Company, chairman of the Committee of 
Taxation of the National Retail Dry Goods Associa- 
tion, occupied a short time in explaining the Smoot 
National Taxation resolution. 

Mr. Clark is not in favor of the Smoot resolution 
placing a 3 per cent tax on manufactures. He also 
expressed the opinion that a change should be made 
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in the advisers of the Administration on matters 
of taxation, believing that Dr. T. S. Adams is not 
the best man that possibly could be secured for the 
position. President J. P. Orr spoke on the value of 
organization in the retail shoe industry. He re- 
viewed at some length the financial conditions of 
merchants previous to the war and based the fact 
of the necessity of an organization on the financial 
condition of merchants at that time. He stressed 
the fact that every retail merchant throughout the 
country, whether a member of any organization 
or not, has reaped untold benefits through the action 
taken by the national and State associations in legis- 
lative matters and other affairs which have re- 
dounded to the good of retail merchants. He recom- 
mended to the merchants the closest attention to 
merchandising and financing their business, saying 
that a rapid turnover was absolutely essential to 
the successful conduct of business under the present 
conditions; keep them moving, coming in and going 
out; cut the prices if necessary; but it is no time 
to hold merchandise on the shelf over a long period 
of time. It takes courage to adopt such a course and 
stick to it, but organization has taught men that 
their competitors are also men like unto themselves 
and worthy of the same confidence which the mer- 
chant asks for himself. Retailing is a science and 
a business of its own and should be left to retail 
merchants and not indulged in by manufacturers, 
not that retail merchants fear the competition, but 
because the service which merchants owe to the 
public can best be discharged by men whose 
thoughts are not divided between manufacturing and 
retailing, but are concentrated upon the one industry 
alone. Play fair with the manufacturer; do not 
cancel orders except for late delivery or for other 
justifiable reasons. Cancellation is not so smart 
a thing, after all, because the manufacturer must 
dispose of the merchandise, usually at a far less 
price than it cost to make it, and the merchant who 
cancels is apt to meet that merchandise in competi- 
tion. It is necessary to employ people of high intel- 
ligence and good moral character in order to keep 
up the status of the business, because the clerk of 
to-day is the merchant of to-morrow, and unless he 
is highly trained, intelligent and trustworthy he 
becomes an unsatisfactory competitor. 


C. K. Chisholm Talks on Men’s Shoe Business 


C. K. Chisholm, vice-president of the national as- 
sociation and the head of a firm who distributes 
an immense quantity of merchandise through its 
various stores, says that now is the time to spread 
the gospel of smiles; while men’s business is not 
all that we might wish it to be, it is no time to get 
licked and lay down. Many factories which have 
heretofore made only men’s shoes have turned their 
attention to making women’s shoes, and this, in the 
opinion of Mr. Chisholm, has had the tendency to 
detract from the attractiveness of men’s shoe pat- 
terns and is in a way responsible for merchants not 
having more attractive lines of men’s shoes. Men’s 
factories which are sticking entirely to men’s lines 
should be encouraged in their efforts to create more 
styleful shoes for men. 

He suggested that merchants make drawings of 
any particular ideas which may seem good and sub- 
mit them to the manufacturer. He urged the mer- 
chants to buy more styles that will appeal to young 
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men, not just new colors, but new patterns, new 
ideas of designs and finishes. He told the experience 
of one merchant who had had an unusually suc- 
cessful season and, when totaling up his sales, he 
found that 85 per cent of the shoes sold contained 
some special style feature. 

The best sellers are the new wide, square toe 
with square-wing tip, many of them having ball 
strap or imitation ball strap, plenty of pinking and 
punching, rolled edges and double-deck soles. Pat- 
ent leathers and other black leathers are becoming 
more and more popular. Grain and boarded leathers 
are strongest in demand, and all-over patent leather 
boots is an especially good seller in his stores at 
this time. He advised merchants to keep their lines 
priced close, and from his observation believes that 
men have little complaint to offer on the prices at 
which shoes are being sold at the present time. 


Mr. Geuting Urges Retailers to Supply Data 


A. H. Geuting urges fair and reasonable prices. 
Mr. Geuting paid high tribute to President Orr, 
characterizing him as the traveling president of the 
national association. Mr. Orr has made it his busi- 
ness to travel extensively over the country and come 
into personal contact with merchants during his 
administration. Mr. Geuting urged the merchants 
to furnish all data requested by the national asso- 
ciation and the Harvard Bureau of Business Re- 
search, explaining that a file was now being kept 
in Washington ‘by which the facts thus obtained 
would be placed at the disposal of the legislators 
and various committees, so that they would have 
absolute facts, and not theories of somebody not 
acquainted with the trade, to rely upon in guiding 
them in future activities. The indications are from 
statistics already coming in that when the year 
1921 is summed up the average net profit in retail 
shoe stores will not exceed from 2 to 3 per cent. 

Merchants cannot long continue on this basis, 
because banks would not loan them money and 
manufacturers would not extend credit on such a 
showing. It is not to be wished that merchants 
should get an excessive profit, but a reasonable 
mark-up. In accordance with the overhead costs of 
doing business it is essential that the merchant be 
justly entitled to a fair and reasonable profit for 
the money and effort invested in his business. There 
is always a scarcity of wanted merchandise. Study 
the condition of the trade. Get as close to them 
as possible and buy with this thought in mind. 


Officers Elected 


The election of officers resulted as follows: 
Thomas J. Jackson, Detroit, was re-elected president; 
vice-presidents, T. S. Rogers of Jackson; William 
Penfield, Ann Arbor; R. L. Frisbie, Owosso, and 
Walter Haley, Adrian; secretary-treasurer, George 
A. Owen, Saginaw; sergeant-at-arms, Ray Cotton, 
Ypsilanti; chaplain, E. C. Harmon, Charlotte; direc- 
tors, Fred Appledorn, Kalamazoo; E. C. Harmon, 
Charlotte; Stephen J. Jay, Detroit; Floyd Wals, 
Grand Rapids, and John Ochs, Sheboygan. An ad- 
visory board was created, which will be made up 
of the presidents of the various local associations. 
Time and place of holding next convention referred 
to the Board of Directors. 
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Are knickerbockers to 
be the next development 
in women’s wearing ap- 
parel? The feminine 
skirt has gone through 
many and revolutionary 
changes in the last ten 
or twenty years. Is it 
finally to be divided and 
caught neatly at each 
knee? 

And what effect will 
this have upon feminine 
shoes? Quite obviously 
the high-heeled, narrow- 
toed pump will not har- 
monize with trousers. 
If women adopt a 
mannish costume, they 
must complete it with 
mannish shoes. 

T he_ knickerbocker 
movement has started so 
suddenly that many feel, 
at least in Chicago, that 
it is only a newspaper 
“stunt.” Be that as it 
may, the manufacturers 
are taking no chances. 
Hart, Schaffner & Marx advertised on Wednesday 
that they were making the new suits and by Friday 
they had received inquiries from practically every 
store on State Street. The Royal Tailors announced 
that they would make the suits to order for $30, 
and the Leiter Building stores will do it still more 
cheaply. Du Brock’s, although a whole- 
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Our Part in the Knicker Movement 


Miss Sally X. Wald- 
man of Chicago, who 
declares herself to be 
the first girl in America 
to don knickerbockers 
for general wear, was 
elected president of the 
club. 

“T put on knickers a 
year ago when I was at 
school in New York,” 
she said, “and have 
worn them on all sorts 
of occasions since.” 

Miss Waldman is a 
determined apostle of 
the new style and in- 
tends to organize the 
movement in other cities 
as soon as she has suc- 
ceeded in Chicago. That 
the movement is not 
merely local was attested 
by travelers from the 
West. 

“After you get beyond 
the Denver line you see 
knickerbockers every- 
where,” said one young 
woman who had recently returned from California. 
“They are worn on the links, in the hotels, on the 
streets, and of course, for hiking in the mountains.” 

Knickerbockers may never become the accepted cos- 
tume for street and office, but they assuredly will for 
sports. When woman discarded the cumbersome 

riding skirt she never returned to it. 





sale house, has invited individual 
orders. Marshall Field’s reported a 50 
per cent increase in sales of the knick- 
erbocker suits within the last two 
weeks. 

A meeting was held at the Hotel 
Sherman in Chicago last Saturday at 
which some eighty girls and young 
women banded themselves into a club 
for collective bargaining on the knick- 
erbocker question, They pledged them- 
selves to appear on a special day, the 
date to be set later, in their new outfits 
and to wear them for all ordinary 
business. This plan is to give courage 
to the timid who might otherwise 
hesitate at individual pioneering. 

The club was the result of a good 
deal of newspaper publicity given to 
two young women of Chicago, who, de- 
ciding that knickerbockers were the 
thing, proceeded to live up to their 
convictions. They wore them shopping, 
to tea, on the boulevard and in the 
exclusive hotels. Newspaper photo- 
graphs demonstrated their superiority 
under many conditions. Admirers of 
the style wrote to the girls and soon 
the movement was under way. 





























After she has played golf, skated, 
skied, hiked and fished in knicker- 
bockers, she is not apt to bring her old 
sport skirt out of the trunk. 

Many women prefer the -riding 
trouser to the knickerbocker. With this 
style of costume, high boots or woolen 
hose and oxfords are worn. With the 
knicker suits, many girls who are try- 
ing them out are still wearing silk 
stockings and pointed oxfords. Heavy 
hose, either of wool or silk and wool 
mixture, and broad toed brogues would, 
of course, be much more appropriate. 

Alfred J. Ruby, Inc., has designed a 
special oxford of unique cut made of 
dark Scotch grain for the new suits. 
I. Miller & Sons show dark brown 
calfskin oxfords with flat heels. 

The suits come in various colors and 
cloths. Rough material in brown, 
green and’ French blue seems to be 
popular. One model at the Hotel Sher- 
man meeting wore a soft green and 
brown plaid suit, black sailor hat, white 
stock, light weight brown woolen hose 
and dark brown oxfords. She was 
voted “stunning” by her feminine 
critics. A nurse who was present ad- 
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vocated white duck knicker suits for members of her 
profession. 

The clothiers, seeing an opportunity for a new line 
of business, have set their designers to work in order 
that they may be prepared when the demand for 
knicker suits comes. 

While no one special type of footwear is absolutely 


necessary to wear with knickerbocker suits high heels 
and turn soles certainly are not appropriate and there 
will undoubtedly be a demand for specially designed 
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The knicker suit is necessarily an occasion costume 
and requires occasion footwear. However, the advent 
of knickers will probably not lessen the demand for 
the lighter soled and covered heel and more airy type 
of footwear because of the fact that the woman who 
will\wear knickerbocker suits for sports and occasions 
is just the type who will want_the snap and prettiness 


of evening costume and appropriate footwear to go 
with it. 

In the territory from Denver west there is an ever 
increasing demand for fourteen inch lace boots occa- 


footwear occasioned by this innovation in women’s 
Designers of shoes as well as designers of 
clothes will find a wide field for development. 


attire. 


APPROACH OF AUTUMN BRINGS 
STRONGER SALES VOLUME 


Although it is by no means autumn 
in these parts, the fall footwear season 
is on in earnest. A decided increase 
in sales has been noted by local shoe 
merchants since Sept. 1 and, though 
not of enough volume to make the re- 
tailers over-enthusiastic, has been 
sufficient to give them a good idea 
as to what the best sellers are going 
to be. Satins and patent leathers are 
reported to be leading in women’s 
pumps and novelties, and oxfords in 
the more staple lines. 

The extraordinary vogue attained 
by low shoes has resulted in the prac- 
tical elimination of the boot, at least 
it appears now that there is going 
to be no such thing as a general re- 
sort to high shoes for the fall sea- 
son, which was once the rule rather 
than the exception. A year or so 
ago would have seen feminine foot- 
wear very largely confined to boots 
about this time of the year, with 
fall drawing on, but this is not the 
case this year in Indianapolis. 

The newest offerings of the leading 
shoe merchants show a most attrac- 
tive variety for the early fall season, 
and they are virtually all low shoes, 
with strap pumps leading the way by 
a very handsome majority in accord- 
ance with all advance predictions. 
The tendency seems to be toward great 
elaboration of ornamentation and 
finish—some very attractive models 
being shown for street wear, to say 
nothing of evening slippers and pumps. 

There are, however, ample numbers 
of style appealing to women who de- 
sire stouter shoes, having in mind 


INDIANAPOLIS 


rainy and otherwise disagreeable fall 
weather. It appears now that welt 
soles will be worn by women on a 
lot of their low shoes during the 
coming season, and while this does 
not mean that all will be oxfords, the 
tendency, it is believed, will be in that 
direction, especially as the weather 
grows more severe. The same can be 
said of heels. The distinctively dress 
heel is, as it has been for some time, 
the high Louis, but it is believed that 
walking’ heels will be seen more often 
than in seasons past, the estimate of 
their use running about parallel with 
that of. the number of welt soles. 


Low Shoes Dominating Fall Business 


R. J. Sutfin, in charge of the shoe 
department at the H. P. Wasson & 
Co. department store, predicts that 
about 65 per cent of the women’s 
shoes sold this fall and winter will 
be low shoes. Some merchants have 
placed their estimates at even 10 per 
cent higher. The short skirt vogue, 
along with the fact that low shoes are 
less expensive than boots, is said by 
merchants to be largely responsible 
for the increased demand for low 
shoes. 


Indiana State Fair Opens Fall 
Season 


The fall season in Indianapolis was 
more or less formally opened with the 
Indiana State Fair, which was held 
during the week of Sept. 4. The fair 
attracted thousands of visitors from 
all parts of the State, and many of 
them took occasion to visit the down- 
town shoe stores for their fall and 
winter purchases. Local shoe mer- 


sioned largely by the prevalence of knicker suits in 
sports, hiking and mountain climbing. 


chants have realized that many who 
come to Indianapolis to attend the 
State Fair know that the small-town 
merchant is not in a position to follow 
price reduction as closely as the city 
retailers and do not have the variety 
to offer that the larger merchants do. 
In view of this, Indianapolis mer- 
chants, by increased advertising efforts 
and attractive window displays, always 
make a strong bid for business from 
the Fair visitors. 


Unemployment Situation Improving 


Although the local merchants are 
not making any predictions as to the 
outcome of the fall business, they 
believe that Indianapolis will hold its 
own in comparison with other cities 
of its size. The unemployment situa- 
tion appears to be gradually improv- 
ing, and with the advent of cooler 
weather it is believed that business 
will eventually take on some of its 
old time form. 


Other Indiana Shoe News 


With the close of the summer sea- 
son and the advent of fall, South 
Bend shoe stores, which, have been 
observing a half holiday for employees 
and proprietors each week throughout 
the summer, have discontinued the 
practice. During the months of July 
and August the stores have been 
closing at noon on Wednesdays. 


Jacob Hodes and Maurice Shapiro 
have leased the Lippman store build- 
ing at 116 West Washington Avenue, 
South Bend, and after extensive alter- 
ations will open there an exclusive 


(Continued on page 124) 
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Art Mat & £ eather 


Wu AT leather is to your shoes, paper is to your 
catalogue. DEJoNGE Art Mat prints with such 
photographic realism that the selling value of your 
catalogue is at its maximum. The surface of this 
paper is like ivory, inviting to the eye and to the 
touch. It prints uniformly on both sides. There is 
no reflection to distract the eye. When printed on 
DEJONGE Art Mat the shoe itself dominates the 
page as effectively as it would in a store window. 


You must have samples to appreciate the full force 
of this truth. Write us today for printed specimens. 


lOUIS DEJONGE & CO. 


69-73 Duane Street New York City 
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Flexible Shank 


HE average shoe dealer realizes what an asset 
to his store it is to carry a line of women’s high- 
grade corrective shoes at a moderate price. 
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And women consumers themselves have always been 
seeking healthful shoes which they could obtain at 
prices much under the premium prices this kind of shoes 
has always been sold for. 
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Our creation of Formative Shoes—the full-formed 
models and the Modified models—was inspired by exactly 
this great demand from dealers and corsumers. Our 
distribution of Formative Shoes commenced without 
resistance and has increased by leaps and bounds ever 


since. 














Full-formed and Modified models sell readily side by 
side. Modified Formatives are merely regular Forma- 
tives, with all their orthopedic features, but with a 
little narrower forepart and higher heel and rubber 
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top-lift. 


Both lines are strong assets to every dealer’s stock. 
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Styles and Prices 


. 92—Black Kid Oxford. Price 
. 03—Brown Kid Oxford. Price 
. 94—Black Kid Boot. Price 
. 95—Brown Kid Boot. Price 











All Styles in Stock 


Enterprising retailers are invited to correspond with us. 


COTTER SHOE COMPANY 
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SHOE STORE 
SERVICE 


Section of the- 
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Distinctive Fixtures 





Create attractive displays for Ni 
your store windows. i! 





























They present your merchan- 

” ° ° STORE FRONTS 
dise in a pleasing manner, ome 1 
that will appeal to the people 
passing by your store. 


*“*Windows First” 
the safety slogan 
of better business. 




















Three top display tables are 
quickly and easily adapted to 
any window—upon them your 
‘merchandise can be arranged in 
tasteful display that will be 
pleasingly reflected in the in- 
creased sale of your merchan- 
dise. 




















Our catalogs are full of com- 
plete information about fix- 
tures that are sure to prove 
themselves to be real “Sales 
Builders.” 


SHOW CASES Ask us to mail you a set today. “William and Mary Period 
1 Design” 











Hugh Lyons & Company 
“Make Buyers Out of Passersby” 
700 South St., Lansing, Mich. 


Chicago: 232 S. Franklin Ave. 
New York: 35 W. 32nd St. 

















LIGHTING 




















A. E. Nettleton Co 
CHICAGO 
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Up to date Shoe Stores 
ave Individual Chairs 














S A SHOE MERCHANT, you have probably 
marvelled at the beautiful interiors of many 
fine shoe stores, frequently pictured in the trade 
publications. In nearly all of these up-to-date 
shoe stores you find the individual chair, with 
fitting stool to match, 

And what is the economic or business value of 
having your store up-to-date in its appoint- 
ments? It will pay, you to visit the nationally 
known shoe stores in the big centers and study 
their ways, learn the “reason why” from these 
really big shoe merchants—then go home and 
resolve to make YOUR store THE shoe store 
of your town. It will pay you! 

New chairs, softly and comfortably upholstered 
in color to match your store interior, will go 
far towards making your store look new all 
over. 

Write us for our suggestions on how to beau- 
tify your store. Our experience comes from 
having equipped some of the nationally known 
shops, a list of which we will be glad to supply 
on request. 


- MILWAUKEE CHAIR C° | 


Makers of Fine Chairs 


. 
CHICAGO NEw YORK SEATTLE MINNEAPOLIS 
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READY FOR SCHOOL 


CHILDREN’S SPORT HOSE 


MG/5 Children’s ““ONYX."" Medium weight, Seven-and- 
one rib, Mercerized Sport Hose with Cuff Top. Black, 
White and Cordovan. Sizes 6-10. 4% doz. boxes. 





MG/25 Boys’ “ONYX.” Heavy weight, Four-thread, Four- 
and-two rib, Mercerized Sport Hose with Cuff Top. Black, 
Navy and Green. Sizes 8-I1. '% doz. boxes. Per 
ae Re ee ne ee RB Ry ee $4.50 


400 BG Children’s ‘““ONYX."’ Medium weight, Wool Sport 
Hose, with Jacquard Cuffs. Fancy Heather Mixtures in 
Brown, Grey, Black, Navy and Lovatt colorings. Sizes 
7144-10. Y doz. boxes, 

Per doz.—$15.00 on size 714. Rise .50 


Various other novel patterns and attractive color combinations 


in Wool. Sizes 714- 101%. Priced from $12.50 to $24.00 





Hosiery 


Reg V.5.Pat. Orrice 


Emery 6 Beers Company, inc. 


Sole Owners and Wholesale Distributors of ‘“ONYX’’ Hosiery 


Broadway at 24th Street New York 
BRANCH OFFICES: : 
Boston - 31 Bedford Street 
Philadelphia 1033 Chestnut Street 
Buffalo 210 Pearl Street 
Chicago North American Building, State and Monroe Streets 


259 Geary Street 


San Francisco 





































Your customers will appreciate your ask- 
ing the manufacturer to equip the shoes 


with 


For ; onle< For 

All All 

Shoes chanel ( Occasions 
LACES 


The lace that outwears by months or- 
dinary laces; stays tied and never looks 


shabby. 


Your request will not be in vain, for the 
manufacturers are showing a willingness 
to use this worth-while lace. 


LACE DIVISION 


O. A. MILLER TREEING MACHINE CO. 
BROCKTON, MASSACHUSETTS — 


“Don’t forget the Brockton Fair, October 4, 5, 6 and 7.” 
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Shoe Store Service Helps 
lo Get More Shoes Sold Right 
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Some parts of the business must be anticipated 
A general campaign of 
advertising for a whole year can be decided upon 
and laid out at the beginning of the year. 
budget based upon the annual business of the year 
before can be set aside, media chosen and contracts 
So, in a general way, the campaign can be 


farther ahead than others. 


made. 
laid out, but the preparation of 
layouts, cuts and copy must 
necessarily be taken care of as 
occasion requires. The success- 
ful advertiser, however, takes 
time by the forelock and de- 
votes plenty of thought and 
time to write and then rewrite 
his copy, study his layouts and 
place the cuts where they will 
gain instant attention. Hastily 
prepared advertising, like most 
things done in a hasty manner, 
is seldom done right and rarely 
brings the best results. 

The successful window trim- 
mer plans his backgrounds and 
window settings months in ad- 
vance. If he decides to use 
plush for drapes, he selects the 
colors that will harmonize with 
the backgrounds and make the 
shoes stand out to the best ad- 
vantage. 

If he is going to use autumn 
vines, they also must be selected 
to fit into the color scheme of 
the window. It takes time to 
select and properly prepare 
shoes for window trimming. 


price tickets are other matters that require thinking 
ahead. The carefully planned and well-thought-out 


window trim will bring results 


tained from a thrown-together, haphazard, hastily 
Advertising and window trimming 
go hand in hand and each must link up with the 


arranged affair. 


other. 


Each month in the year and each week of each 






Planning Ahead Is Essential to the Successful 


Conduct of Any Business 


calendar. 
The 





November 1 to November 5—Lay out 
Thanksgiving advertising. Feature 
women’s footwear for dress occa- 
sions, afternoon teas, evening affairs, 
dances, etc. 

The social season is on—match shoes 
with hosiery. 

November 7 to November 12—Are you 
keeping a mailing list of customers? 
If. not, begin to-day. Have each sales 
person get the name and address of 
every customer. Add to this stock 
number, size and width. Compile 
the record on card, then file the 
cards. 

This record is invaluable in adjust- 
ment of complaints. 

November 14 to November 19—Keep in 
touch with stock. Study records. 
Put push behind the slow movers. 
small cut now will accomplish more 
than a heavy reduction when the 
season is over. 

Make window and newspaper space 
work overtime. 

Monthly meeting of sales force— 
Topic—‘‘Getting More Shoes_ Sold 
Right.’’ “What Styles Are Selling 
Best ?’”’ 

Prepare holiday advertising. 

November 21 to November 26—Put in 
Thanksgiving window trim. Devote 
one newspaper ad to editorial appro- 
priate to the occasion. Do not 
feature merchandise in this ad. 
Prepare monthly’ statements. of 
credit customers. 











Window cards and 


far beyond that ob- 


year 1921. 


= 


STM 





there are certain things that are to be done each 
month of the year regardless of their place on the 
Statements of credit accounts must be 
made out and mailed. In many instances a personal 
call of a collector is necessary. But, at any rate, 
the attention of each credit customer must be called 
to his unpaid account at least once each month. 


Regular meetings of em- 
ployees have become a part of 
almost every big mercantile or- 
ganization in the country. Such 
meetings should be held in 
every store, big or little, at 
least once a month, when some 
particular topic pertinent to 
merchandising should be dis- 
cussed and ample time and 
space given for each employee 
to express his ideas. 

Very often, when a concern 
gets in deep water, it runs off 
and hires a lawyer or a banker 
or a supposed expert of some 
sort to direct its movements, 
while, as a matter of fact, the 
employees are in closer contact 
with the public and know the 
problems better than anybody 
on the outside, and are in bet- 
ter position to give the needed 
advice. 

In this day, when styles are 
changing rapidly and business- 
getting is uncertain, stock must 
be watched more closely than 
ever before. 


Many of the larger merchants have year by year 
made for them a calendar as an advance guide of 
their activities throughout the year. 
chant who has not had experience in laying out such 
a program the RECORDER prepared a calendar for the 


For the mer- 


Month by month, in the Shoe Store Service Section, 
we have reprinted sections of this calendar. 
been a benefit and help to many merchants. 


It has 
Has it 








month brings its particular and seasonable problems 
to every department in the store. While this is true, 





been of any assistance to you? 
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Design No. 1 


Make Your Windows Punch a Time Clock 


One cannot help but wonder at the material ad- 
vancement of this age of merchandising, this is 
particularly true in the methods of selling from the 
display point of view. 

So great has been the advance that the methods 
used to-day, even in the smaller towns, are far in 
advance of those 


duty in the same manner as the salesman who 
punches the time clock and receives his pay envelope 
every Saturday night. 

Just as the saleman secures the attention of his 
customer by presenting the merchandise in a man- 
ner to make the sale—so should the show window 

fulfill its mission 





used in the larger 
cities not many 


by attracting atten- 
tion, arouse inter- 





est and be convinc- 





years ago. 

Nothing is so 
noticeable that a 
store has passed the 
old-time business 
methods .than the 
up-to-date manner 
in which the dis- 
play front and store 
interior is treated 
to-day. 


Windows Should Be 
Made to Work 


The mere _ fact 
that stores have 
windows and mer- 
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ing in its silent ar- 
gument to coax the 
passerby to become 
a buyer. 


Things for the Shoe 
Man to Consider 


Right now the 
thing in the minds 
of the retail mer- 
chant is how to 
show the new fall 
shoe styles at 
opening time to the 
best possible ad- 
vantage to give a 
lasting impression 











chandise to display 








and to accept the 





in them will not 
suffice, the windows ot a 
must be made to do 








Design No. 2 





exhibit as the stand- 
ard by which the 
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store may be judged. 

The first step in the showing of footwear is the 
selection of the styles to be displayed with care. 
Pick out the new conceptions in the smaller sizes 
as they look much better in the window. 

Every shoe should be carefully cleaned and pre- 
pared, shoe trees or fillers should be used in every 
instance, in lieu of shoe trees, tissue paper may be 
used to good advantage by crumpling it up and stuf- 
fing it in the shoes to build them out properly. 





Show Shoes in Pairs 


In showing the shoes I believe it best policy to 
show them in pairs, for in so doing more effective 
unit arrangements may be worked out. 

Each shoe or pair of shoes should bear a neat lit- 
tle ticket, lettered with the price and stock number. 
Such little tickets make it much easier for the sales- 
person when a customer asks for a certain style on 
display and also affords a check on how the window 
is producing by marking the box with a certain 
mark when at the close of the day’s business a count 
of these marks can be made. 


Preparing the Window 


Everything in the window should be spotlessly 
clean, the fixtures, the panel background, the floor 
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and the glass and above all see that the window is 
well lighted. 

A well-lighted window is the store’s best advertise- 
ment, all old lamps should be replaced by new ones. 
See that the lights are placed at the front and as 
near the top of the window as possible, back them 
with a good reflector tilted at the right angle to give 
an even distribution of light all over the display, 
let there be no dark corners to mar the beauty of 
your show. 

Jast as a well-groomed man is judged by his ap- 
pearance, so should the window be made to justify 
the judging of the store and your business methods. 


Store Interior Arrangement 


If you have planned and installed a window dis- 
play that attracts and causes people to cross the 
threshold of your door, don’t leave the “monkey 
wrench in the machinery” and spoil the good im- 
pression by having the store look uninviting. 

The store interior, if not of the luxurious type, 
should at least be neat, clean and comfortable look- 
ing with a real business-like air about it. 

Chairs or settees should be arranged in the most 
convenient manner to the stock. This saves con- 
siderable time and insures a better service to the 
customer. 
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If the floor is not carpeted rugs should be used, 
this not only helps the appearance but eliminates 
the chances of soiling the goods when they are be- 


ing fitted. 

The arrangement 
of a few foot mir- 
rors in convenient 
places adds to gen- 
eral appearance. 

The stock should 
be kept in the best 
possible manner so 
that everything will 
look ship-shape. 

A few potted 
palm or ferns sit- 
ting on the ledges 
or cases adds an ar- 
tistic and pleasing 
touch. 


Window Display 
Suggestions 


Illustrated here- 
with we. produce 
several background 
decorative and shoe 
arrangement ideas 
for the benefit of 
those who are look- 
ing for some kind of 
a “hunch” to use in 
their show windows 
for the fall opening 
display. 

In working out 
these ideas we have 
tried to make them 
as simple as possi- 
ble so that the most 





Design No, 4 
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Design No. 5 


inexperienced display man or shoe salesman could 
reproduce them as illustrated or get ideas from them 
in working out a display to do credit to the store. 

This design is indeed a simple one 


and consists of a 
single panel of wall 
board 4 ft. wide and 
7 ft. tall, painted a 
cream color, using 
any kind of cold wa- 
ter paint. Or, it 
may be covered 
smoothly with a 
cream color felt 
outing flannel 
stretched on 
smoothly. 

The panel is fin- 
ished off with nar- 
row bands of black 
ribbon arranged as 
is shown in the 
drawing. 

At each corner 
of the panel is clus- 
tered the autumn 
foliage, such as nat- 
ural preserved oak 
leaves in the fall 
colors. To give a 
more decorative ef- 
fect several artifi- 
cial  chrysanthe- 
mums could be 
placed in the fol- 
iage, as you desire. 

Just in front of 
the tall panel is ar- 
ranged a low pla- 
teau upon which is 
(Contin’d on page 93) 
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‘‘Ready-to-Wear’’ Shelving 
The “New Way” System Solves 
Many Difficulties 


By L. O. Duncan, Sales Manager, 
Grand Rapids Shoe Case Company 















The successful shoe merchant to-day is giving can be handled more rapidly and with much less 






more and more thought and consideration to the ‘° damage. 

importance of a properly planned and properly Modern shelving for shoe stores is consequently 
equipped store. He is taking every advantage of built to carry a single carton in height and sections 
conditions which might affect sales and is consider- are divided by pilasters at intervals to prevent 





ing the relationship of 
his store equipment to 
the success of his 
business as a whole. 
Shelving has always 
been a vexatious prob- 
lem in shoe store 
equipment. There was 
a time when shelving 
was considered merely 
as a place to pile 
shoes. Frequently 
shelving was spaced 
far enough apart to 
hold three or four car- 
tons in a pile. Mod- 
ern retailing has made 
necessary the elimina- 
tion of this sort of 
shelving; first, be- 
cause the shelving 
itself had to be con- 
structed of heavy ma- 
terial and was un- 
sightly; second, be- 
cause cartons piled Eli 
one upon the top of : : ; - ee 
another become wee aiagiay seese on the foun” 
broken and ugly; 
third, because stocks 
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sagging. 
As a rule shelving is installed 
by the merchant and is paid for 
by him rather than the owner of 
the building, although the usual 
built-in shelving actually be- 
comes a part of the building 
and is almost worthless if re- 
moved to another location. 
Sean ae Frequently leases are secured 
for only a short term of years, 
and the. kind and type of shelv- 
ing a merchant would wish to - 
install becomes out of the ques- 
tion, because the short time 
over which the lease is to run 
prohibits the expenditure of an 
excessive sum for shelving. 
Quite frequently these tem- 
porary locations are too small 
for the requirements of the 
business, and when larger quar- 
ters are secured a severe loss 
must be taken on the shelving, 
(Continued on page 93) 













































































Regular wall shelving 
built in “unit” sections 
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Gould, Lee & Webster, Rochester, N. Y. 


From Coast 
to Coast 


AMERICAN INTERLOCKING CHAIRS 
are recognized as 


THE SHOE STORE SEATING 
OF QUALITY 





Shoe Merchants have tried in turn Benches, 
Conventional Four-Post Chairs, and Ped- 
estal Chairs—both stationary and revolv- 
ing—but experience has taught them that 


American Interlocking Chairs 


cost less, last longer and are more attractive 
than any other type of seating. 





While affording a comfortable individual 
seat for each customer, their interlocking 


Wetherby Kayser Shoe Co., Los Angeles, Calif. ; : : 
feature effects a very material saving in the 


: floor space occupied. You can actually seat 
Our booklet “The Shoe Store Beau- from 25 to 50 per cent more customers with 
a Orgy yy pope ““ these chairs than with the four-post type. 


AMERICAN SEATING COMPANY 


General Offices—1016 Lytton Bldg—CHICAGO 


Room 601—119 W. 40th St., Room 302—69 Canal St. 
NEW YORK BOSTON 
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(Continued from page 90) 

placed a pedestal and shelf. Over .the shelf is 
draped a leather skin as illustrated. The arrange- 
ment of the shoe fixtures and clusters of flowers 
on the bases is clearly shown. The shoe fixtures 
may be made by nailing a light strip on to a wood 
pase. Wall board cut out can be used as the tops, 
paint a cream color with the exception of the top 
part of the base which should be black. The shoe 
fixtures may be arranged in any manner that suits 
your fancy. 

The floor of-the window should be covered with a 
plain cream-colored felt outing flannel laid on 
smoothly. 

Idea No. 2. Our second illustration shows a very 
attractive treatment, simple to the extreme in con- 
struction but very effective. This design is shown 
as used in a window having a plain wood panel back, 
but may be used to just as good advantage where a 
curtain back is installed. 

The border is made of a strip of wall board about 
18 in. wide, running full length of the back and ends 
of the window. This border should be a cream color 
painted in the manner as explained above or covered 
with felt or outing flannel. 

The chief decorative feature is the four-disk unit 
arrangement placed a little to one side of the center 
of the window. 

The disks are cut in circular shape from wall board 
and painted gold. The three outside disks are cut 
out in the center and this opening is then backed up 
with a piece of mid-night blue silk or satin stretched 
on tightly. Or the opening may be filled in with 
light lattice strips painted blue. 

These three disks are arranged around the center 
disk upon which is tacked a neatly lettered sign 
reading Fall Style Shoe. Fall Shoe Styles, or words 
to that effect. The long lattice strips on the center 
disk should be painted gold. 

The arrangement of the flowers and foliage is 
clearly shown. The masses of flowers are connected 
to the disk unit by means of blue satin ribbon or 
blue frizz roping. 

The arrangement of the double decked plateau 
made of wall board and painted a cream color also, 
the shoe fixtures are clearly understood. 

Idea No. 3. Illustrates a more formal setting for 
the fall opening window. 
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The decorative border is made by arranging flowers 
and foliage across the back of the window along the 
cornice line. In the center of the border is placed 
the large wall board cut out painted brown. Upon 
the face of the cut out is placed a neatly lettered 
sign or a picture may be mounted on in poster effect. 

The lattice on the back of the center unit is painted 
gold. The banister arrangement is made by cutting 
out wall board in the shape shown, reinforcing the 
pieces on the back by light strips. They should be 
painted brown, using the same color as that used in 
painting the center panel. 

The cut out flower holders are painted gold and 
placed, as is shown on the side pieces. 

The floor of the window should be a cream color. 
The shoe fixtures can be arranged in any manner 
that suits your fancy of arrangement. 

Idea No..4. This shows a very simple arrange- 
ment for a center unit trim, using a low plateau, 
pedestal and shelf. This simple arrangement of fix- 
tures may be made in front of most any kind of a 
back setting. In this particular instance the setting 
consists of a circle of wall board painted a French 
gray color. The curtain drape back of blue silk and 
a lattice decoration in gold, red roses and fall foliage 
being used, as is shown. “ 

Idea No. 5. Illustrates a unit design showing a 
simple arrangement for three pairs of shoes. This 
idea would be a good one to use in a window trim 
where you want to call particular attention to cer- 
tain styles. 

This setting consists of a pedestal, made of wall 
board painted a cream color. A wall board self 
treated in the same manner and embellished with lit- 
tle pieces of card board cut out in the shape shown 
and painted black. 

Another piece of wall board treated in the same 
manner as the shelf top and pedestal is then tacked 
on the back. 

The arrangement of the fixtures, flowers and rib- 
bon drape is clearly illustrated. 

The ribbon drape should be blue and gold. 

All of the designs as illustrated are of such nature 
that they may be used in practically any size win- 
dow by simply making the various pieces in propor- 
tion. They also present many little ideas which 
may be used in trimming your next window without 
working out the entire settings. 








(Continued from page 91) 
Sometimes a firm wants a limited amount of shelving 
in the beginning, with the idea of adding more as 
the business grows. Here, again, the regular build- 
ing shelving offers a question hard of solution. 

Standardized, carried-in-stock shoe shelving is an 
innovation of the Grand. Rapids Shoe Case Co. of 
Grand Rapids, Mich., to overcome these various con- 
tingencies and also to provide an elastic system of 
shelving that can be contracted or expanded as re- 
quirements may dictate. 

The shelving is cut and carried in stock in regular 
lengths and of certain standard heights. The shelves 
are adjustable and interchangeable. It is constructed 
on a unit or sectional plan and can be rearranged 
to suit the convenience of the merchant, and accom- 
modates itself to various shapes and types of store 
buildings. 

Very often when a merchant moves or remodels 


his store he is at a loss to know how to best arrange 
and plan his shelving and other interior store equip- 
ment. We make it our business to solve these prob- 
lems. Our architectural department has designed 
and planned hundreds of shoe stores. It was through 
this connection with the shoe business that the need 
of standardized shelving was revealed, and our unit 
plan is the result of this experience. 





Bits: About Fits 


The customers take the fits, the salesforce the pains. 

In the lexicon of the shoemen fits are not spasms. 

It is the shoemaker’s job to see that shoes are fit, 
the repairman’s to help keep them fit, the salesman’s 
to see that they do fit. 

They whose task is to fit, and fit, and fit, are only 
too glad when it is time to quit. 
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Window Display Fixtures of Quality 











One Way to Increase Your Sales 


a” to attract more customers into your 
store. | 
We want your business and are offering 
you the best constructed fixtures obtain- 
able at decidedly lower prices. 

This beautiful William and Mary Suit, 
consisting of fifteen pieces, as shown, 
finished in either Walnut, Mahogany, 
Oak, Old Ivory, American Ivory (Ivory 
and Gold), Dubuque Gray (Blue), 
Silveroid, Statuary Bronze, or Gold. 
Ornamentation on Walnut finished in 
polychrom, if desired. 

All of the above finishes, with the exception of Walnut, 
Mahogany and Oak, are washable and will not lose 
their luster. 

At $96.00. Net Cash. F.O.B. Factory 





ZEELAND ORNAMENTAL CO. 








ZEELAND MICHIGAN 
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The Johnson, Stephens & Shinkle Shoe Co. of St. 
Louis believes an attractive well-appointed sample 
room lends attraction to the merchandise shown and 


Meeting of F. Mayer Sales Force 


The entire road sales force of the F. Mayer Boot 


& Shoe Co. recently spent a week in conference with 


the executives of 
the home office. A 
new campaign of 
advertising was 
outlined and thor- 
oughly explained to 
the road men. The 
new sample line 
was placed before 
the men and the 
reason why each 
‘sample appears in 
the line was ex- 
plained by the sales 
manager, Charles 
D. Sharp. The road 
men expressed their 
approval of the new 
advertising policy, 





95 





Attractive Sample Room Aids Sales 


Attractive and convenient sample room of Johnson, Stephens € Shinkle Shoe Company 


makes selling easier. 








This firm recently occupied a 


new factory and did not forget the sample room when 
other new office equipment was purchased. 


The trip from Milwaukee to Ludington, across 
Lake Michigan and back, was made on the beautiful 





as well as of the new sample lines and new prices. 
A part of Friday was spent inspecting the Mayer 
company’s factory at Ludington, and the remainder 
of the day was devoted to various athletic sports. 








BEWARE OF THE CARRY-OVER 
“Stocks should be cleared from stores most thor- 


oughly,” remarks a veteran of the trade. 


“It seems 


to me that it is risky to carry over shoes to next year, 
for no one is quite certain what styles and prices 


will be in the spring and summer of 1922.” 








Sales force of F. Mayer Boot & Shoe Co., Milwaukee 


steamship “Ne- 
vada.” An unusual 
spirit of enthusiasm 
pervaded the meet- 
ings. 





Turns 

Turnover—but not 
to go to sleep. 

The last shall be 
first—in the shoe. 

We can still “keep 
pegging” even if we 
do use the needle 
and nails. 

Is it not strange 
that there should be 


room for so much discomfort in a tight shoe? 
When she puts her foot down you won’t need to 


tremble—if you are sure that it is inside a properly 
fitted shoe. 











AWAKEN INTEREST IN WALKING 
The fall is the best season of the year for walk- 


ing. Old news that may be. 


Nevertheless, it is 


good business for every shoe merchant to stir up in- 
terest in walking, because the pavement pounding 


wears out shoes. 
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REPCO—the enamel your patrons demand 


Repco is a popular, easy-selling brand It keeps their shoes looking trim 
of heel and edge enamel. and new and stylish. 

Repco is made in all the fashionable 
shades: white, ivory, light gray, dark 
It is easily applied—a brush with _— pray, champagne and Havana brown. 
every bottle. For sale by shoe findings jobbers. 
It clings evenly to the surface—it Make sure of a prompt delivery: or- 
does not rub off. der some Repco today. 


Your customers like it because 


United Shoe Machinery Corporation, Boston 
J. K. Krieg Company, New York 
United Shoe Repairing Machine Company, Boston 








Your Finding Case, Does It Contain 
““Hubtip” “No Metal Tip” 


Trade Mark, U. S. Pat. Off. 


SHOE LACES? 


If not, an Opportunity is Lost whereby 
you can gain 


SATISFIED CUSTOMERS AND REPEAT ORDERS 


“Hubtips” are made of Fine Quality 
Fast Color Braid 
Never Pull Off or Wear Tinny 


TODAY’S PRICE LIST 


Women’s or Men’s 27 in. per gro. Laces $2.00 
“ “oe “ 30 bed ee oe 2.20 
Men’s 36 in. per gro. Laces $2.50 

“ 49°" e 2.70 


Women’sor “ 45" “ “ a 2.90 
“ “ ‘“ CY oe 3.30 


Women’s 63 in. per gro. Laces $3.70 
- — 1 4.10 


SPECIAL ASSORTMENTS SUPPLIED—PACKED 72 SINGLE PAIR IN DISPLAY CARTON 
STOCK UP FOR THE COMING SEASON NOW 


z | 
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FRANK W. WHITCHER CO., M’f’rs---Boston and Chicago, U. S. A. 
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IMITATE 


RED WING 
SHOES 


SELL and SATISFY 





““Haven’t you had calls for a light 


me $2.15 wn stock 


Most every store has— 


““Well then, here is the Real One 
Good and Easy Black Soft Elk 
’ Flexible Welt for men who re- 
quire a good wearing shoe that 
is soft and flexible, a shoe that 
fits the foot and is comfortable. 
Made with Full Vamps with 
double wear. 











No. 260 


Black Elk Blu. Soft Toe. 
Full Vamps. Flexible 
S. S. Welt. Sizes 5 to 12. 





For Painters — Carpenters — A Shoe with a F lexible Sole. Send 


Shopmen and Garagemen. for a Sample Pair 





Manufacturers 


Red Wing, Minnesota 





MN 








1 OAR 





© 
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If You Build a Float Build it Right 














Float at Gamer Bros., Butte, Mont., in Elks’ Parade. 


Does it pay to put a “float” in a parade? Every 
merchant has asked himself this question. Like 
every other kind of advertising, a float in a parade 
is useless unless it stands out conspicuously among 
the others and tells a story of the store. 

Gamer Bros. of Butte, Mont., made their float in 
a recent Elks’ parade literally scream the story of 
“shoes for all the family.” The “family” and a few 
guests are shown on the float. On top in the center 
is mother and the baby. On the front end is 
“Tommy, the schoolboy.” Near him stands the young 
man. On the rear end is a typical miner, for Butte 
is the center of a big copper mining district. On 
either side below are three Butte “Buties” with only 
heads and feet exposed. Each person on the float 
is properly dressed and properly shod. 

The smile of Fred Gamer on the driver’s seat would 
indicate that he does not regret the expense entailed 
in building the float. 

Although Butte has been hard hit on account of 
the slump in the copper business, Gamer Bros. have 
little complaint to make of business in their store. 





IS THE ELECTRICAL END OF YOUR 
STORE 
Now is the time to inspect the lighting equipment 
and to make sure that everything is ready to keep 
the windows and the store bright when the dark 
days of winter come. 


HOW 


Over a Quarter 
Million and 
Still Going 

Strong 


Are you getting your 
share? 


Already the Jung Arch Brace is giving comfort and support— 
properly applied—to over a quarter million people. The demand 
is stronger than ever. Repair shops, retail stores, foot specialists 
make quick profits on it. Retail price $1.00. 


Let us send you OUR TRIAL OFFER. 
THE JUNG ARCH BRACE CO. 


Jung Building 
CINCINNATI, OHIO 


ARCH BRACES 
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FRADE MARK REGISTERED 


Shoe Trees and Foot Doctor 
for Men and Women 


Made to Sell at a Popular Price to 
Enable You to Sell MORE 


$1.00 
a Pair Retail 


© __.RONSON” | 


Fully Pat’d 
Other Pat’s . Pending 


— — adjustable — Best of all, they are priced to sell! 
light in weight, yet inde- Whether you have ever handled 
structible, and with perforations | Shoe Trees before or not, you can- 
that combine the twofold pur- not afford to overlook this oppor- 
pose of providing perfect ventila- tunity to turn a long neglected, yet 
tion and permitting the FOOT extremely important phase of 
DOCTORS to be placed. wherever your business into one of the most 
the shoe pinches, RONSON SHOE ___sprofitable. 
TREES are as revolutionary in _—— Decide now. 
principle we they are in merchan- | ‘The investment is small—the re- 
dising possibilities. | turns quick and sure. 


i 


If your finder cannot supply Ronson Shoe Trees and Foot Doctors 
please send his name and address, and we will forward a sample pair 
for your inspection immediately, together with full particulars. 


‘‘Sell a Pair of Ronson Shoe Trees with Every Pais of Shoes.’”’ 





THE ART METAL WORKS =.:- Aronson Square, Newark, N. J. 
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i-FF 
SUEDE POWDER || 


CLEANS & RECOLORS 
xB 
SUEDE AND NAPPY LEATHE 


UT UP IN ace CO 
» GRIFFICA MFG 





Griffin Rapid Black Dye 


For converting shop-worn Tan 


Shoes into a Lasting Black. 


No 


odor—No Poisonous Oil of Myr- 
bane. Small size 2 oz., $18,00 
gross; $1.55 dozen. Large size 
3 o2., $22.00 gross; $1.90 dozen. 
Quarts, $1.15 each; gallons $3.90 


each. 


Griffin Suede Powder 





Griffin Lotion Cream 
In white, black, light tan, Havana 
brown, dark brown, light gray 
= he oe —. of Ee — 
and polishes a leather. Con- ‘ 
tains no injurious acids. It 1s Griffin “Supreme Quality” 
to the leather what cold cream 1s . 
to the skin. 3 oz, size, $21.60 Self-Polishing Dressing 
gross; $2.00 dozen. 








For ladies’ and children’s shoes 





In the pad bottom tin. Cleans 
and restores color and surface in- 


stantly. The pad is absolutely FOUR LEADERS IN A LINE OF SHOE ther. 


effective. In white, chamois, 


, fT DRESSINGS THAT HAS NO PEER ar Sten” Gee 


dark and gray castor, light olive, 
seal and nigger brown, light, 


—Softens and preserves the lea- 


Per Gross, $25.50 








medium and dark gray, black. . 
$20.20 Gross, $1.85 Doz. There are no better or better known dressings for all shoes than Griffin. 


GRIFFIN MANUFACTURING CO., Inc. 


67-69 MURRAY STREET 


NEW YORK, U. S. A. 











TIME, MATERIAL, LABOR 


are three elements on which you can effect 
increased savings in your repair department 
by making certain that your equipment is 
Progressive. 


The Both-in-One Combination 
Sole Cutter and Skiver 


is a typical Progressive product. With it, 
your repairman can cut out a half sole and 
skive the butt on the one machine without 
removing his hand from the crank. 

The Skiver makes a wide, flat bevel on 
any stock; the Sole Cutter cuts out any 
shape of piece desired and leaves a smooth 
edge. 


Write for new circular on this machine. 


Progressive Shoe Machinery Co. 
Minneapolis, Minn. 


For Manufacturers of Women’s, Misses’ 
and Children’s Shoes. 


No. 1082 No. 3147 
Ribbon Bow Patent or Gun Metal 


=i ee 
was 3 


No, 817% No. 1120 No. 817% 


Finished in Nickel, “patent or Gun % Inch Buckle 
Gilt, Rubber and Metal Finished in Nickel, 
Jet Gilt, — or 

et. 


FOR sae 


Write to 


The Vanity Novelty Works 
Designers and Manufacturers of 


SHOE ORNAMENTS 
913 Gates Ave. Brooklyn, N. Y. 

















Ourlnternationally 
Famous 
Glass Fixtures 


are the acme of perfection for the 
display of shoes. 


They are rich—unobtrusive—clean— 
serviceable—highly interchangeable. 


They properly display the goods. You 
do not tire of them. Nos. 1 and 2 
show some of the plate glasses. 


No. 3 are the Pedestals, in sizes 6, 9, 
I2 and 15 inch. 


No. 4 shows a specimen trim. No. 6 
illustrates a few of the individual 
glass shoe stands. No. 5 demonstrates 
a “trim” which is part glass and part 
Louis the XIV Period Wood. 


This is a new idea, and very popular 
where a merchant wants neither all 
glass nor all wood. 


Glass blends with anything. 


Ask for Catalog “G.F.” 





Nos. 7 and 8 show 2 styles of our 
beautiful Classic Period Wood Line. 


Wood Line 


A large variety shown in Catalog “L” 





No. 1516 Beautiful Hose Form, $6.00, 
each with base. 


No. 1516 No. 304 No. 9856 
Window Rugs. Ask for circular and samples of materials. 

Window Valances. A big stock for quick delivery. Ask for samples. 
Window Plush. Ask for sample card. 








Special Offering ; Traveling Salesmen Wanted 
400 yds. Mottled Velour, 48 inches wide. Most 


of them at $4.00; some at $6.00. A remarkable Write us about some choice territories open in 
value. Ask for samples. various parts of the United States. 




















Visit Our Chicago or New York Show Rooms 


NEW YORK SHOW ROOMS 


65-67 E. 12th Street THE HECHT FIXTURE CO. 


Between Broadway and 4th Ave. 
Medinah Blidg., Wells St. and Jackson Blvd. CHICAGO, ILL. 














Juvenile Shoe 
System Footwear 


for Children 


Flexible, Durable, Comfortable 


Sole Leather Box Toes 

Full Extension Soles 

Sole Leather Counters 

Long Life Flexible Outer Soles 

All Heel Shoes Are Wood Pegged 
Smooth Linings Free from Wrinkles 

No Tacks or Nails in Spring Heel Shoes 


Our Famous “Juvenile Foot Form Last” 


Distributed Under the Following Brands: 
Kewpie Twins Little Wizard 
Punch & Judy Kute Kix 
Little Jack Horner Play House 
Fairy Tale Juvenile 

Sold by Our Distributors at Factory Prices. 


Write or Wire for Nearest Shipping Point. 


Factories 
Carthage, Missouri. Aurora, Missouri 


“The Quality Is Higher Than the Price” 


y en 

fi 5 ‘ +] 
Aju ~ GRO 
F.- «opystem 


Standard 





Septe 
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No. 175—Patent “Jazz Oxford,” 
Welt, 8/8 Heel, A, B, C 


No. 178—Patent Moccasin, White 
Piped Vamp, Center Buckles, Mc- 
Kay, 10/8 Heel, C (no width 


stamped on lining) 


No. 179—Patent “Sally Sandal,” 

Side Buckles, Toe Cutouts, McKay, 

C (no width stamped on _lin- 
$ 





PATENTS—IN STOCK 


Moccasins—Sally Sandals—Jazz Oxfords 


- No. 124—Patent One Strap, Turn, 
d 


17/8 Full Louis Heel, A, B 


No. 177—Patent ‘Sally Sandal,” 
Side Buckles, Imt. Tip, McKay, 10/8 
Heel, C (no width stamped on lin- 


No. 176—Patent “Jazz Oxford,” 
McKay, 8/8 Heel, C (no width 
$ 


stamped on lining) 


G. E. LIPPMAN SHOE CO. 


1321 Washington Ave., St. Louis, Mo. 
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No. 244—Black Satin One Strap, Imitation 
Turn, 2% Inch Wood Louis Heel. Pr 


$5. 
AA—5 to 8 A—4 to8 B, C and D—3 to 8 


No. 246—Brown Side Ox- 
ford, English Welt, Tip, 
1% Inch Heel. Price, 

84.60 


AA—5 to 14 A—4% to8 
B—3% to8 C and D—3 to 8 
No. 247—Same as No. 246 but—Gun Metal 
Calf Oxford. Price $4.60 


No. 245—Black Satin 
One Strap, Imitation Turn, 
1% Inch Wood Baby Louis 
Heel. Price .... 
AA—5 to8 A—4to8 B. C and D— 3 to 8 


An Even Dozen 


Good staple, honest 
styles of shoes in 
stock ready to be 
shipped at once. 


HOLTERSHOES: 


No. 212—Glazed Regent Kid, 8% Inch 


Welt, Tip, 1% Inch Military Heel. Price, 
5.85 


AA—4¥% to 8 

B—3 to 8 
y D—3 to 8 
No. 217—Same as No. 212 but—Brown 
Side Calf. $5.85 
No. 251—Gun Metal Calf Vamp, Dull Kid 
Top, 8% Inch Welt, 1% Inch Military Heel. 

AAA to D 


AAA—5 to 8 


You will make no 
mistake in buying 
any of these styles. 


AA—4% to 7% 


No. 232—Brown Kid Ox- 
ford, Imitation Turn, Tip, 
1% Inch Military Heel. 

5.50 


B, C and D—3 to 8. 
No. 233—Same as No. 232 but—Black Re- 
gent Kid. 
AA—5 to 7% A—4 to 7% 
B, C and D—3 to 8 
Price $4.60 


No. 241—Brown (Calf, 
Oxford, Welt, Tip, 
Inch  maaped Heel. 
Price 


Add 25c. for 8% and 9 
No, 242—Same as No. 241 but—Gun Metal 
Calf Oxford. i $5.35 
No. 248—Same as No, 241 but—Black Re- 
gent Kid. Price $4.90 
No. 249—Patent 
Built Exactly Like 
Same Widths and Sizes. 


No. 243—Brown Side Ox- 
ford, English Welt, Tip, 
1% Inch Military Heel. 

$4.60 


AA—5 to 8 A—4% 
C and D—3% to9 Add 25c. for 8% and 9 


THE HOLTERS COMPANY, Cincinnati 


NEW YORK: 437 Marbridge Bldg. 


BRANCH OFFICES 


CHICAGO: 304 Lees Bldg. 





21 September 24, 1921 BOOT AND SHOE RECORDER 


“HOLTERSHOES” S42 


Send in your or- 
ders now for a line 
of sizes on these 
numbers. They 
are priced nght 


—Order Today. 


No. 142—Glazed Kid Vamp, Dull Kid Top, 
7 Inch Flexible Welt, Sofshu, Tip, 1% Inch No. 136—Glazed Kid Vamp, Dull Kid Top, 
Common Sense Heel. 35 7 Inch Flexible Welt, Sofshu, 1% Inch Com- 
B—4% to9 C—4to D and E—3% to 9 mon Sense Heel. 5.35 

Add 25c. for 8% and 9 A—5to8 B—4%to9 C, Dand E—4to9 


Add 25c. for 8% and 9 


No. 240—Glazed Kid, 8% ae Welt, Tip, 
1% Inch Cuban Heel. Pric $6.50 
AA—4% to8 A—4 to 8 3% to9 
C and D3 to9 Add 25c, for 8% and 9 


Quick sales with 


satisfactory profit to 


you and service to 
7 your customers are 
No. 219—Glazed Kid Vamp, Glazed Regent No. 215—Glazed Kid Vamp, Glazed Regent 
Kid Top, 8 Inch Flexible Welt, Sofshu, Tip, Kid Top, 8 Inch Flexible Welt, Sofshu, Imi- 


1% Inch fee, Heel, Wingfoot Rubber Top assured. tation Tip, 1% Inch Cuban Heel. Price, 
3 rice ® 
AA—5 to 8 AA—4¥% to 8 A—4 to8 B—4 to 9 


% 
C and D—3¥% to Fy Add 25c. for 8% and 9 Cand D3% to9 Add 25c. for 8% and 9 


THE HOLTERS COMPANY, Cincinnati 


NEW YORK: 437 Marbridge Bldg. BRANCH OFFICES CHICAGO: 304 Lees Bldg. 
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Eee 


ae Te 
osilive Superiority 


The Basis of Our Bid Jor Your Business 


Our ““COBBIE”’ designs are the sensation of 
the Shoe World— 


We are being flooded with duplicate orders. 


TTT 


Our Spring output will be sold up early. Write 
for our Representative to call. 








VUNG UUUENLUGUUEAT ALACRA OEN EEA EH 


“COBBIES”? 


WILL BE DIFFERENT FOR NEXT 
SPRING AND SUMMER! 











CShe Robert ‘Wise Co. 


Cincinnati 
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HIS EIGHTY-FOURTH TRIP 


Waldo M. Oakman, Honorary Presi- 
dent of the N. S. T. A. 42 Years 
on the Road 

Waldo M. Oakman of the Pels Shoe 
Co. of Brockton, one of the oldest ac- 
tive shoe salesmen on the road and a 
resident of Marshfield Hills, Mass., 
completed his 84th consecutive trip 
selling shoes with his trip last spring, 
covering a period of 42 years on the 
road. During this time he has sold 
shoes for leading firms through the 
same Middle West States and tor the 
past several seasons has also been 
visiting and selling shoes to the 
Pacific Coast trade. 


AIRPLANE SALES SYSTEM 
Norwood Smith Sells Rubber Heels 
and Soles 


The airplane photograph at the 
bottom of the page shows Norwood 
Smith, special representative, Sole 
and Heel Department, San Francisco 
Branch, United States Rubber Co., 
about to step into his little air flivver 
which he uses in working his out-of- 
town territory. He sails over the 
country until he reaches a section 
where the movements of the popula- 
tion indicate that they do not wear 
rubber heels or soles, and immediately 
swoops down into their midst. We 
can recommend his sys- 
tem to other sole and 
heel salesmen as results 
are very satisfactory. 

At the very begin- 
ning of the war he 
enlisted in the air serv- 
ice of the British Army 
and was assigned to the 
division of the air 
forces that piloted 
transports and supply 
ships through that part 
of the North Sea where 
the German submarines 
did so much damage, 
his duty being to fly 
ahead of the ship and 
Signal the presence of 
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WALDO M. OAKMAN 
Honorary President, National Shoe 
Travelers’ Association 





any submarines he might locate to 
the ship and its consort of warships. 
After the United States entered the 
war Norwood joined the American air 
service and served until the armistice 
was signed. Flying appealed to him 
so much that he has owned an air- 
plane ever since leaving the service. 





NORWOOD SMITH 
Special Representative, Sole and Heel Department, San Francisco Branch, 
United States Rubber Co., and his air “flivver’’ 
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QUAKER CITY MEN MEET 


Making Plans for Convention of the 
National Association 


The first fall meeting of the Phila- 
delphia Shoe Travelers Association 
was held on Saturday, Sept. 10, at the 
Hotel St. James in that city. Owing 
to the fact that many members were 
still out-of-town, the attendance was 
not as large as it would normally te, 
but the meeting and the preceding 
luncheon were none the less interesting 
and important. Reports of the last 
meeting and also of the outing held 
following the Philadelphia Footwear 
Exhibit in July were read and showed 
that the outing was very successful 
in point of attendance and success. 
There was no effort to make money 
and the receipts and expenditures 
were equally balanced. 

The most important report was 
that of the entertainment committee 
in connection with the coming con- 
vention of the National Shoe Travel- 
ers Association which will be held 
in Philadelphia in January. The 
committee reported that a great deal 
had been done in preliminary arrange- 
ment of entertainment program and 
it is their hope and expectation that 
the city’s visitors will carry away 
with them an impression of Phila- 
delphia hospitality that will leave 
nothing to be desired. 

The official program 
which is looked to to 
produce in advertising 
pages the _ principal 
volume of funds with 
which these entertain- 
ment features will be 
fianaced, is progressing 
very satisfactorily, and 
Mr. Scanlan in dis- 
cussing this said that 
he was hoping that 
all members of the na- 
tional association would 
use their influence with 
their houses to secur: 
the advertising repre- 
sentation of their re- 
spective firms that is 
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The Marcia 


A walkin Oxford for 

Fall made in Scotch 

Grain Nut Brown Calf 

a rt —— = leather 
eel. e plu acin ives 
is Pew! ae & a 

-_— = iors accounts for 

its popularity. 

Cast he made on order | 

within 30 days. 

Price $5.20-- 3% 30 days. 


MOORE- AHAFER’ 
‘MHOE “MFG °CO° 
BROCKPORT. N-Y.U.ZA. | 
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needed for this purpose. 

The Entertainment Committee, it 
was reported, was holding weekly 
meetings and would continue to do so 
up to the time of the convention. Ar- 
rangements are being made to obtain 
hotel reservations for those whe need 
them, the Hotel Bellevue Stratford 
being the official headquarters for the 
convention, but other hotels will elso 
be called upon to provide accommoda- 
tions as well. 

Rather unusual arrangements are 
to be made for a number of vrogram 
features that quite obviously cannot 
be discussed in detail, but it will be 
both surprising and interesting to the 
delegates. 

It is also planned to have the most 
interesting obtainable speakers at the 
banquet. 


SALESMEN NOTE IMPROVEMENT 
Lund-Mauldin Men Say Merchants 
Are Now Optimistic 


W. H. Brockway is a veteran sales- 
man and a member of the salesforce 
of Lund-Mauldin Co. He has covered 
Wisconsin‘and Minnesota for the past 
fifteen years, during the last four of 
which he has been a member of the 
salesforce of Lund-Mauldin Co. Mr. 
Brockway writes to the RECORDER, as 
follows: : 

“Conditions are improving in my 





Photo by White 
W. H. BROCKWAY 
With Lund-Mauldin Co. 


territory. Merchants are feeling that 
they have been through the worst of 
it. They are buying for their wants 
as usual. I find them a little timid 
on the new brogue and ball strap pat- 
terns. I am selling more oxfords 
than for several years past; it 
looks like a fine oxford season. I be- 
lieve that moderate punchings and 
conservative brogue patterns will be 
good. 
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Merchants Now Optimistic 


W. H. Holland, another of the 
Lund-Mauldin Co.’s salesforce, writes 
to the RECORDER: “The past season, 
merchants were not very optimistic 





W. H. HOLLAND 
With Lund-Mauldin Co. 


about the men’s shoe game. As you 
know, I am vitally interested in men’s 
shoes, which for the past two seasons 
have not been moving very rapidly, 
but from the pre-ent opinions of mer- 
chants here and there, I find that they 
are now very much more optimistic 
I have been out this season only a 
short time, but if the remainder of 
my trip continues anyway nearly as 
good as it started, not only will I be 
highly pleased, but my firm as well. 
I have no hesitancy in saying that a 
much better feeling is apparent. In 
some instances, they are buying close 
and covering their requirements for a 
shorter period. However, this condi- 
tion exists only where labor conditions 
are the poorest. I firmly believe that 
wherever the wheels are turning, 
business will be good. 


Merchants Not Speculating 


“Merchants are not speculating— 
they have had their dose of that; they 
are feeling their way as it were, and 
as we get further into the season, 
business will be still better. I have 
covered in territory about fifteen 
years and am the pioneer with the 
Lund-Mauldin Co.’s line in Indiana 
and Michigan; I am now on my 
fourth year with them. Our line is 
a popular priced one and some mer- 
chants who in the past did not sell 
shoes as low in price as some of our 
grades and kindred lines are now get- 
ting into it strongly, because there is 
an unusual demand for men’s dress 
welts. 

“I would say now that 65 per cent 
of fancies as-against 35 per cent of 
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plain patterns would be the propor- 
tion of sales, and that brogues, and 
golf straps will be one, two, in order 
named, with ball straps trailing third 
—a poor third at that.” 


Represents Emery & Marshall Com- 
pany 


N. M. Macdonald has been engaged 
by Emery & Marshall Company, 
Haverhill manufacturers of women’s 
welts and turns, to cover the retail 
trade in the New England States, also 
North and South Carolina ard Vir- 
ginia. Mr. Macdonald, who was for- 
merly with Utz & Dunn Company of 
Rochester, N. Y., is thoroughly ac- 
quainted with the needs of merchants 
in the territory which he is to cover. 
He will begin his work at once with 
a complete line of samples for the 
spring season. 


Zeffert Is Convalescing 


Sidney J. Zeffert, who covers 
Pennsylvania for the Charles A. 
Eaton Co., has been very seriously ill 
with bronchial pneumonia and recent- 
ly left his home in New York for 
Sacandaga, where he is to recuperate. 
He expects to be able to take over his 
territory for the fall season in a few 
weeks. 


Martin with Roth Shoe Mfg. Co. 

Charles E. Martin who was with 
Pedigo-Weber Shoe Co., has joined 
the sales force of the Roth Shoe Mfg. 
Co., Cincinnati. Mr. Martin will 





Photo by White 
CHARLES E. MARTIN 
‘With Pedigo-Weber Shoe Co. 


travel Colorado, Kansas, Missouri, 
Nebraska and a few special cities in 
Iowa. Martin has been conducting a 
shoe department on Washington Ave- 
nue, St. Louis, which he expects to 
continue, Mrs. Martin looking after 
the business while he is gone. 
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NOVELTY OXFORDS AND STRAPS : 
Ready for Delivery on and after October 1st 


No. 786—Price %4.00 
Black Scotch Oxford Wing Tip 
Goodyear Welt 
Princess Last, yey Rubber Heel 


AA-D 
No. 788—Same in Brown 


No. 785—Price $4.00 
Black Scotch Blucher Oxford 
Wing Tip 
Goodyear Welt 
Princess Last, 11/8 Rubber Heel 
AA-D 


No. 787—Same in Brown. 


No. 665—Price $4.75 
Black Satin Nouvelle One-Strap 
Imitation Turn 
Fifth Avenue Last, Full Wood Louis Heel 
A-D 


THOMSON-CROOKER 


No. 784—Price $4.35 
Cocoa Calf Blucher Oxford Tip 
White Fair Stitching 
Goodyear Welt 
Princess Last, 11/8 Rubber Heel 
AA-D 








The demand for our 
novelty low cuts from 
stock has been tremen- 
dous. We are endeav- 
oring to the best of our 
ability to keep ship- 
ments according to 


promise. 


Place your orders now 
for shipment on or 
after Oct. Ist. In this 
way we can give you 
the maximum of serv- 
ice— 

Don’t delay—get your 


orders in! 








No. 745—Price $4.35 
Patent Oxford, Tip White Fair Stitch- 
ing Welt, 
7/8 Rubber ‘Heel, Sport Last 
AA 


No, 743—Price $3.75 
Black Scotch Oxford, Tip 
White Fair Stitching 
7/8 Rubber Heel, Sport Last 
AA-D 


No. 770—Price $4.50 
Patent Two-Buckle Peggy 
Imitation Tip White. ee 
White Fair Stitch 

ear Welt 
Broadway Last, 18/8 Heel 
AA-D 


SHOE CO. 


18 Station Street, Boston 20, Mass. 
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Weiner in Pittsburgh 


Louis S. Weiner has been secured 
to manage the branch office of the 
Superior Shoe Co. of Brockton at 
Pittsburgh, Pa. Mr. Weiner will also 
handle his old selling territory for 
the firm, through western Pennsyl- 
vania, West Virginia, Ohio, Kentucky 
and Indiana. At the Pittsburgh 
office he will carry an in-stock depart- 
ment together with sample lines from 
the Brockton factory in men’s and 
women’s welts. 


Reynolds, Drake & Gabell Men 


Reynolds, 
sales force has been lined up for 
1921-1922 and salesmen are now in 
their territories. The roster is as 
follows: A. E. Rankin, large cities 
of the South; Jenks Taylor, Louisi- 





CHARLES F. MAXWELL 
With Reynolds, Drake & Gabell Co. 


ana, Oklahoma and Texas; Charles 
F. Maxwell, formerly with Richards 
& Brennan Co., will cover his old 
territory—the Middle West, including 
Ohio; L. T. Roberts, Denver and the 
Coast; Herman E. Gabell, territory 
as heretofore; Howard Platts, New 
England, New York, and New Jersey; 
E. A. Terhune, Pennsylvania, Vir- 
ginia, North Carolina and Kentucky. 
“Southern territory looks much more 
promising than it has for some time,” 
said E. A. Terhune, just before leav- 
ing Boston. 


Yuells with Paragon 


Maurice Yuells has recently formed 
a connection with the Paragon Slipper 
Mfg. Co., makers of felt footwear, 
of New York, and will cover the 
wholesale trade of the entire United 
States in the interests of that con- 
cern. Mr. Yuells has had business 
association with the boudoir slipper 
industry extending over a period of 
twenty years; the last eleven of which 
have been directly associated with felt 
footwear, representing several of the 
most prominent houses. 


Drake & Gabell Co.’s: 
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BRANDMAN TOURED EUROPE 
Representing E. T. Wright & Co., Inc. 


Charles Brandman, for many years 
representing E. T. Wright & Co., Inc., 
Rockland, Mass., in New York City 
and vicinity, returned recently from 
an extended tour of Europe... Mr. 
Brandman visited England, France, 
Holland, Denmark and Germany, hav- 
ing with him members of his family 
and combining business with pleasure. 
He experienced his first air trans- 
portation, flying from London to 
Paris and return. He said that con- 
trary to his expectations, he thor- 
oughly enjoyed both of the trips im- 
mensely. 

Speaking of the demand for Amer- 
ican shoes abroad Mr. Brandman is 
not optimistic as regards the imme- 
diate resumption of important trade 
relations. He feels, however, that the 
future has much in store for Ameri- 
can exporters of shoes after the rate 
of foreign exchange has returned 
somewhere near to normal. 

Like other American visitors to 
Europe Mr. Brandman reports that 
Germany is coming back faster than 
any other country, owing to the low 
rate of exchange and consequently 
ability of manufacturers to underseil 
competing countries, also to the dis- 
position of everyone to work hard. 
The impression that Mr. Brandman 
obtained from Germany was that 
Germans are glad they lost the war, 
inasmuch as it relieves them from the 
crushing burden of militarism and 
enables them to do business under 
freer conditions than before. 


Four New Packard Men 


Four new men are on the M. A. 
Packard Co. staff this season. They 
include W. R. Taplin of Quincy, for- 
merly with the Commonwealth of 
Whitman, who will cover northern 
New York and New England; Carl 
C. Heitshu of Ottumwa, Iowa, who 
will cover northern Missouri and 
Iowa and parts of Nebraska; Haroid 
D. Dockridge. who has been secretary 
to President O. M. Fisher of the firm, 
who will sell shoes in Pennsylvania, 
and William H. Flood of Canton, who 
will cover the northwest. 


Levine New York Manager 


J. L. Levine, the Poole & Johnston 
salesman for Greater New York and 
New Jersey, will be the manager of 
the company’s new offices at 438 Mar- 
bridge Building, New York City. 


Perry Smith’s Himself Again 


Perry W. Smith of Columbus, Ohio, 
has returned to his home there much 
improved in health after a stay at 
French Lick Springs. He covers Ohio, 
West Virginia and Kentucky for 
Poole & Johnston, Inc., of Brockton. 

















Good Looks 
Alone Won’t 
Build Shoe 
Trade 


You may sell shoes for a 
while on the strength of 


good looks. 


But sooner 


or later your customers 


will compare notes on 
some other brand that 
has better quality and 
then some one else will 


sell your customers. 


Hitch 


your wagon to 


Quality Shoes. 
road to better business 


The 


then is open to you. 


The basis of Quality 


Shoes 


is good 


soles. 


There is none better than 


Cak” 


66, 


Trade Mark Reg. 


U. S&! Pat. Of. 


bottoms. If you want to 
build trade on a sound 
basis, see to it that the 
next lot of shoes you or- 
der bears the 
Oak” stamp on the soles. 


“Rock 


Write to any of our sales 


offices. 


The American 
Oak Leather 
Company 


Boston 


Cincinnati 


Chicago - 


St. Louis 
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IN STOCK 





No. B 268—All Black Ooze One-Strap 
Pump, 17/8 Covered Louis Wood Heel, 
eS, 











No. B 261—All Patent Colt, One-Strap, 

Imitation Tip, 15/8 Covered Louis Wood 
eel, Turn. Price 

No. B 258—All Black Kid One-Strap 

Pump, Imitation Tip, 15/8 Covered Louis 

Wood Heel, Turn. Price $5. 


Terms, Net 30 Days 


, Joy, Clark & Nier, Inc. 


Pump, with Patent Colt Insert, 17/8 
Covered Louis Wood Heel, Turn. Rochester, N. Y. i 
BN c: ao5 wi bw a4 Rew do a 5s 4 we Oe 





























“THE HOUSE OF JOBS” 


Offering for Immediate Delivery 


First Quality Arctics 


4. Buckle Cloth Top Guaranteed Perfect 


oD 0 


Terms 5%—10 Days F. O. B. Chicago 


WEIN SHOE COMPANY 


“THE HOUSE OF JOBS” 
33-35 So. Wells St., 
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REST CURE 














The Perfected Curative Shoes For Women 


" La France “REST CURE” shoes are an established success with most 


E have been making 

them in _ steadily 
greater volume for over a 
dozen years. In fact, we 
have never been able to 
make enough. 


Now in our great new fac- 
tory we can make more of 


them. 
La France Flexible Welts 


are too well known to re- 
quire extended description 
here. In REST CURE 
Shoes we combine with our 
very flexible soles a particu- 
larly snug fitting arch and a 
movable stiff shank, which 
latter can be adjusted to the 


of our many agencies. 








Carried in Stock 
Boots and Oxfords 


Finest 
Black or Brown Kid 
AA to D Widths 


Choice of Two Lasts 
as illustrated below 


Further Information on Request 








position most comfortable 
to the wearer. 

No shoe we know of com- 
bines all these important 
features. 

In selling REST CURE 
Shoes you have behind you 
the nationally known LA 
FRANCE name and all it 
means to the public in 
terms of years of quality 
production. 

Meet the steadily increasing 
demand for curative com- 
fort shoes on styleful lasts 
by selling a shoe of proved 
success and_ authority. 
Write us today for samples 
and further information. 


Williams, Clark & Company 


Women’s Welt Shoes Exclusively 
183 Essex St., Boston 





7 af 
La France REST | 


CURE Shoes are 
made in boots or ox- 
fords, as illustrated 
herewith. Choice of 
either toe. Finest 

















oe 


ee 


RETAINING 


RIOR ARCH 
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AN ALL SEASON STYLE 
IN STOCK 











No. 868 


Turn 


No. 558—111%4-2 Last 34 Misses’ 6-8 heel, 
A, B, C & D..$3.00 

No. 868—2%4-7 Last 34 Girl's 9-8 heel, 
AA, A, B, C & D..$3.70 

















This misses’ and growing girls’ turn pump in patent colt, 
leather lined with wheeled edge is a shoe suited for dress 
occasions and street wear alwavs. 


It Is “EDWARDS” Quality 


We are prepared to make immediate shipment and suggest that a 
full run of sizes be maintained. 


The price of No. 868 was erroneously announced previously as $3.20. The 
correct price is given above, $3.70. 


PHILADELPHIA 
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Two Popular Fall Styles 





In Stock—For Immediate Shipment 








Sizes and Widths 


He COO 6666066646666 0 





er 





No. B459 — Havana 





Brown Kid Oxford, 222 DP i putvdapacnenccns 214-8 os | eee Bees 
Heel ee ee Terms: Net 30 Days. Welt, 14/8 Leather 






Baby Louis Heel. 
$5.75 


C. P. Ford & Co. Rochester, N. Y. 


New York Office: 127 DUANE STREET; E. H. TALBOT and “JACK” GALWAY 






$6.00 













Keith’s Konqueror “Tulletin— 


Our In Shock Line— 


ncludes kid oxford olylee that will 
be. gound ofoecdy aellerc. The. lwo 
olyles referred bo. here, merit qenerowo 
ocze. ordere. Chok for otule. folder. 1 6-8 inch Hest “4 Of, Model 








Havana Brown Kid Fine Black Kid 

Price $050” “Oriee $878" 

“The “Prceton “13. Keith Shoe Co. 
“Brockton, Wass. mnie 





VOOQDOUGQVOOGVOVOVOVOVOOOVOOOO®E. 


Don’t Forget the Brockton Fair, October 4, 5, 6 and 7. 


SOOOOOOOOOOO SOOO OOOOOOOOOOOOOOOOOOOOO0000 


SOCOOSOOAASOOOOOAOOOAIOCOOOOOOOOO¢S 


e) 
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Entertains Prominent 
Shoemen in New York 


HINGS have moved north in 
New York, during the past few 
years. Today the Claridge, on 
Broadway, at 44th Street, is the accepted 


stopping place for prominent shoemen, while 
in New York. 


It is near everything which makes a New 
York visit worthwhile. But even greater 
than the location, is the Claridge spirit which 
makes a man feel he is known, appreciated 
and deserving of special attention. 











Shoemen value comfort; they enjoy gaiety. 
For that reason: Jf he’s a shoeman, you will 
meet him at 





H HOTEL CLARIDGE, Broadway at 44th St., New York 


























2y ‘The Claridge 
= 














ITT Tree 























Are You Equipped? 





School Requirements Cannot Wait 





McKay’s All Made Full Vamp 
Stitchdowns—Goodyear Sewed 


Hagerstown Shoe & Legging Co., Inc. 
HAGERSTOWN, MARYLAND 
U. S. A. 





Spring 
Catalog 
Ready 


612 H 


4Oo7 mmuZo 
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High Grade Leather Fairly Active 


Market Prices Prevail Although Liquidation Sales of Leather 
For Staple Shoes Have Forced Prices Down To Point 
Below That at Which It Can Be Produced 


There has been more activity in the 
leather markets of late than was per- 
haps realized, but quite a bit of it has 
been in cleaning up liquidation sales. 
Prices on some of this leather, par- 
ticularly for staple shoes, have been 
very low, down as low as 15 to 22 
cents per foot. Much of the leather 
has been in the control of banks and 
has delayed the sale of the new stocks 
of tanners. When these bargain lots 
are cleaned out, buyers will have to 
turn to regular lines, for much of that 
which has been sold has been at prices 
much lower than it could be produced 
for to-day. 

At the same time, there has been a 
fair sale since Labor Day of high 
grade leather at the market prices. 
One well advertised calf leather has 
easily brought 5 and 10 cents per foot 
more than the top of the market, be- 
cause of the great demand for it. It 
seems that these highly specialized 
and advertised brands of leather in 
the new grains and finishes help ma- 
terially in the sale of the shoes. 


Price Range Nearly Stationary 


There has been virtually no change 
in prices either in upper or sole 
leather during the past week. Shoe 
manufacturers have been in the mar- 
ket for more leather, especially on 
certain lines of upper leather. There 
has been a good demand for side 
leather at 20 to 26 cents per foot, 
this particularly on fine sides with 
good imitations of the calf finishes 
in popular colors. 

There is a gradual increase and ac- 
tivity in the shoe market and more 
buyers are in the market. The ag- 
gregate purchases are larger, espe- 
cially on outer-soling and heavy stock. 
The large sales and firmness in the 
raw material markets are giving 
greater strength to the leather busi- 
ness. 


Calf Leather 


The call continues very strong for 
Scotch grain calf in black and colors. 
This leather seems destined to have 
a long and popular run. There is no 
change in prices and there has been 
difficulty in securing a_ sufficient 
amount of the choicest tannages for 
immediate delivery. Best grade 
leather is offered at 52 and 55 cents 
per foot by the leading tanners. 
There are some tanners who quote 50 
cents for top grade of colors. Me- 
dium and lighter weights range from 
45 to 50 cents per foot and lower 


grades are offered according to qual- . 


ity and tannage. The best suede 
leather still brings from 60 to 80 
cents per foot and the best demand is 
for black suede. No concessions 
are being made in the new stocks of 
leather. There are still some bar- 
gain lots obtainable. 


Side Leather 


The market has been improving 
steadily of late and there have been 
fair sales of stock ranging from 18 
to 22 cents per foot, and some as low 
as 15 cents per foot. The regular 
tannages of top grades range from 

_ 26 to 30 cents per foot. There is a 
better call for elk, which is quoted 
at 25 to 27 cents per foot with cheap- 
er grades offered around 20 cents, or 
even lower, but the best water-proof 
leather is quoted at 26 to 28 cents 
per foot. There is a good call for 
kips and veals. The prices range 
from 18 to 28 cents per foot. A fair 
demand continues for buck leather but 
it is not very strong for colors. 


Glazed Kid 

The demand is continuing satisfac- 
torily for the better grades of kid 
leather. Some of the large skins are 
dragging, but the fine grain skins are 
in fairdemand. The prices range from 
45 to 50 cents per foot, for medium 
up to 65 and 80 cents; better grades 
are meeting with a good call. The 
choicest tannages and colors run from 
80 to 90 cents per foot and there is 
usually a good call for this class of 
leather. Tanners of glazed kid are 
increasing their output and anticipate 
a good fall trade. 


Patent Leather 


This has been a better season for 
patent leather. Tanners and japan- 
ners are operating on a longer sched- 
ule with prospects for a long run. 
The best selection of patent kips are 
offered at 45 to 65 cents per foot. 
Patent sides still range from 40 to 42 
cents per foot, top grade No. 2, 35 to 
38 cents and No. 3, 30 to 32 cents per 
foot. There are lower grades offered. 








Comparative Leather and Hide Prices 
Upper Leather (price per foot) 


Pre-War Peak To-day 
Calf, suede, top grade .......... $0.32 a $0.35 $1.40 a $1.50 $0.60 a $0.80 
Calf, smooth colored, top grade.. .28a_ .30 1.40a 1.50 45a «.55 
Calf, smooth, black, ‘top grade... .26a  .28 1.30a 1.40 45a .50 
Side leathers, colors, top grade. 18a 22 -75a 1.00 25a .32 
Side leather, black, top grade. . 16a _ .20 65a .90 24a .28 
White buck, top grade Srygeiais ok 28a .30 90a 1.00 35a 45 
Elk, heavy Sea SRR 24a = .26 65a .70 24a .26 
Kid, colors, best fancy ......... 35a .40 1.40a 1.65 80a .90 
Kid, colors, top grade .......... 33a .85 1.35a 1.60 ‘70a .80 
Kid, black, top grade .......... 28a .30 1.35a 1.50 60a .70 
Kid, medium, colors ........... 20a .24 -70a 1.10 35a .60 
Wide, THEE, TUNE 6 ooo 5c aic0000 18a .22 60a 1.00 30a = .50 
12) pe errr 06a .12 20a 36 10a _ .20 
Chrome patent sides .......... 25a .80 85a 1.05 35a .48 
Sole were’ . oo per poe 
NEES BOM R i..6) 5.055.016.4649 5056 .58 . 
WENN. 60.00 5456.0 0's bos: sieneeiee> eee . 36 30 . re te 46a .50 
Wen Sr OOle BOCES ow coc incdcscccs 38a .39 92a .95 55a .58 
No. 1 oak bends, shoe mfrs.’ use. .46a _ .47 98a 1.05 60a .65 
No. 1 oak bends, finders’ use .... ...a .48 115a 1.25 70a .75 
Raw Hides and Skins (price per pound) 
(1913 Av.) 
Native steers, as used in sole 
leather, harness, etc. ......... -a 18% 52a  .65 soc se 
Heavy Texas steers, for sole 
ESE LOL ALLE ee vee -B ccc ih 
Light native cows, for side upper g : 
ORE Oe Pree me BTS a sw <i 
Branded cows, for light sole 
et EE eee Pee Se -a 27% a coca 2 
No. 1 buffs for heavy upper and 
SDS RAGE isin oo KN awa 0.040% - 45a .50 06a .07 
No. 1 Chicago City calfskins, for 
fae COLE PRUE occ acscccce. sae 17% 80a 1.02% 14a ~ .21 
a for u upper leather .... 16% 65a .80 12a 17% 
es, for hemlock ‘sole 
‘seth Oe Seencdci ee nsns seen <<. 2 42a 46 14% a «15 
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Build Up Profits 


From Indoor Games 


Many dealers have found a real 
source of profits by featuring 
Keds for winter and indoor 
games. These popular year 
round shoes can make a quick, 
steady turnover throughout 
the school and gymnasium 
season. 


Identify your store as the home 
of Keds by having a well bal- 
anced stock for the Fall and 
Winter trade. 


United States Rubber Company 











Not all canvas rubber-soled 
shoes are Keds. Keds are 
made only by the United 
States Rubber Company. 
Look for the name Keds on 
the shoes. 
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New Canvas Prices Satisfactory 


Road Salesmen Sending in Spring Orders From Merchants in 
Record Business for 1922 Predicted. 


Good Volume. 
Athletic Shoes With Rubber Soles and Heels Popular 


RECORD BUSINESS FOR 1922 


Said a rubber man recently: 

“The retail shoe trade seems to be 
very well satisfied with the new prices 
on canvas footwear. Considering the 
advance and the revision made on 
canvas footwear prices, we are now 
as near to normal, provided there is 
such a thing as normal, as any com- 
modity classed as a necessity of 
which I have knowledge. 

“Judging from the at-once orders 
we have had since the announcement 
of new prices, retailers’ stocks are 
lower than at any time for many sea- 
sons past and judging from the spring 
orders we have received from our 
road salesmen in the first week of the 
new prices, we anticipate. that 1922 
will be the biggest canvas, rubber- 
soled shoe season that the trade has 
ever enjoyed. 


An Orderly Liquidation 


“The sentiment of the retail mer- 
chants to whom I have talked has 
changed within the last few months 
to conservative optimism and in my 
opinion the shoe trade has its trou- 
bles behind it. The trade has stood 
the strain of liquidation in an orderly 
manner, which reflects credit upon 
the entire industry. 

“The old and threadbare argument, 
which formerly existed in the minds 
of many consumers and retail shoe 
merchants, that canvas rubber soled 
shoes drew the feet, or at least were 
hot, has been done away with. Prac- 
tically every manufacturer of canvas 
rubber-soled shoes is to-day using a 
patented process innersole of non- 
heating material and of such favor- 
able appearance that any prejudice 
which may have existed is now over- 
come. 


Boot Stocks Not Heavy 


“While I have maintained. right 
along that stocks of light rubbers 
and women’s gaiters were below nor- 
mal and have felt that stocks of 
boots and lumbermen’s footwear in 
retailers’ hands were spotty, I have 
been agreeably surprised at the num- 
ber of small orders of rubber boots I 
have received in the past month’s 
time. This indicates to my mind that 
stocks of boots are not heavy and 
with some favorable selling weather 
boot business will be had. 

“As a rubber shoeman, I can see 
still greater possibilities for the four 





and six-buckle gaiters. My line of 
reasoning is that notwithstanding the 
attempt of the so-called Paris style- 
makers to introduce long skirts, the 
American woman is not going to have 
this style thrust upon her. If any- 
one is in doubt and will talk to the 
women on this subject, I think that 
they will find that women’s skirts are 
going to be from eight to ten inches 
from the ground. And, moreover, 
counteracting the attempt of the 
Paris stylemakers is that of the 





Women’s Four-Buckle Gaiter—a Popular 
Number for the Winter of 1921-22 


American stylemakers who are intro- 
ducing women’s knicker suits. 

“As an indication of the strength 
of this movement, witness the lines 
of women’s knicker suits now being 
shown by the leading men’s clothing 
makers of the country. Certainly the 
shoeman should advance this move- 
ment in every way possible. The 
shoe and rubber trade has enjoyed 
a great advantage on account of the 
short skirt style, but our advantages 
will be many times multiplied with 
the advent of women’s knicker suits. 
These knicker suits will doubtless be 
criticized, perhaps adversely, but to 
my mind they are both practical and 
smart, and while they will be un- 
doubtedly slow in becoming an arti- 
cle of popular wear they will eventu- 
ally arrive at the general use that 
their style, price and utility merit. 
And the correct complement for the 








knicker suit is surely the four or six- 
buckle gaiter.” 


Gymnasium Shoes Good Sellers 


This is the time of year when the 
wise retail shoe merchant is stocking 
up on his gymnasium shoes. The 
present moment with the schools in 
session is most auspicious for the sale 
of “gym”®footwear, as well as ath- 
letic shoes of various sorts. A survey 
of the situation by a rubber man dis- 
closes the fact that most of the deal- 
ers are doing hand to mouth buying 
and it may be that they will find 
themselves short on this type of sport 
shoe when the big demand is made. 
One of the rubber companies has re- 
cently put on the market a new basket- 
ball shoe which is made on the bal- 
moral pattern, laced to toe. This shoe 
has a perfectly smooth or flat black 
sole of special rubber composition 
which is absolutely non-slip. 


Recent Quotations 


Para—Up-river, fine ....... 184%@.. 
Up-river, coarse ......... 10 @.. 
Are  _ 
SOIREE, GOREBD «.« 6-000-060-0005 BS: ss 
Caucho, ball, upper....... 10%@.. 
Caucho, ball, lower....... 94%4@.. 
MI 6 anh o. 5 0,0:4:65,0.0:5;5;0 @.. 

Plantation—First latex, crepe 144%@.. 

Brown crepe, thin, clean.... @.. 

Brown crepe, rolled ........ a 

ES, OE 66:40 0 0 snem 13 @.. 

OS eer ee a 
Re hs Seok udcoudh, poaaduiiate ce 11 @.. 

Smoked ribbed sheets...... 144%@.. 

*Centrals—Corinto ......... @ 6 

. @.. 
*Mexican scrap ......... @ 5 
SSURVUIS, WEt 06 cccccce @16 
i Ae @ 25 
*Balata, block, Trinidad. . @73 
*Balata, block, Colombian. @ 26 
*Balata, Panama ....... @25 
i a ee eee @58 


Scrap Rubber 


There is no indication of a better- 
ment in this market. About the only 
demand is for boots and shoes and 
that is light. 


Boots and shoes........... 3 @.. 
Aretiem, tFIMMNOE. ... .000 000 24%@.. 
Arctics, untrimmed ........ A 
Tires—Automobile ......... 1 


Bicycles, pneumatic ........ 1 @ 
Inner tubes, No. 2.......... oo, a 
Hose, steam, fire.......... %@. 
Enmer tubes, NG. b......060% a 


Murfitt with Thomson-Crooker 


George Murfitt will represent the 
Thomson-Crooker Shoe Co. in New 
York State, outside of New York 
City, from now on. He has been 
to the factory creating a special line 
of samples and is already in his 
territory. 
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STYLE 484 


READY TO SHIP 


PATENT COLT—SOFT BOX 
8—8 SOLID LEATHER HEEL 
GOODYEAR WELT—WIDTHS A-D 


PRICE $4.15 
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Cotton Prices Are Still Uppermost 
In Importance 


Increased Business Being Booked By Manufacturers, Wholesalers 
and Retail Merchants—Healthier Tone Apparent 
in Other Parts of the Country 


Reports from the South serve to 
confirm the earlier impression that 
the increase in cotton prices is to 
have more than a purely temporary 
effect. It is more than a psychological 
stimulus. Much business is being 
booked by manufacturer, wholesaler 
and retail merchant as a direct and 
immediate result. 

The Lynchburg correspondent of 
the Boot AND SHOE RECORDER reports 
that the Southern credit situation is 
easier. and collections better than for 
some time in the past. Manufactur- 
ers, he wires, are booking an in- 
creased volume of business and one 
firm in particular, the Craddock- 
Terry Company, reports that its out- 
put of high grade shoes is contracted 
for until Nov. 1. 


Memphis and Atlanta, Also 


From Atlanta, Ga., come similar 
stories. Wholesalers report- that or- 
ders began to come in from their 
salesmen in increased volume just as 
soon as it was definitely known that 


cotton would reach 20 cents and that 
even retail merchants are experien- 
cing better trade. 

Salesmen traveling the South are 
still hastening into their respective 
territories with every expectation, not 
necessarily of cleaning up, but at 
least of getting a fair volume of busi- 
ness to repay them for their trips. 


Healthier Tone Apparent 


In other parts of the East and 
South there is a decidedly healthier 
tone. As a general proposition it 
may be stated that factories turning 
out medium grade lines are operating 
at nearly seventy-five per cent of the 
capacity possible with labor condi- 
tions as they are. Companies mak- 
ing higher grades are operating at a 
somewhat less percentage of their ca- 
pacity but are not trailing very far 
behind. 

Indications are that merchants are 
entering the fall selling period with 
fewer pairs of leftovers on their 
shelves than for many a_ season. 
Clearance sales have been general all 


over the country and these have ac- 
complished the desired result. 


Fall Selling Not Yet Begun 


It is a little too early to say to just 
what extent the ultimate consumer 
will gratify his taste for footwear 
this fall. Weather conditions have 
not been such as to stimulate the sales 
of fall styles and a little touch of cold 
weather will be necessary to bring 
them into the market. No one doubts 
that shoes will be bought and that 
business generally will show a decided 
pick-up. New York merchants are 
betting that strap styles will be the 
best sellers until really cold weather 
sets in, after which they expect to 
sell oxfords in larger volume than any 
other type of footwear. There has 
been no overwhelming rush to date to 
buy the moccasin pattern and mer- 
chants have not stocked them in large 
quantities although the stores are few 
and far between where some, at least 
one, are not shown in the windows. 

Patent leather continues to have the 
strongest call with black satin, suede 
and kid following closely. 














WAITING FOR FALL WEATHER 


Retail Business Good in August, but 
Not So Good This Month 


In spite of the fact that September 
is the month usually dedicated to a 
display of fall footwear, few mer- 
chants expect that their windows will 
attract any great number of custom- 
ers if the weather continues to beckon 
toward seashore and mountain re- 
sorts, tennis courts and golf courses. 
That, in a nutshell, has been the 
case to date this month and retail 
sales have shown a decrease in vol- 
ume. August, generally speaking, 
was a good month in point of volume, 
made so largely by the sales held 
with a view to getting rid of summer 
footwear in order to make room for 
the new stock arriving from the fac- 
tories. A real resumption of retail 
trade is not looked for until the 
weather has become colder. 

Shoes on display follow the prevail- 
ing style modes with a fair degree of 
accuracy. Sally sandals, centre- 
buckle effects, and wing-tip oxfords 





BOSTON 


are most frequently seen in the wom- 
en’s stores. Patent and black kid are 
the most frequently seen leathers 
with black suede and tan or brown 
ealf running fairly close seconds. 
Prices range from $6 to $15, depend- 
ing on the class of merchandise 
shown and the location of the store. 


“Good Shoes Cheap” 


According to one retail merchant, 
the consumer wants “good shoes 
cheap.” There is little desire on the 
part of the public to own shoes of 
poor quality but they would like very 
much to get really good quality at a 
low price. Times have not changed 
much in that respect since the days 
of Solomon. 

A healthy increase is reported, 
however, by firms engaged in the 
wholesaling of novelties. One man 
reports that his business on novelties 
has increased fifty per cent in the 
last thirty days but that merchants 
are still buying from hand to mouth 
in small quantities. 


The market on staple footwear 
does not seem to exist. Most for- 
ward looking merchants, of course, 
are pretty well stocked up with fall 
staples and re-orders cannot be 
looked for until some of the stock al- 
ready bought has been passed on to 
the consumer. 


School Shoes Displayed 


School shoes have been promi- 
nently displayed the past few weeks 
and many merchants are suggesting 
that the youngsters be fitted to a 
pair of rubbers for rainy fall days 
at the same time the shoes are pur- 
chased. 


July Production Close to Normal 


The Federal Reserve Board says 
nine leading manufacturers of shoes 
in the Boston district, which includes 
Brockton and Old Colony towns, in 
July made 92 per cent of their. 1920 
average monthly production. 
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Where to Buy 


Women’s Shoes 














THE WESTCOTT-WHITMORE CoO. 
Syracuse, N. Y. 


In Stock Specialists of 
Women’s Shoes, Party 
Slippers and Novelties. 


Write for Catalogue 











BOUDOIRS AND BALLETS IN STOCK 


Fine Chevrita Kid Hand 
Turned Boudoirs. Quilted 
Sock. Black 
$1.40, Red and 
Brown y 
2% to 8. Wom- 
° ten — 
allets 
Bench Sewed Turns, 2% to 7. $1.60. 
Same in Misses’ 11% 49 -$1.50. 5% 10 days. 
SALEM SHOE co., Salem, New Hampshire 














COLLINS & STAPLES 
Makers of HandTurnedLowCuts 
ry style in stock. Blk. Sat. 
14/8 J. L. heel. Solid sole leather 
counters and shank. Sizes 2% 
to 8. Vidths 


118 Phoenix Row, 

w= Haverhill, Mass. 
183 Essex St.,Boston 
Room 306 





BLEECKER STYLES 
Are the last word in footwear 
for stylish women 


Senn Abwors Ready fo Serve or 
~oAHE LIVE WIRE > b. 
OUANE briginasors an 











BOUDOIRS 
IN STOCK 


Fine kid Boudoir 

slippers for imme- 

diate delivery, made of best material obtain- 
able in Black, Red, Pink, Blue and Tan. 
Order sizes or case lots. Prices, Black $1.30, 
colors $1.50. Terms 5% 10 days, net 80. 
SILVER SHOE CO., Haverhill, Mass. 











dll styles made of Domest 
‘ore Pig's Brocadevand Metal Clothy. 


25 per pair and up 


) -sowierst MGUSTIN CO sewyonn 9 ‘ 











BOUDOIRS IN STOCK 
Trade Catchers 


1.30 
Black Boudoirs 
With rubber heels 5c. 


Less 2%—10 days 
THE BAKER SHOE CO. 








Haverhill, Mass. 
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Leather Theft Reported 


F. C. Parker & Son, Woburn, 
Mass., report to the New England 
Shoe and Leather Association that 
fifty rolls of flexible splits, com- 
prising 5918 feet, and forty-three 
rolls of hard wax splits, about 2800 
pounds, were recently stolen from 
their storehouse in Cross Street, Wo- 
burn. 


New Boston Sales Office 


The V. K. & A. H. Jones & Thomas 
Co. of Lynn, manufacturers to the 
jobbing trade, have removed their 
Boston office from 42 Lincoln Street 
to 141 Lincoln Street, street floor of 
the United States Hotel Building, 
with Frank Terhune in charge. 


CAPITAL INCREASED 


Consolidated Shoe Co. Sells New 
Stock and Adds Two to Directorate 


The Consolidated Shoe Company of 
Boston, which maintains an in-stock 
department at Lancaster, Pa., has in- 
creased its authorized capitalization 
from $99,000 to $250,000 and has add- 
ed to its board of directors two new 
members—John J. Hauser, president 
and treasurer of the Roney & Berger 
Company of Allentown, manufactur- 
ers of misses’, children’s and young 
ladies’ high grade welts and turns; 
and A. C. Boyer, treasurer and gen- 
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eral manager of the All-Wear Shoe 
Company of Catawissa, Pa., manu- 
facturers of misses’, children’s and 


JOHN J. HAUSER 


President and Treasurer of the Roney & 

Berger Co., Allentown, Pa., and one of 

the two new directors of the Consolidated 
Shoe Co. of Boston 


young ladies’ McKays. These two 
companies have acquired a financial 
interest in the Consolidated Shoe Co. 


ATLANTA 


COTTON BOOM CONTINUES 


Wholesalers and Retail Merchants 
Report Increased Volume of Business 


The tremendous boom in cotton 
prices the early part of Septembeer 
is one of the best stimulants that 
could have been administered to the 
retail business all over the South, and 
while it is rather early to ascertain 
just what effect the boom has had 
on the shoe business, retail dealers 
in Atlanta report that they are al- 
ready experiencing an increased vol- 
ume of trade. Wholesalers and 
manufacturers in the city state that 


_there was an immediate pickup in 


orders received from their salesmen 
as soon as the price of cotton started 
going up and it became evident that 
the staple would reach 20 cents per 
pound. The increase from 12 cents 
to 20 cents per pound, which cotton 
has already experienced at this writ- 
ing, means hundreds of millions of 
dollars to the South, and naturally 
this will have a very favorable effect 
on all lines of commerce and industry 
in Dixie. 


“Merchants’ Week” a Success 


“Merchants’ Week” in Atlanta, held 
during the week of September 3, 
proved the most successful event of 
its kind in the commercial history of 


the city. Hundreds of merchants 
were here during the week from all 
over the southeast and an enormous 
volume of business was done by At- 
lanta wholesalers and manufacturers 
as a result. The wholesale and 
manufacturing shoe business was es- 
pecially good during the week, as the 
event came right at a time when 
cotton prices were booming and this 
caused a much better feeling among 
the retail merchants over the section 
than they have known in several 
months. As many of the merchants 
had not completed the bulk of their 
fall buying they took advantage of 
the Atlanta merchandising event and 
came here to complete their fall pur- 
chases. The event was held under 
the auspices of the Atlanta Mer- 
chants’ and Manufacturers’ Associa- 
tion, of which organization many of 
the retail shoe dealers of the city are 
members, while all of the wholesale 
shoe dealers and shoe manufacturers 
are members. 


School of Salesmanship Established 


A step in the direction of broader 
usefulness to its members on the part 
of the Atlanta Retail Merchants’ As- 
sociation has been taken in the estab- 
lishment of what is known as the 
Opportunity School of Salesmanship. 
The school is maintained by State 
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funds and is free to all retail sales- 
people of the city. All retail mer- 
chants in Atlanta are urging their 
salesclerks to take advantage of this 
opportunity and attend the course of 
instruction. Most of the retail shoe 
dealers in the city are members of 
the association. W. B. Fitzgerald is 
secretary of the organization, and is 
also secretary of the Southeastern 
Shoe Retailers’ Association. 


Movie Shows Shoe-Making 


Under the auspices of the Fred S. 
Stewart Co., of Atlanta, one of the 
largest retail shoe firms in the South, 
a six-reel educational picture show- 
ing the making of children’s shoes, 
was exhibited at Atlanta’s new mil- 
lion dollar Howard Theatre. Free 
tickets were issued to all Stewart 
customers to see the picture. 


Store to Be Remodeled 


The department store of Lee 
Brothers at Macon, Ga., is to be re- 
modeled in the near future, an invest- 
ment of about $25,000 to be made in 
making over sections of the store. 


New Firm to Open in Macon 


The Gents Furnishings Co. has 
been organized at Barnesville, Ga., 
and has established a new store there 
handling men’s clothing, shoes and 
hats. Pierce Hammond is manager 
of the new business. 
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J. C. Wilson Buys Store 


J. C. Wilson has purchased the 
store of the Union Mercantile Co., 
Fitzgerald, Ga., and is now operat- 
ing the business under the firm name 
of J C. Wilson. It is a general de- 
partment store. 


To Travel for J. K. Orr 

E. Frank Pomeroy of Jacksoz- 
ville, Fla., has again joined the ranks 
of the J. K. Orr Shoe Co., manufac- 
turers of Atlanta, and will travel for 
the concern in the Atlantic coast 
states. Mr. Pomeroy was formerly 
connected with the company, but left 
to establish a shoe store of his own 
at Jacksonville. He recently sold 
the business in Florida. 


NEW FACTORY DEDICATED 
Shapiro-Wagman Capacity Increased 
to 2000 Pairs 

On August 22, dedication exercises 
were held in Epping at the new one- 
story concrete factory of the Shapiro- 
Wagman Shoe Co. This firm is com- 
posed of Louis Shapiro and A. E. 
Wagman. The building, which is 300 
x 40 feet, is reported to be one of the 
most modern factories in New Hamp- 
shire, with an output of 2000 wom- 
en’s McKay specialties, this being an 
increase of more than 1000 over the 
old factory. At the factory, Louis 
Shapiro supervises all manufacturing 
details, while A. E. Wagman, his part- 
ner, handles all sales. 


LYNCHBURG 


HEALTHY TONE IN SOUTH 
Collections Already Boosted — Good 
Volume Achieved by Manufacturer 

Collections in the Southern terri- 
tory of the George D. Witt Company 
have already béen boosted by the ef- 
fect of the advance in the price of 
cotton, according to Charles B. 
Easley, of this company, who has 
said that the influence of the sharp 
rally upon finances was almost im- 
mediate. This company is selling 
more pairs of shoes than ever before 
in its history, Mr. Easley said. How- 
ever, on accouunt of the decline in 
price and the fact that tight money 
in many sections of the South has 
caused the trade to turn to the 
cheapest type of shoe the sales do 
not total as much in actual dollars as 
they did the last season. 

Reference to the books of the Witt 
Company showed that the sale of 


‘shoes for the fall season of 1921 has 


gone 3500 dozen pairs over that of 
the previous fall but the money paid 
for them is still $1,200,000 short of 
what it was in the autumn of 1920. 


NOT BUYING SPATS 
Lynchburg Merchants Say They Can’t 
Well Be Worn with Strap Pumps 

Spats will be little if any worn in 
Lynchburg during the coming fall 





and winter if the opinions of the shoe 
dealers and the trend of early buy- 
ing can be counted on for anything. 
Indeed, some of the stores are plan- 
ning to show no spats at all and 
none of them have supplemented 
their last season’s stocks by new pur- 
chases. 

Strap pumps make the wearing of 
spats impossible, the salesmen say, 
and since they prefer to feature slip- 
pers with a button or a buckle placed 
where it would make an unsightly 
bulge were a spat worn over it they 
are relegating the accessory to the 
upper shelves. The same story is 
told of the tongue pump. 

Some of the proprietors report 
that they entered initial orders for 
spats but that they canceled them 
about mid-summer. They expect 
only a few spats to be worn with 
strap pumps and with oxfords during 
the coldest weather but they believe 
that most of the women will use the 
pairs left over from last winter in 
the times of snow and sleet. 


Craddock-Terry Co. Takes More Fac- 
tory Space 


Inability to keep up with orders 
has forced the Craddock-Terry Com- 
pany into further expansion, and one 
floor has been rented in the plant of 
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WOMEN’S McKAY 
Slippers and Boots’ - 


of Character 
HARRISON-LOCKWOOD CO. 
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Lower Priced 
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than the Rest ! 
Send for Catalogue 
MAID-RITE FELT SLIPPER CO., Inc. 

Livingston. St. » Brooklyn, N. Y. 
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E. A. & M. C. Witherell Co. 
Manufacturers 






Women’s Turn 
w~ and — 


Haverhill, Mase 


267 Essex St. RKeom2it 











FERN & POOR CO., Inc. 


Manufacturers 
Newburyport, Mass. 
Women’s Turn 
Comforts 
Boots & Slippers 
for the wholesale trade 











Makers of Hand Turn Novelties 
In All Leathers =. Satins and 
On All the Latest Lasts, 
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PR mw on Request. 
'e ner-O0' mnell 
Shoe Co., Inc, 
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Boston Office, 92 Bowe Be St. 

















Phillips-Cram Corp. 
Makers of 

Women’s Turn 
Slippers 

276 River St., Haverhill, Mase, 

Boston Office 
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Howard & Foster Co. 
Men’s and Women’s Welts 


Address ail Communications to the 
factory at 


Brockton, Mass. 








eaHiarding Shoe Co., Inc.as, 


Makers of Women’s Turn Shoes Specialieing 
in High Grade Novelttes 


NEW YORE BOSTON 

D. F. Mellen 215 Essex St. 
rd L. Durgin 

Factory 

ees Haverhill, erases 





WOMEN’S FINE TURNS and NOVELTIES 


We are now situated in our big, new factory, and 
production is ‘‘hitting on high.”” The high-qual- 
ity standard will be better maintained than ever 


bef 
“* TESSIER & BOWDOIN 
172 Washington St., Haverhill, Mass. 














Where to Buy 


Shoes at Auction 














HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 


Every Wednesday and Friday 








Where to Buy 


Shoe Illustration _ | 
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the Jobbers Overall Company which 
is soon to be sold by a commissioner 
in bankruptcy. The shoe company is 
using its part of the factory for the 
manufacture of shoes for women. 
According to reports from the stock 
rooms the company is behind in fill- 
ing orders in almost every line and 
in the better grades of shoes, espe- 
cially in turns, the output of the fac- 
tories has been sold as far ahead as 
November 1. 


“Dress Up Week” Held by Merchants 


Lynchburg shoe merchants co-op- 
erated with clothiers and women’s 
wear stores in observing “Dress Up 
Week,” which was held from Septem- 
ber 12 to 17. Gerge T. McDaniel, of 
the G. A. Coleman Shoe Company, 
was largely instrumental in working 
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up the event in the absence of C. M. 
Guggheimer, Jr., appointed by the 
Retail Merchants’ Association to head 
the committee of business houses. 
Displays of the latest styles in store 
windows combined with attractive 
newspaper advertising to induce the 
public to lay aside their summer gar- 
ments and to get out in fall finery. 


‘School Shoes Now on Display 


Shoes fer school have been fea- 
tured in the advertising for the past 
week or ten days preparatory to the 
annual return to the classroom. 
Most of the shoes shown for the 
youngsters were high cuts, for the 
vogue in low shoes for winter that 
holds sway among the grown-ups 
does not seem to prevail among the 
younger generation. 


NEW YORK 


$10 THE AVERAGE PRICE 


Merchants Slow to Show High-Priced 
Fall Styles—Praying for Colder 
Weather 


New York retail shoe dealers are 
swinging into the fall season slowly 
and cautiously. With few excep- 
tions the new fall styles that have 
been stressed by the merchants fall 
in the medium priced class, rang- 
ing well around the $10 mark. The 
weather during the last two weeks 
in August and the first week in Sep- 
tember was too warm to give the 
trade a fair test, and while some 
merchants are complaining of the 
dull business, most of them set down 
the present inactivity to the between 
seasons period and hope that colder 
weather will come soon. 

Occasionally some dealer or other 
livens up the situation by making a 
sensational offering of boots for 
women at prices well below the $10 
mark. Response to these offerings, 
so far as can be learned, is small. 
Apparently the women will go to 
high shoes this fall only when 
forced to it by cold and snow, but 
even then most merchants are figur- 
ing on an increase in the woolen 
hosiery, heavy oxford and spat busi- 
ness if the weather favors heavier 
footwear. 


Pumps First—Then Oxfords 


From present’ indications the 
strapped models in endless variety, 
with the three-strap center-buckle 
leading, will hold good until cold 
weather, when a demand for heavy 
oxfords is expected to set in. Most 
of the merchants already are show- 
ing oxfords in calf and grain leathers 
and some good advance business has 
been done in them. 

Opinions on the moccasin style 
vary considerably. All the high 
grade dealers are showing them, but 
say they have only a small amount 


in stock. As yet the style here has 
done little more than feel its way 
about. Franklin Simon & Company 
are showing a neat moccasin style 
in which the moccasin effect is 
gained by an overlay of contrasting 
leather, pinked and perforated on 
the vamp.: The saddle strap and sad- 
dle tongue effects also are gaining 
more attention. J. & J. Slater last 
week displayed two windows of sad- 
dle strap effects, most of which were 
made with the saddle in a contrast- 
ing leather to the rest of the shoe. 

Although low shoes look good in 
the men’s department, high shoes are 
being pushed by many. Saks & Com- 
pany have a large offering at around 
$8 and the John Ward stores are 
making a strong bid for business 
with ‘a wide range of men’s boots at 
this figure. 


NEW WOMEN’S DEPARTMENT 


Stewart & Co. to Handle Shoes—New 
Ideas in Department Arrangement 


Stewart & Company, one of the 
long established women’s specialty 
shops, Fifth Avenue at 37th Street, 
have put in a shoe department after 
many years without one. The new 
department takes up the space for- 
merly occupied on the third floor by 
the store’s fur department, which, 
with the millinery department, has 
been moved to the fourth floor of the 
building recently acquired by the 
company. 

The new department is under the 
managership of M. Cohn, for eight . 
years assistant to Charles Thompson 
at Oppenheim, Collins & Company. 
The department is finished in light 
oak relieved by blue hangings and 
floor coverings. The usual stock boxes 
are placed on the walls, but the con- 
ventional ‘seating arrangement has 
been eliminated. 

Cane backed and velour upholstered 
chairs are grouped about in more or 
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less informal fashion. The fitting 
stools are upholstered to match the 
chairs. Prices in the department, in 
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which a complete line of women’s 
shoes is carried, range from $9.75 to 
$18. 


BROCKTON 


FACTORY OUTPUT INCREASED 


Daily Capacity of Stone-Tarlow Co. 
Now 1200 Pairs 


The Stone-Tarlow Co., makers of 
the “Staco” line of men’s and women’s 
welts, is now occupying the entire 
factory building in which it is locat- 
ed, and is increasing its output. New 
offices have been constructed and fitted 
up. The daily capacity of the plant 
is 100 dozen pairs of men’s and wom- 
en’s welts. 


Now Manufacturing Women’s Shoes 


The Brockton Shoe Mfg. Co., one 
of Brockton’s concerns, has begun the 
manufacture of women’s welts in ad- 
dition to the line of men’s welts pro- 
duced since its establishment. The 
factory is equipped for a daily output 
of 1200 pairs of women’s shoes and a 
daily output of 2000 pairs of men’s 
shoes. Eugene F. O’Neill is president 
and general manager of the concern, 
which has increased its business more 
than 50 per cent during the past year 
and has its factory capacity sold up 
to Oct. 15. 


Building Addition to Last Plant 


The Mawhinney Last Co. is build- 
ing an addition to its last block and 
kiln drying building, thus increasing 
its facilities in that line. General 
Manager Jones says: “This addition 
when completed will enable us to 
store ten carloads more of last blocks 





PATENT LEATHER STRONG 


One Manufacturer Reports Exception- 
ally Large Purchases in Antici- 
pation of Demand 


Haverhill manufacturers report 
sales of patent leather pumps and 
oxfords. The latter, made up with 
plain vamps and soft toe effects, are 
having an especially large call at the 
present time in turns, McKays and 
welts. The popularity of shiny leather 
is especially noticeable in contrast to 
the slight demand of the past few 
years. One manufacturer in speaking 
on this point said: 

“I have bought more patent leather 
the past ten days than at any time 
for several years. This is in antici- 
pation of a continuation of the de- 
mand for bright leathers in oxfords 
and pumps which we are having at 
present.” 


Mexican Business Improving 


Conditions in many of the cities of 
Mexico are so far improved as to 
bring a considerable amount of busi- 


HAVERHILL 


than at the present time and also to 
handle to better advantage our kiln 
drying plant. We can provide against 
a block shortage by our additional 
storage facilities.” 


Makes Good in Cincinnati 


Arthur W. Lawrence, who with 
George R. Vollman recently pur- 
chased the business of the Helming- 
McKenzie Shoe Co. of Cincinnati, is 
a native of Brockton. He was for 
many years associated with W. H. 
McElwain Co. During the war he 
was employed by the Government to 
purchase shoes for the army. In 1916 
he was appointed as purchaser of 
footwear for the Committee of Relief 
in Belgium. 


On the Road with Spring Samples 


Salesmen representing the Preston 
B. Keith Shoe Co. were recently at 
the factory for their semi-annual con- 
ference and packing their spring sam- 
ples. They carry also samples of 
the in-stock line of men’s and 
women’s welts. All are enthusiastic 
over the prospects of good business. 


Losses to Brockton Concerns 


The stores of George E. Keith Co., 
also those of W. L. Douglas Shoe Co., 
located in San Antonio, Texas, were 
damaged. recently to the extent of 
more than $50,000 by a cloudburst 
and floods in that city. 





ness from Mexican merchants to Ha- 
verhill shoe factories. Good sized or- 
ders recently received here are prom- 
ised to be the forerunners of others. 
The Mexican trade is strong on pat- 
ent leather as well as mat kid for 
black goods while in the colored leath- 
ers -they want the lighter shades of 
tan, even to yellow. Haverhill manu- 
facturers are pleased to obtain Mexi- 
can business as the orders are for 
good grades of footwear and repre- 
sent excellent profits. Payments are 
usually made through New York 
banks when the goods are shipped, 
thus assuring the financial side of 
the transaction. 


New Wholesale Concern Formed 


The Marco Shoe Co. is the name of 
a new concern recently established in 
Haverhill. Its members are Freder- 
ick S. Marshall and Charles L. Marks, 
respectively president and vice-presi- 
dent of Emery & Marshall Co. of Ha- 
verill. The Marco Shoe Co. is carry- 
ing women’s novelty shoes in stock 
for at-once delivery to the retail and 
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Stacy Adams Co. 
Manufacturers of 
MEN’S FINE 
SHOES 
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PULLMAN TRAVELING SLIPPERS 
better*than ever in Quality and fit 
ator.ownery of Trade Mark Pullman’ 
DULL CABERETTA 9162 a doz. 
GLAZED KIT $182 
Colorr Black and Brown 
full sizes 3 toll in Stock 


iT. GUSTIN CO. 
Dwise New York 








BETTER SHOES 
BETTER SERVICE 


Rocker Bottom Wooden 
Sole Footwear 


SHOES, 6 to 14 Inches 
BOOTS, 14 to 20 Inches 


Send for Catalog and 
Prices ? 














THE 
CO-OPERATIVE SHOE 


FOR MEN 


Carried in stock at 11 South Street, 
ston. 


Brockton Co-operative Boot & Shoe 


o. 
Factory—Brockton, Mass. 


Stock Dept. 5 6% 


Is at Your Service oy 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 


Where to Buy 


Boys’ Shoes 
































AShoe for Boys 
That Wears 


Marston & Tapley Co. 
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department store trade. Several nov- 
elties are now being stocked and oth- 
ers will be added from month to 
month. 


New Shoe Concern Incorporated 

A newly incorporated shoe manu- 
facturing concern in Haverhill is the 
Canobie Shoe Co. with a capital stock 
of $30,000. The officers and directors, 
all of Haverhill, are Edward H. Mc- 
Cormick, president and _ treasurer; 
Charles F. Cooper, vice-president; 
Frederick H. Tilton, clerk. These, 
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-with Albert G. Perry, are directors, 


Another new coporation in Haver- 
hill is the Bray Counter Co., with cap- 
ital stock of $140,000, with Frank C., 
Carey, president and assistant treas- 
urer; Dana S. Bray, treasurer; and 
Nathaniel M. Whitmore, clerk. 

The Columbia Wood Heel Co. has 
been incoporated with a _ capital 
stock of $22,000. The officers and 
directors are Napoleon A. Monfils, 
president; Charles M. Wildes, treas- 
urer; Frederick H. Tilton, clerk, and 
Earl H. Pickens. 


LYNN 


Moccasins with Cutouts 


The Lynch Shoe Co. is making 
patent leather shoes with moccasin 
toes, and cutouts on the “mock,” as 
this firm calls the inset tongue. The 
Welch Shoe Co. has samples of sport 
shoes with moccasin toes for 1922. 
These shoes are of elk, in smoke, 
grey, brown or black. The soles are 
of fibre, of the washboard type. These 
shoes are unlined, have a soft toe and 
the seam of the moccasin toe is 
pressed. 


Colonial Straps—Will They Come? 


One colonial style in footwear, that 
is yet to be reproduced, is the colonial 
strap pump. Besides colonial buck- 
les, in the Essex Institute in Salem, 
are strap pumps of satin and velvet, 
the dancing shoes of colonial belles 
who danced with Washington. The 
straps are each an inch wide, and 
they cross the instep on both sides, 
and lay on the vamp of the shoe, al- 
most touching the edges of the soles. 
The straps are bound with ribbon and 
are embroidered. When the straps 
cross the instep, they are fastened 
with a small buckle, or a pin. 


Buckles on Spats 


C. R. Whittredge is making fabric 
spats to be fastened with straps and 
buckles. The straps are of patent, 
black kid or other leathers, and. are 
around the tops of the spats. By 
means of the buckles, the straps may 
be adjusted to make the tops of the 
spats fit smoothly around the leg. 


Oberdorfer Sells Hannah Shoes 


M. C. Oberdorfer, with headquarters 
at Room 609 Security Building, Chi- 


cago, recently joined the sales force 
of the W. D. Hannah Shoe Co., man- 
ufacturers of women’s fine turns and 
welts. Mr. Oberdorfer has a host of 
friends throughout the country and 
formerly represented the Nathan D. 
Dodge Shoe Co. of Newburyport. His 
territory for the Hannah line will be 
the Middle West. 


M. C. OBERDORFER 
With the W. D,. Hannah Shoe Co. 


The Knicker Is Practical Where Real 
High Boots Prevail 


Yellowstone Park campers have 
“elected” knickers as the costume de 
luxe by 60 per cent majority, says a 
man observer at Canyon Camp. High 
boots complete their knicker “dress.” 


Harley P. Leighton, Sdeomen De Luxe 


salesman these days has to be more 
than a peddler of shoes. He has got 
to be a source of inspiration and a 
counsel to the merchant. 

Harley P. Leighton is a traveler 
who first sells a style suggestion and 


We like to see a salesman live and 
act the part. If by his works he can 
enjoy some of the fruits, so much the 
better. We are going to show more 
traveling men with their buses to 
illustrate their methods of travel. A 





~ 


Anat =o ft Os" oO 









er- 
ap- 
va 
Pas- 
and 


has 
ital 
and 
fils, 
2as- 
and 





September 24, 1921 


then follows it up. He is interested 
in seeing the shoes move from the 
merchant’s shelf. This season he 
starts via auto on the first leg of a 


NEWS OF LYNN STYLES 


Extra Latest Editions Show Moccasin 
Toes Strong, Low Cuts Selling 
and Boots Talked Of 
Lynn is jazzing along to the music 
of style all the while. A new pattern 
a day continues to be the way with 
some style makers. Moccasin toe 
shoes are appearing in new variations. 
A satin shoe, with heels of gold and 
buttons of gold and bindings of gold, 

is for the dance. 

Welted oxfords, which are for walk- 
ing, are made of black grain leather, 
as well as brown. Soles are extra 
heavy. Some shoes have mid-soles of 
raw hide. 


Boots in Staple Patterns 
Boots are being made, chiefly in 


staple patterns. Patent leather boots _ 


are among them. Patent leather is 
running strong in Lynn styles. Kid 
shoes are in numbers, one-half black 
and one-half brown, which shows a 
big gain on blacks. 


BOOT AND SHOE RECORDER 


selling trip, taking in the big spots 
the country over with A. M. Creigh- 
ton’s line of Lynn. He has been at 
the factory preparing his samples. 














Square toes are new. Cut-out pat- 
terns continue. Some say they will 
be worn right through the winter. 
Yet others go to the other extreme, 
and predict heavy welted boots, of 
kid or calf, and even skating style 
boots for novelty. 


In-Stock Facilities Increased 


Shoes of special measurements are 
a leading feature of a number of 
Lynn lines. 

More shoes are in stock in Lynn 
than for many a day. Novelties, to 
be made and delivered in four weeks, 
is an.order winning point with a num- 
ber of salesmen on the road. 

Williams, Clark & Co., building up 
a strong stock shoe department, al- 
ready have 45 lines of shoes ready for 
immediate delivery. Among them are 
boots and oxfords of black and tan 
calf and kid leathers, Scotch grain 
and patent leather; also “Rest-Cure” 
shoes for weak arches. 


ROCHESTER 


BUSINESS OPENING NICELY 


Retail Merchants Find That People 
Have Money to Spend 


Fall business is opening up nicely 
in Rochester in spite of the continu- 
ous call for summer goods due to the 
hot weather. The local retail mer- 
chants will go into the fall season 
with the smallest pairage of “left 
overs” in the history of the business 
here. Virtually all have received 
their fall supplies and have begun to 
show the various styles in the display 
windows and to advertise them. 

Conditions, industrially, are not 
changed. Some industries have 
opened up while others have again 
curtailed production. The percentage 
cf unemployment shows some im- 





provement, however, and the mer- 
chants here declare that from the 
volume of business they are doing, 
people appear to have money. 

The annual Rochester Industrial 
Exposition and Horse show which 
opened on Labor Day did much to 
stimulate business. People visited 
Rochester from all parts of the coun- 
try and thousands came from nearby 
towns to visit the show and to shop. 
Some’ of the shoe stores and many of 
the department stores exhibited at 
the grounds. 


Patent Leather Shoes in Demand 


Jim Olmstead, manager of the Mc- 
Curdy Co. shoe department, reports 
a good call for patent leather shoes 
both plain and in combinations. 
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| Children’s Shoes 

















SOFT SOLES 


A Wonderful Line for the 
Wholesaler In ge 


upwards. Also a full 
line of Ladies’ Pump 
Straps. 








NU BABY SHOE CO., 





W°C.G@oodger 


? Manufacturer of 
Children's Dlexible Durn Shoes 


89 Allen St. Rochester, WD? 








Soft Soles and Moccasins 


Ask Pn Jobber for our 
Goods. We DO NOT sell 
the retail trade. 


Neweomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 








‘Bonita: Shoe * Baby 


TURNS and SOFT SOLES 


In Stock 


Send. /@r Cata’ 


ALH.Martin®@. 


Mehers ROCHESTER NY 

















“ELAM”? 
Flexible Turn Shoes 


For the Jobbing Trade Exclusively 
F. S. ELAM SHOE Co. 











Rochester, N. Y. 
Boston Office, 212 Essex Street 
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The BYP. FOOTWEAR CO,’ 
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— LNUPaACTULrers 


INFANTS TURNS-SOFT SOLES 
qud HAND MADE MOCCASINS 
AC TORY” ; ‘ SSWEGO 








Soft Sole Baby Shoes 


SUPERIOR CUT AND WORKMANSHIP 
HIGH INSTEP. . 


Sample on request from factory 
Sold through jobbers. 
CAMDEN SHOE Co. 


207 S. Second St. Camden, N. J. 






















124 








Where to Buy 


Standard Shoe Materials 











Colored 
Chrome 
Sides 





Boggs & Cobb, Inc., Boston, Mass. 








COATED GEM DUCK 
ADHESIVE BACKING CLOTH 


Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 
B. F. CHAMBERLIN 
184 i St. 


Formerly Weleie Su. Shee Supply Co 





T. W. GODSOE, Pres. 
W.G. DONALD, Vice-Pres. 
F. E. JONES, Treas 


F. E. JONES COMPANY 
coors MAT KID 


95 South Street, Boston 








The One 
Waterproof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. 35502"" Hct 


Tanneries at Danvereport 











mentally, so you’ ll make no mis- 
take in buying nails for use in 
your repair depurtment. 

SHELTON NAILS ARE BEST 
Request your jobber to supply 
you with this dependable line. 
Send for catalogue. 

THE SHELTON TACK CO. 


Where ad 
Men’s Shoes 


ANY TYPE OF A SHOE 


In Men’s Fine Goodyear Welts 
| my special and difficult styles of shoes 
ity. Let us solve your problems. 
OuAIG-REED & EMERSON, INC. 
Brockton, Mass. 





























INFORMATION f.322. 


“Where to Buy” constitutes a 
source of knowledge so that he who 
runs through these pages may read 
—and learn. 
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Parisian novelty models in bracelet 
ankle-strap pumps are extensively 
featured in the store windows and 
newspaper advertising and are tak- 
ing well with the public. 


Rise in Cotton Brings Optimism 
The recent rise in the price of cot- 
ton brings joy not only to the people 
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of the South who are dependent upon 
the cotton crop, but also to William 
Pidgeon, Sr., local shoe merchant, 
who believes that this will mean good 
business for all parts of the country, 
and that instead of the predicted hard 
winter, good times are now right 
around the corner. 


Western News Letters 


Continued from Page 80 


shoe shop for men. The Messrs. Hodes 
and Shapiro will have the sole agency 
of the Crawford shoe in South Bend. 
The store will be known as the Craw- 
ford Shop and the opening is planned 
for Sept. 15. 

As a means of stimulating interest 
among school children as prospective 
buyers of new footwear, the M. B. 
Boot Shop, of Hammond, put on a 
novel little stunt last week in which 
a large part of the city’s juvenile 
population took part. Ten pairs of 
shoes were given away to the ten 
boys or girls who gave the best an- 
swers for “Why I Like M. B. Shoes 
Better.” Many interesting replies 
were received in the contest, 


The annual picnic of the South Bend 
Shoe Retailers’ Association was held 
recently at Berrien Springs, near 
South Bend, with about seventy-five 
members and their families and friends 
in attendance. The party left the 
city by automobile at noon and re- 
turned late in the evening. A base- 
ball game between the clerks and the 
proprietors early in the afternoon re- 
sulted in a victory for the employees 
after an interesting “battle.” Follow- 
ing the game, an old-fashioned chicken 
dinner was served. Various contests 
for which prizes were offered com- 
prised the rest of the program, which 
was in charge of Alfred J. Klingel, 
one of the city’s prominent shoe 
dealers. 


LOS ANGELES 


The prevailing vogue for black all 
over the country appears to be taking 
stronger hold each day in this sec- 
tion, and this applies to Milady’s foot- 
wear as well as to her gowns. The 
new fall footwear styles show a pre- 
ponderance of patent, both plain and 
in combination, while the various 
shades of brown are also very good. 
The demand for patent exists not only 
in the cities but in the inland towns 
of southern California, and the last 
few weeks have seen a tremendous 
call for them. The opening of school 
has augmented this condition, for the 
young school girl likes to be dressed 
in the mode, and the patent oxford 
appeals very strongly to the up-to- 
date miss just now. All the stores 
are trying to securé enough to satisfy 
the hurry-up school girl calls. 

Wetherby-Kayser’s are showing a 
sandal which they call the “Tom 
Tom.” It bears some resemblance to 
the Grecian Sandal but has more 
graceful lines and a longer vamp, and 
instead of cut-outs it has blind per- 
forations over the toe. Sandals are 
worn to some extent, but rather for 
sport than for dress wear. 

The strap pump does not appear to 
lose any of its popularity, the one and 
two straps being most favored for 


the street. Beaded straps are selling 
well and indications are that such 
decorations will be extensvely used 
on evening slippers. White kid seems 
to be the favorite combination with 
patent. It is used in various ways as 
piping, as inlays, or as snow drops. 
Colored stitching is also used quite 
extensively. 

Some of the most fetching sport 
oxfords are of gray suede with patent 
saddle straps. Bullock’s Sportswear 
Store has a great many very beautiful 
oxfords of this type. The saddle 
strap is very much in evidence on 
sport oxfords, and suede seems to be 
the best seller. 

In the staple lines popular priced 
merchandise is most in demand. 

In a window of the Hellman Night 
& Day Bank this week appears a 
unique advertisement of the Elk 
Skin Shoe Store on South Spring 
Street. The entire window is devoted 
to a display of elk skin shoes in the 
different stages of construction, with 
a placard stating that these shoes 
will outwear three pairs of an ordi- 
nary shoe, that they are smooth fit- 
ting like a glove and are made in all 
sizes from infants’ up to mountain 
boots. 
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DENVER 


Right now the Denver shoe mer- 
chants are experiencing a lull in busi- 
ness due to the fact that it is the 
between-season period. A good sum- 
mer trade has been the order of 
events and a good fall business is 
looming ahead. Local shoe merchants 
are taking advantage of the present 
slowness in business to get their 
stores and incoming fall stocks in 
readiness for the increased business 
that is coming their way. During the 
past week school shoes for children 
have been featured in newspaper ads 
and window displays by the Denver 
shoe men. The sale of school shoes 
has served to enliven business to 
some extent. 


Prominent Denver Shoe Man Dies 


John Wilson Young, member of the 
Broadhurst-Young Shoe Co. of Den- 
ver, died Friday night, Sept. 2, at La 
Jolla, Cal., after being in ill health 


for more than two years. Pneumonia 
was the immediate cause of death. 
Mr. Young had been identified with 
the Broadhurst- -Young Shoe Co. since 
1917, but had not been in Denver since 
the summer of 1919, when he went to 
California for his health. He was 
born at Jacksonville, Ill., Oct. 23, 1873. 
He came to Denver in 1899. From 
1901 until 1903 he was manager of 
chain shoe stores in Victor, Crip- 
ple Creek and Leadville, Colo. In 
1903 he returned to Denver and was 
placed in charge of the shoe depart- 
ment of Gano-Downs, a position he 
held until 1916. He joined the Broad- 
hurst-Young organization a year 
later. He married Miss Stella Bailey, 
a Denver girl, Oct. 1, 1901. Mrs. 
Young and a 12-year-old daughter, 
Lucia, survive him. Other relatives 
are his mother, two brothers and 
three sisters, all living in or near 
Jacksonville, Ill. The widow and 
daughter are in La Jolla. 


AKRON 


The sizzling weather which followed 
the short cold spell the first part of 
last month has continued unabated 
through September and shows signs 
of running on indefinitely into Oc- 
tober, much to the regret of merchants 
of the city. When they were just be- 
ginning to think it was about time to 
start pulling out their fall stock, al- 
though the summer season was less 
than half over, Old Sol took a hand. 
He was welcome enough for a while 
till stores practically cleaned their 
shelves of white goods and extreme 
summer wear, but now when he should 
be rapidly withdrawing to another 
clime he persists in sticking- around 
where he is not wanted. 

The first three weeks of this month 
produced a run on the children’s de- 
partments. The opening of school 
showed almost 4000 more children 
enrolled this year than last, bringing 
the total well over 30,000. A great 
many of the girls are wearing ox- 
fords and low straps for school. Boys 
seem to hold to staple lines, blacks 
and tans over the English last. 
Brogues are going well, though, for 
high school fellows. 

Akron merchants are placing little 
faith on the ability of the spat to 


come back in the Rubber City this 
season. It seems that they were a 
little overplayed last winter. In ad- 
dition, according to one owner of a 
store having a high class trade, it 
would be utterly impossible to give 
half of the customers more than a 
half-way fit. “It is surprising how 
much oxfords have permitted ankles 
to grow,” he said. “We have asked 
steady customers for permission to 
try on high boots and over-gaiters as 
an experiment. Without exception 
the boots could not be laced together 
at all at the tops, and as for the spats, 
we couldn’t button them half way up. 
In every one of these experiments the 
customer has very pointedly declared 
that she would not wear high ‘shoes 
again, at least not under the prevail- 
ing conditions.” 

Men’s trade continues on practi- 
cally the same scale as for the past 
few months. The number of pairs of 
shoes sold compares favorably with 
the number sold last year at this time. 
As soon as Akron gets a taste of real 
winter weather merchants look for a 
decided improvement for the better. 
As it is, they are exceedingly optimis- 
tic, considering present conditions, 
and hope for a steady improvement 
this winter. 


CINCINNATI 


SALESMEN IN TERRITORIES 

The sales forces of the local fac- 
tories have gotten well into their 
territories during the past two weeks. 
Practically all of them from this mar- 
ket left with new lines of samples 
shortly after Labor Day. In some 
few instances, however, men got away 
as late as this week. According to 


the reports of those that have been 
out for three weeks, there is every 
reason to believe that each will book 
his usual share of orders for imme- 
diate delivery as well as for early 
spring. Very favorable reports are 
coming to the local manufacturers 
from their representatives in the 
South. A noticeable improvement in 
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Where toBuy 


Engraving and Printing 


























COLOR PRINTING 


DESIGNING 


CATALOGUES 
Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 








ie i 
| 





183 Enocx St Boston 
71 Bentieg St Brockton 














ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for detaile of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone 4960-4961 











1000 Sales Letters 
All ready to mail ' 
3c Each 
F. S. ROOT COMPANY 
Sales Service and Advertising 
6 Beacon Street Boston, Mass. 





| Where to Buy 








Children’s Shoes 

















Ready to Ship 


Infants’, Chil 
Misses’ and Young 
Women’s Shoes. 
CONSOLIDATED 
SHOE CO. 
Boston, Mass. 
Lancaster, Pa. 











IN-STOCK 
Children’s Flexible 
Turns, po 1lto8, 

and 
Popular Priced Stitch 
downs, sizes 5 to 2 
SAMPLES Sent Prepaid 


a 
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Where to Buy 


Shoe Ornaments 














SHOE ORNAMENTS 


For Particular People 
BEADED BUCKLES 
STRAPS—CLASSY EFFECTS 


EDW. E. KAHN CO. 


310 Fulton St., Brooklyn, N. Y. 











eae) 6 (1) 1018 00 

* OF EVERY DESCRIPTION 

BEADED AND METAL 
BUCKLES 


OUR SPECIALTY 


FASHION ORNAMENT CO. 


198 MONTACUE ST BROOKLYN. N.Y 


~ 





COLONIALS 


BUCKLES OR STRAPS A 
BEADED ORNAMENTS 


made by the VANITY wil] sell your pumps 


VANITY NOVELTY WORKS 


918 Gates Ave., Brooklyn, N. Y. 








D. W. COULTAS CO. 
Manufacturers 
RHINESTONE BUCKLES 


Big Demand 
WRITE FOR SAMPLES 


PROVIDENCE - - = R.I. 








M. B. MARTINE, Ine. 


Show Room—130 W. 42nd Street 
Office—148-152 Duane Street 


NEW YORK, N. Y. 


SHOE BUCKLES, STRAPS AND 

EVERYTHING SHOB OR- 

NAMENTATION, INCLUDING 
BEADING 














PARISIAN BEADING WORKS CO. 
4@&WALNUT STS., PHILADELPHIA 











Where to Buy 


Shoe Patterns 
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the industrial conditions throughout 
that part of the country has taken 
place since the rise in the price of 
cotton. Southern retailers realize 
that higher cotton prices mean in- 
creased buying power for the con- 
sumer, and characteristic of the 
southern business man, when the 
basic crop of the South is in good 
shape they are always ready to do 
business. The larger jobbers here 
report an increase in the size and 
number of orders received from 
southern merchants. Black and 
brown calf oxfords have figured more 
extensively in the orders received by 
the manufacturers here during the 
past three weeks. Sufficient orders 
are being received daily now for the 
factories to start cutting again, and 
steady operation is assured through 
November. 


Colder Weather Boosts Sales 


Colders weather this week lent 
an impetus to the retail trade. A 
decided increase in the sale of men’s 
high shoes has been noticed as a 
result. While the retailers are not 
showing as many fancy patterns in 
men’s shoes this fall as they did last 
spring, they nevertheless are finding 
that their best sellers consist of those 
styles made up in Norwegian calf, 
with the rounded heel and sole effects. 
The newest patterns containing the 
apron on the smarter oxfords are 
being accepted well by the younger 
men. 


Local Shoemen Mentioned as Possible 
Candidates for Mayor 


Following the withdrawal of John 
Galvin, present mayor of Cincinnnati, 
from candidacy for mayor on the Re- 
publican ticket at the next election, a 
number of the most prominent shoe- 
men here were proposed as likely 
candidates. Among those especially 
mentioned were John Duttenhofer, 
president of Val Duttenhofer Sons 
Co.; James P. Orr, president of the 
Potter Shoe Co., and president of 
N. R. S. A.; and George F. Schott, 
owner of the Schott Shoe Store, and 
former sheriff of Hamilton County, 
in which Cincinnati is located. The 
fact that these men are under con- 
sideration indicates that they stand 
high in the community at large as 
well as in the shoe business. 
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Opens New Department 


The Alms & Doepke Co. here cele- 
brated its fifty-sixth birthday last 
week by holding an anniversary sale. 
The event brought an increased vol- 
ume of business for the shoe depart- 
ment. Coincident with this sale they 
added a basement shoe department, 
carrying children’s and little gents’ 
shoes as well as ladies’ footwear. 


Milton Adler, vice-president of the 
Julian & Kokenge Co., returned last 
week after spending a pleasant vaca- 
tion at his summer home in Massa- 
chusetts with his family. 

Ed Altman of the Altman & Minces 
Co. was in the East last week making 
a study of conditions. 

Myron Wolf, sales manager:of the 
Sam B. Wolf Shoe Co., returned from 
the East this week. He was there 
looking over the situation. 


This Fall to Be Record Spat Season 


Pete Levy of the Vogue Novelty 
Co., manufacturers of spats, states 
that this fall will be a record spat 
season. He points out that as long 
as the percentage of sales in ladies’ 
footwear is in favor of low shoes, 
there will be a steady demand for 
them. The novelty spat, according 
to Mr. Levy, shows signs already of 
being in great favor this fall and win- 
ter. Beaver and medium shades of 
fawn appear to be in greatest pop- 
ularity. Color combinations, trimmed 
in suede, kid and patent leather, are 
the latest development in_ spat 
styles. Mr. Levy has been calling on 
the big city trade for the past two 
weeks. 

Market Display Planned 


Plans for a joint display of the 
Cincinnati Market at the 1922 Na- 
tional Convention next January have 
been virtually completed. With but 
few exceptions every manufacturer 
of shoes in this market has engaged 
a display space in the Cincinnati sec- 
tion, which consists of twenty-three 
spaces. Some have taken two spaces. 
In addition a number of local manu- 
facturers of products allied to the 
shoe industry, also will be represent- 
ed. The policy of uniform displays 
throughout the entire exhibition, as 
adopted by the convention committee 
in charge of exhibits, has been looked 
upon with much favor by the Cincin- 
nati manufacturers. 


CHICAGO 


WARM WEATHER AFFECTS 
BUSINESS 


The continued warm weather has 
had the effect of slowing up the 
volume of sales in Chicago retail shoe 
stores, 

In a way, however, the warm 
weather has been a good thing be- 
cause it has enabled merchants to rid 


their shelves of a lot of merchandise 
that is more salable now than it would 
be later on when the frost begins to 
nip. 
Several of the larger State Street 
stores are confining their window dis- 
plays and interior store displays 
largely to the lighter turn sole and 
covered heel types of footwear and 
are not stressing very heavily the 
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heavier welt soled grain leather types. 

It is believed by confining the 
efforts more esepecially to the selling 
of this class of merchandise now, that 
more pairs will be sold because there 
will be a natural tendency to buy 
the heavier footwear anyway when 
the weather becomes colder and more 
inclement. 

Patents, satins and black kids, i 
about the order named, are the big 
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sellers in the lighter types of women’s 
footwear. 

In the patents, the center buckle 
types seem to be the leaders. The 
cutout vamp sandal styles with the 
Grecian strap over the instep still 
remain popular. The moccasin pat- 
tern is gaining some prominence, but 
is “viewed with alarm” by many good 
buyers, especially in the higher grade 








Dave W. Saiffer’s New Show Room 


We show herewith the new show- 
room of the Dave W. Saiffer Shoe 
Company which opened for busi- 
ness Aug. 1 ‘at 37 South Wells 
Street, Chicago. The many friends 
of Mr. Saiffer in the trade are re- 


flected by the beautiful floral pieces. 


This new company handles women’s 
novelty shoes and since opening for 
business on Aug. 1 has made a 
splendid record in volume of sales, 
proving, as Mr. Saiffer says, that it 
pays to pick winners in women’s 
styles. 








The Knicker Rage 


Chicago seems to be the storm 
center of the Knicker rage, which is 
apparently gaining a pretty firm hold 
on the feminine mind. A Knicker Club 
was recently formed and it is not an 
uncommon sight to see young women, 
and occasionally one whom one would 
suspect as having passed beyond this 
stage, on the streets, in the restaur- 
ants and business offices clad in knick- 
ers and jaunty jackets. 

Already several of the higher grade 
stores have seen an increased demand 
for the heavier types of footwear in 
the brogue effects to be worn with 
the knickerbocker suits. 

The members of the Women’s 
Knickerbocker Club have pledged 
themselves to appear on the streets 
on a certain day in the near future 
clad in this masculine type of dress. 
The date has not yet been announced, 
but rest assured that if we are ap- 
praised in time we will spread the 
news so all you good fellows can be 
in Chicago on that date. 

Men’s Shoes 

John Spalo, manager of the shoe 
department of the Hub, one of Chi- 
cago’s largest men’s stores, says they 
are having very little complaint of 
dissatisfaction by men as to the shoe 
prices in that department. “In fact.” 
Says Mr. Spalo, “men readily appre- 
ciate the. difference in present prices 
and .those that prevailed a year or 
more ago. When-a man can buy a 


really good, honestly made, calf skin 
shoe in black or colors, all decorated 
up like a Christmans tree, for $8, or 
even less, when a year ago, or a little 
over, he paid $10 for a side leather 
shoe less expensively made and not 
showing the smoothness of work- 
manship, he has really little reason 
to complain.” 

Medium shades of tan constitute the 
bulk of the trade, although black 
leathers are gaining in prominence 
as time goes on. Patent leathers are 
selling fairly well for dress and semi- 
dress wear. 

During the warm weather, patent 
leather dress oxfords were used ex- 
tensively for semi-dress wear with 
flannel trousers, and there is some 
indication that the demand is going 
to continue throughout the fall and 
winter months, although with the ad- 
vent of cooler weather it is expected 
that the big demand for black shoes 
will center on the grain and boarded 
effects of calfskin. 


New Beacon Falls Manager 


Mr. Adams, who for a number of 
years has been in charge of the Chi- 
cago branch of the*Beacon Falls Rub- 
ber Co., tendered his resignation, effec- 
tive Sept. 1. 

Mr. Dan E. Gray, who for seven- 
teen years has been with the Beacon 
Falls Rubber Co. in New England 
and the Eastern States, was appointed 
manager, and is now in active charge 
of the Chicago: braneh..- , 
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Ballet Slippers 











GYMNASIUM SHOES 
Black Kid... .$1.10 per p 
BALLET SLIPPERS 
Black Glazed Kid 
Women’s, $1.60 Misses’, $1.50 
Child’s, $1.45 
BROOKS SHOE MFG. CO. 
Philadelphia, Pa. 

















W2 SUMNER SMITH 


eo 








Ballet Slippers 


IN STOCK 
No. 1296, Black Ballet, 8- i. $1.9; ig 
11%-2, $1.40; 2-7, $1.50 
No. 1233, White Ballet, on. $1.56; 
11%-2, $1.65; 2-7, $1.75 
Chipman-Harwood Co. 
564 Atlantic Ave. Boston 











Where toBuy 


Miscellaneous 

















‘Write for eer bee Nor 6 beet Welt 
‘or our new 
“A Service Trade Builder.” el ioe 


plete catalog of Shoe Findings. See gta OA 
: The Silverite Co., Mfgrs..81 High St Peenys 
MSSSSSSOCESSSSeeeeTEESeEEeeeeeFeHeseeseeeeeES " 
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Manufacturer—Attention 


Littlefield Heele—are genuine all leather 
heels and we can assure you of prompt de 
liveries. Write for samples and prices, which 
you will find correct in every way. 


LITTLEFIELD HEEL CO. 
High Street, Amesbury, Mass. 














Perfection Pneumatic 

Arch Cushion 
ee 
ELASTIC TIP COMPANY 
- Boston, Mass., U. S. A. 








sai W.E.ELLIS 


HAVERHILL . 
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OfAe Seasons 


TO-DAY, — Sensational 
IS FASHION S ay 
AUTHORITATIVE 1CCCSS 


CHOICE 


GLEVOR«6COm 4 


Tanners of Cabrcettas 
Orne), NEW YORK 


MILWAUKEE GLOVERSVILLE ZA‘ 
ST. LOUIS 
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QUOD: 


STYLES FOR MEN AND WOMEN—READY-TO-SHIP 


to ; ° : 
D, 5 to il. The “Brute” Last..$6.65  D, 5 to il. 
READY OCTOBER 10 


eS. D. Set _ m Turn. Flex 
ible Sole. on y Last. Siz and Widths: NAA, 636 


to 11; A, B, et ot; C D, st oii. Pri - -$6.00 o. Brogue Last. Gallun's 26 Brogue Oxford. 


580—Brog 
No. — ory Cat. 8. Oxfor rd, mt Turn. Fen ° to 11; A and B, 6 to 11; C a nd D, 5 to Il. 
and Widths: AA, 6% t ‘ol; A.B, 6t “x4 $6.75 


Last. Siz 
dl 5, 5 7 it. Pri A ee errr er eee eo oad No. 693—Bro own Cor dov n Oxfo rd. Ra Aes de a Sole. 
No. re Sizes a nd Widths: AA, 7 to 11; A,B, CDS 


230—W Dan 
Ne Ts, Be ae t » 8. "Price $8.50 


The clin Company, Inc. 


Men’s Fine Shoes 


BROCKTON, MASSACHUSETTS: 
BOSTON: 183 Essex St. NEW YORK: 651 Marbridge Bldg. CHICAGO: Room 706, Security Bldg. 
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FIRST 


VULCO-UNIT BOX TOES 
are made in ONE QUALITY 
only. They are all FIRSTS _ 





Durable because they are water- 


proof and perspiration- proof 





The genuine “Vutco Unit” Box Tor is made and sold only by the 
Beckwith Manufacturing Co. 





BECKWITH MANUFACTURING CO. 
111 SUMMER STREET BOSTON, MASS. 


AGENTS 


G. W. KIBBEY & CO, OSCAR F. WRIGHT CO. GEO. A. SPRINGMBIER 00. 
Chicago, Ill. St. Louis, Mo. Cincinnati, O. 
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A Thoroughbred of Style 
for Fall Wear 
with the 
“OVALOID” 


Lacing Hooks 


‘100% American” 
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MC 


‘Best Shoe For The (east Money _ 


Patent Leather Parisienne One- 
ce gat Spaces | © MASTERS of STYLE 
oe Quarter, y tow ll Louis 

ee 





The Spirit of Paris still plays a 
prominent part in the merchan- 
dising of women’s footwear. In 
the M-C “Fonda” you will find 
a valuable sales stimulant. 


Three to four weeks’ delivery. 














Jobbing and mail order trade only. 


LAST 
MITCHELL-CAUNT CO 




















- c . 
M-C MKays Y actor, ers 














| ‘The 
First National Bank 
of Boston. 





Transacts commercial banking linitlinnes of 
every nature. 


Make It Your New England Bank 





Capital, Surplus and Profits 


$37,500,000 
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Rubber Heels 
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Shoe fr Boys 

















These Shoes eae aa 


Boys’ Mahogany Russia Bal, 


e e Goodyear Welt, English Last, 
} rin Oak Outer Sole, Springstep Rub- 
ber Heel. Widths, C and D. 


Sizes, | to 514. 


Business! Price $3.25 


Never before, in our busi- 
ness career, have we offered 
live merchants the oppor- 
tunity to order Ensign 
Welts direct from the fac- 









Stock No. 201 

Boys’ Mahogany Russia Bal, 

to Goodyear Welt, Freak Last, Oak 

ry. = Outer Sole, Springstep Rubber 

Heel. Widths, C and D.. Sizes, 
I to 5. 


Price $3.25. 


II! _i_ i. 6 







The fine examples of Ensign _ 
workmanship which we 
show here are In Stock— 
ready for shipment. 













A trial order will convince 
you of their steady salability. 





Stock No. 402 
Little Gent’s Mahogany Russia 
Bal, Goodyear Welt, Foot Form 
Last, Oak Sole, Springstep Rub- 


The Ensign Shoe Co. ber Heel. Widths, D and E. 


Belfast, Maine Sizes, 814 . 1314. 
Price $2.80 
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‘Johns on Bros 
Bie Ls Ser O~ Jpo LUG > SS 


A Patent Oxford That Is 
Selling Strong for Spring 












































Johnson Bros. salesmen can 
show you this and many other 
good looking well made shoes. 


. Would you like to see this line? 


Style 446 
Last 120 


Patent Blucher Oxford Perforated, carry- 
ing an eleven-eight heel. 


JOHNSON BROS. 
aa Oo 








Made Jn ‘TJhe Pine Tree fale ~ 
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" HIANNAHSONS 


BLACK SATINS 


The Dominating Styles for Fall 


[IN STOCK 








B 1715—Black Satin One Strap With 25 
Rhinestone Button, _ is — Heel, A, 
B, C and D, 2% to 8. Pri 
B 755—Black Satin Imitation Turn One 2. 8 
Strap, 12/8 Cuban Heel, ‘‘Milo’’ Button. 

RB, C and D, 2% to 8. Price 


B 705—Black Satin Turn 1 Strap. 


above 3 25 a, Vamp Or cee LEY a. ck Si lk —— 
Tagg shed Buttons, Ba 3 
Baby LXV "th EEE Ee eres eee aa G ua @, 2% 3 


i Rpg eee — “ ay "LX > Hee : - reece B 700—Same as above except with 16/8 
and D, 2% Bae ON ere rere ee 


Send Your Order for These Popular Priced Satins To-day 
Terms 2% 10; Net 30 
SAMPLES SENT TO ANY REPUTABLE DEALER 


ANNAHSON 
SHOE CO. 


HAVERHILL, MASS. 
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DOMINO-MADE SHOES IN STOCK 


“Shoes That Are Built on a Solid Foundation” 
Specifications: 


Full Chrome Patent Leather Uppers, 

Solid Leather Inner Soles, Single Fine 

Quality Outer Soles. 10/8 Heel. 

Sold in Case Lots Only—Sizes 3-8, 
C and D Widths. 


TERMS: Strictly 2% 
10 Days. F.O.B. 


Haverhill, Mass. 


No. 1086 


No. 1040 
Ball Room Oxford Sally Pump 
- Price $3.50 


Price $3.00 


Above you will find two of our leading styles. Their neatness in design, quality of mer- 
ehandise and expert workmanship throughout have proven them to be big sellers. 


Order early while stock is complete. 


We make an extra charge of 20 cents for sample pairs. 


Domino Shoe Co., 29 Granite St., Haverhill, Mass. 














Young Ladies’ and Children’s Quality Footwear 
IN STOCK READY TO SHIP 


No. 42—Young Ladies’ Tan Boarded 
Calf Walking Boot, 9/8 Heel, <r 


No. 41—Same in Oxford, Rubber —, 


No. 9 eed _nantnt Calf Oxford, 
11/8 Heel, $4.60 


No. 51—Tan Calf — Oxford, Last as 
No. 53, 11/8 Heel, AA-D $4.60 


No. 36%—Black Kid Blucher Comfort 
Oxford, Rubber Heel, C-EE $4.25 


_. 172—White Genuine Buck Polish 


a Girls’, 
Misses’, 11%- 2: 
Children’ s, 8%- tie 


No. 170—Tan Calf s Boot. 
Growing Giles %-6 A-D 
Misses’, J! 1%-2 


We will gladly 
send one or No. 171—Gun ee Fee Mat Kip Top. 
more pairs of Misses, rigs, 2% 6 A-D $4.75 
each style on 
approval No. S70 Setent Vamp Dark Brown 


Nubuck Top 
Misses’, 


All misses’ with 6/8 heels—all child’s 
with spring. 


D. A. Donovan’s Sons Co. 
Lynn, Mass. 


: Manufacturers of Goodyear 
No. 170 ' vs Welt Shoes Excusively 
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'[{}OLMAN SHOE LABELS 


are used by all the leading Shoe Manufacturers, Jobbers and 
Retailers. We have lately purchased another Factory Build- 
ing for further expansion. 







F New Presses and More Stock will allow us to turn out 
a much larger volume. 






: We can take care of your order for Shoe Labels at short 
notice, and our efficient Art Department will gladly submit 
ideas if you say the word. 










Announcing a New Department for the Production of 


TAGS 


—both MANIFOLD and COUPON—for the Shoe Trade. 
Frank E. Cobb, well known Shoe Tag Specialist, is now with 
our organization, and will cover New England and New 
York. Ask Frank, he knows—all about Tags. 


We have installed all necessary up-to-date equipment, 
and with quantities of Colored Tag Stocks on hand, are pre- 
pared to satisfy your every requirement Quickly and at Inter- 
esting Prices. 





























Don’t Place That Next Order for 
Tags Until You Have Consulted Us 





Sales and Art Depts.: 


. 183 Essex St., 
BOSTON, 





Offices and Works: 


71 Centre St. 
BROCKTON, 
MASS. 

















BOOT AND 


J 


snag Veteran's 
ol umn 


oil 


“But,” you say, “my trade won't have welt shoes 
with that stitch showing.” 


Tr 


“Oh, shucks! 


How many people know a Welt from a McKay? 
How many of them look into a shoe when they buy it? 


say I. 


An American sailed by the Rock of Gibraltar. He 
refused to believe it was the real Rock because there 
was no Prudential sign painted on it. 


My. how people do cling to imaginings! 
Lots of shoe men get an idea lodged in their minds, 
and it takes an awful shock to get it out. 


: Lots of shoe men raise their hands when they see a 
Korxole innersole in a welt shoe. ‘Oh! My goodness! 
No! My trade wouldn’t-—" 


How do you know they won't——? Do you do all the 


thinking for your trade? Can you read all their minds? 


| happen to know of a chain of stores that uses 
Korxole innersoles in all their welts. I’ve asked a lot 
of the managers this question: ‘‘Do people object to 
this innersole?"’ 

And they answer. “No. Once in a while a_ shoe 
factory worker nay raise a question as to whether a 
shoe is reaily a welt. Sut. very few people know an 
innersole from a sock liner. 

I‘ is to laugh! When I hear a shoe man Say that his 
trade won't accept any particular thing, I say to my- 
self that this shoe man is a wizard. 

A few seasons back lots of shoe men said their trade 
vouidn’t accept shoes with rubber heels built on at 
the factory. One wise bird said to me: 

“I wouldn't buy any shces with rubber heels 
attaehed. My trade won't have them.” 

Today he’s buying more than half ‘his stock with 
rubber heels put on. 

Now what jarred him loose from his delusion? 

Men boughi shoes and ordered rubber heels put on 
‘em. After a while he began to see a faint glimmer of 
the rubber heel-demand. His competitors showed new 
shoes with rubber heels. Men began to go to these 
competitors. And suddenly the merchant woke up 
with a headache. He had been just a little mentally 
ossified. 

I tell you, men, the day of new thoughts and things 
is here, 

Your trade will accept a lot of things you_are con- 
demning. , Get a new slant at this question. 


THE SHOE VETERAN. 


I’. S.—Write Armstrong Cerk Co., Lancaster, Pa., for 
their interesting folder: “‘How Long.” 
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Tailor-Made 


Juvenile Shoes 


Factory Stock Service 


GH. H. FREELAND 


Manufacturer 


Established 1806 ROCHESTER, N. Y. 





Catalog on request 
A salesman in every State 




















BUY OR RENT 


AN 


ELLIOTT 


BUTTON ATTACHING 
METALLIC FASTENER 
MACHINE 





.STANDARD OF THE WORLD 





Thirty-two Years’ Continuous Service 


Consult Any Shoe Findings’ Jobber. 





























ee 
cannes 
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No. 9523 


No. 9803 











YOU CAN DRAW 


the Growing Girls’ into your store with well 
made, full quality, clean fitting, stylish shoes, 
_such as the styles shown on this page. GOOD 
SHOES sold to these young women of tomor- 
row will build future trade for your store. 
THE TWO STYLES shown above are made 
over our Growing Girl’s English Last. Foot 
and toe room for soft, plump feet insure com- 
fort—and longer service of the shoes. 

THE MATERIALS used are carefully selected 
for quality, being solid high grade leather 
throughout, including sole leather counters and 
toe boxes. 

EXAMINE SAMPLES and you will be con- 
vinced that ours is the line of Misses’ and Grow- 
ing Girls’ shoes that will help you build up your 
trade in your town. 


io. 9SO3—ENGLISH LAST. Sizes 2%- 


7. _7%-in. heighth. Widths A to D. 
[fabs $4.75 

s r CKLES Full Grain Mahogany Calf. 
KO-REC-TOE No. 9523—ENGLISH LAST, imitation 
- perforation tip, imitation ball strap, 
TRADE MARK perforated eyelet stay, Oxford. Sizes A, 
ang 08. Oe 3%-8; B, 3-8; C, D, 2%-8. PRICE. 
~~ $4.15 


Full Grain Mahogany Calf. 


, 
“ 


THE LO, Stickies SyHoe Co. Reo Wins, 


MANUFACTURERS MINN. 

















BOOT AND SHOE RECORDER September 24, 1921 


“The Biltmore” 


A Parisian 
Pattern Most Suitable 
for Evening Occasion 


CORNELL SHOE CO. 
Makers 
BROCKLYN 


Seek 





_ YZ Sm 
HOTEL a 
OPPOSITE SOUTH STATION Es xy EX ABSOLUTELY FIREPROOF 


McCARTHY BROS., PROPRIETORS 
400 rooms, 300 baths, $2.00 a day and up. 


Are you coming to Boston? Then, by all means, stop at the Essex. You will be near to the 
center of everything and in a most convenient position to transact business, see the points 
of interest, or take a day off for sport. Reasonable rates and efficient service at the “Essex” 
conform to present-day demands. 


THE ESSEX. HOTEL COMPANY 
BOSTON, MASS. 


TCRYTT TTT AIL he 














CHE S{ ARGINIQUE 


(Affiliated with Hotel McAlpin) 
Broadway, 32nd and 33rd Streets, New York City 


Situated in Centre of Shopping District—Adjacent to Theatre Section 


Entrance from Hotel to New York Subway and The Restaurants offer a truly McAlpin Service 


Hudson Tubes affording direct communication __,,; : 
with the Pennsylvania and Grand Central Sta- with Club Breakfasts, Special Luncheons and 


tions, also general Post Office and Railroad Dinners, also a la Carte Service. All at moderate 
Stations at Jersey City. prices. 5s 


PLEASANT ROOMS 
FROM $2.50 UP 600 Rooms FRANK E. JAGO, 


bbba cvdbevcbbebbbbsdbecbbbea 

















September 24, BOOT AND SHOE RECORDER 




































































re) 
Comfort 


REC U.S.PAT. OFF 


The Standard Line of Kid Com- 
fort Turn Shoes—In-Stock Styles 
for Fall Now Ready—Order 


Now. 


Kid, Seamless Bal., Plain Toe, Cat’s.-Paw 
Rubber Heel, 99 Last, Turn. 


Price $3.35 





Stock No. 446 


Kia Polish, Kid Top, Cat’s Paw Rubber 
Heei, Davis New Process. 


Price $3.15 


When you buy “Crumbs of Comfort” 

you buy a line of comfort shoes that 

has been made over a period of a good 

many years. 

This experience is reflected in the work- Eis Fetch, HAG Sup, Bateee Baal, 16 
manship and the quality of this stand- sly mr © 

- line Comfort shoes. 


PORTLAND, ME. 


BOSTON OFFICE 428-430 ALBANY BLDG. sZE 
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DIAMOND BRAND FAST COLOR EYELETS 


Visible marks of excellence 
in the better grade of shoes 


LOS ove c-re OP a¥- 1: an Oe) (6) aw y=) (5 a @reyenl er-tehia 
Boston, Massachusetts 








September 24, 1921. 
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lyst rol 


eens SHOE 


Carried in Stock Ready to Ship Now 








; This Classy Oxford for Fall and | 
-. Winter Wear Very Much in 


' Demand Now 








Stock No. 220 


Brogue Last. 
Tan Scotch Grain Ox. 
Wide Extension Edge. 
Wingfoot Heel. 
AAtoD. 5 toll. 




















A Dress Shoe of 
Unequalled Popularity 
We Predict a Big Season for 
This Shoe 


Stock No. 135 


Maurice Last. 
Cherry Calf Bal. 
Wingfoot Heel. 

AA-D. 5 to II. 

















E. T. WRIGHT & CO., Inc. Rockland, Mass. 
















































$9.25 


7013—Choc. Farm-Wear 
Cap Blucher, Soft Box 
Natural Oak 8.S. Over 
Munson st. 

Stock C, D end B. 
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DO YOU 














Abenz 


THE MENZIES SHOE CO. 


FOND DU LAC 








ae 


Want the BEST 
in WORK SHOES? 


Menz “‘Ease’”’ Shoes for Men 
American Boys Shoes for Boys 


are constructed of the best materials 
obtainable in one of the most modern 


factories in operation. 


9017—Choc. Elk Cap Blucher, 
Soft Box Natural Oak 8.8. 


Over Munson Last. 7 
Stock C.D and , 93-39 


8021—Tan Farm-Wear Cap 

Blucher, Soft Box St. Gusset 

nae ae Oak 8.S. Over 
unson st. 

Stock C, D and rz. $3.60 


8011—Same as 8021 in Choe, 


Stock B, O, D and ®.$3.60 








WISCONSIN 

















WW 


nm MMMM 


eee dad badaabbtiil 
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‘Goodyear Welts for the Little Folk 


IN-STOCK—READY TO SHIP—ORDER EARLY 


Val» 
AVA AVA AYAYAVAVAVA WAY AY 


AVAYAVA 





Ca Vata aaa aaa aa IA A AIA AI AAV AY AU AVA AY AA, 


RRA TAT 
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[P2KREIDER'S 
“POLLYANNAMR: 


\ 


Se 


ava, 
= 


Se 





AVAVAVATAYATAVAYAYAVAVATATA 


Vat ata) 


RRO 


Ne 


Veale, 


TAY 


NANA 
. 


aa at, 


POLLYANNA Jr. 


$2.50 


No. R-500—Tan Elk Lace, _oodyear Welt, Full 
} mage be ae Last, D eed 
500—Dark Chocolate a as above. 


BoA-Swaro. 


Exclusive Makers of Best Shoes for Boys, Girls and the Babies 


SEND YOUR ORDERS TO THE FOLLOWING DISTRIBUTING HOUSES 
CHICAGO NEW YORK, N. Y. BOSTON, MASS. 
312 w. Monroe St. 123 Duane St. 100 Summers — 
ST. LOUIS, MO. PITTSBURGH, PA. PHILADELPHIA 
1408 Washington Ave. 923 Penn Ave. ‘51 North Third se 


FACTORIES 


Annville Middletown Lebanon No. 2 
Lebanon No. 1 Palmyra Elizabethtown 
Pennsylvania 
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THE NEXT BEST BET 


In conjunction with my 
felt slipper line, I have 
taken over the merchan- 
dising end of the Engel 
Shoe Co., of Everett, 
Mass., making women’s 
novelty shoes of all de- 
scriptions for the job- 
bing trade. 


Our new patent leather 
toddle. Flexible McKay, 
imitation turn—9-8 mili- 
tary heel. 


Address all communications to 


JOS. R. GOLDSMITH 


ENGEL SHOE CO. 
EVERETT, MASS. 


Watch for our new number. 


Our policy will be: high 
grade workmanship, 
newest styles and pat- 
terns. We intend to get 
out a new style every 
week. 

It would be to our mu- 
tual advantage for you 
to get in on this. 


Jos. R. Goldsmith. 


We use Wingfoot heels. 





USMC CORK INSOLES 


A 


for men and women 


NEW line of durable sheet-cork insoles, reason- 


ably priced. They are covered with hair or 
flannel in attractive colors, cloth-bound or lockstitch 
edges. Wrapped in packages of a dozen pair—solid 
or assorted sizes. For sale by Shoe Findings Jobbers. 
Order some today. 


United Shoe Machinery Corporation 2 


J. K. Krieg Company, New York 


United Shoe Repairing Machine Co. - - 


Boston 


Boston 
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FOR ALL OCCASIONS 
In Stock 


SILVER BROCADES No, 











Proofed against tarnish by the 
Atlantic Chemical Company of 
New Jersey. 





Buy while we have them! 


We also note an increased demand 


for Dull Calf shoes. 
Nathan D. Dodge Shoe Co. 


Newburyport, Mass. \ No. 























Stoek Noe. X48S—Code “‘PRISCILLA,”’ Black Ooze Calf Isabel, 
one strap, 12-8 Baby Louis heel. Widths AA-C. Price $6.00 
At once delivery. Carried at Newburyport, Boston, Montgomery, 
Kansas City and San Francisco, 


Stock No. X494—Code “‘LENA.’’ Dull Calf Isabel, one strap, pér- 

forated all around, 14-8 Junior Louis heel. Widths AA-D. Price. 

$5.75 

At once delivery. Carried at Boston. Montgomery, San Francisco and 
Newbury port. : 


bbb hbk hhh dh khhddokddttLAhhhhhi hhh tt tt teh titititiiiitiitititiitiittitittririit iii ttt rt rt tr 





Stock No. X411—Code ‘“‘CLEO,”’ Imported silver cloth side osu 
i 6.5 


opera, 13-8 Baby Louis heel.. Widths AA-D. Price 50 
At onee delivery. Carried at Boston only. 


Stock No. X517—Code “CORA,”’ One Strap Margaret, black Satin 

vamp, colored brocaded strap and quarter, 17-8 full Louis heel. 

Widths AA-C. Price $6.75 

At onee delivery. Carried at Montgomery only, 

Stock No. X507—Code ““ELAINE.”’ One Strap Isabel, silver vamp, 

silver brocaded strap and quarter, 17-8 full Louis heel. Widths AA-C. No. 
Price 7.25 

At once delivery. Carried at Newburyport and Montgomery. 
Stock No. X50S—Code “‘FIFI,’’ One Strap Isabel, silyer vamp, 
silver and gold brocaded 


Widths AA-C. Price 
At once delivery. Carried at Newburyport only. 





TITTITr Tr : 
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Stock No. X511—Code "AUDREY," Same as X508, 
At once delivery. Carried ‘at Montgomery only, 





Stock No. X5090—Code ‘ZITA,’ One Strap Isabel, silver cloth 
Vamp, colored brocaded strap and quarter, 17-8 full Louis heel. 
Widths AA-C. Price 

At once delivery. ‘Carried at Newburyport only. 














In Stock 
Departments 


BOSTON SAN FRANCISCO KANSAS CITY 
MONTGOMERY NEWBURYPORT 





See 
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Black and Tan 


Gallun’s Norwegian 


Ready to Ship 


<<. << = 
, SS , 
Ben 
; NN 
Gp YS 


\ 
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Two Numbers That Will ||) 
Sell Like Sixty 


= 
c= 


<E<e 
— 
>>) 


Complete catalog yours for the asking. 


> mS 


= >— 


Stock No. 906 


T. D. BARRY CO. 


BROCKTON, MASS. 
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_MR. RETAILER: 

Here are some of our live models with all the char- 
acteristics of workmanship and material that have made 
our men’s shoes such good sellers. We have a variety 
of Lasts and Patterns that will complete your line and 
give you the best possible merchandise at the most rea- 
sonable prices offered today. Do not fail to see our 
women’s and growing girls’ shoes. Ask your neighbor 
about our shoes, if they are big sellers for him they 
surely will bring business to you. 


No. 1—Made of Cordo Calf, fine sole, flexible 
innersole. Widths B to E. Sizes 2 to 8. 
Price $4.00. 


No. 2—Made in Side and Full Grain Calf. 
All leather construction, flexible soles, with 
or without rubber heels. Widths A to E. 
an 2 to 8. Side Leathers, $4.00; Calf, 
4.50. 


No. 3—Made in Black and Brown Surpass 
Kid. Widths A to D. Sizes 2 to 8. Prices 
$4.50 to $5.00. 


IN STOCK AFTER OCTOBER FIRST 


We also make several of the latest styles of Brogue 
effects, Saddles, Wings and Imitations ; in Black and the 
latest shades in Brown, also in both Scotch Grains, all 
kinds of Patent Leather combinations. 


Send for a sample case. On account of the very low 
prices of our shoes, we can accept no orders from stock 
of less than twelve pairs. 


We are large users of “Wingfoot” Rubber Heels. 


BROCKTON SHOE MFG. COMPANY, Inc. 


BROCKTON (Campello Station), MASS. 


Detroit Office, 213 Bowles Bldg. Philadelphia Office, 411 Forrest Bldg. 


: Boston Office, 117 Lincoln St. 
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APPROVED BY 
MEDICAL MEN 


As a sturdy support for the ankles of 
growing children and as a fully venti- 
lated shoe, the Burkley Ventilated Foot 
Developer is unexcelled. Well-known 
surgeons recommend its use. 
Make your stock of 
children’s shoes 
complete by sending 
today. 


VENTILATIONS 
PATENTED 


for immediate action, 


BURKLEY 
SHOE CO. 


1156 No. Main St. 
Brockton, Mass. 


Retails, $2, $3.50 





_eeeeeeeer 


Fine Calf Leathers 


MANUFACTURERS OF 


Velvetta Calf — 

Tuscan Calf — 

Russia Calf — 
Strictly Fine Full-grain Calf Leather 


HUNT-RANKIN LEATHER CO. 
106 Beach St. Boston, Mass., U.S. A. 





Kistler, Lesh & Co 


SOLE LEATHER 
AND 
BELTING BUTTS 
TANNAGES 


St. Marys Mt. Jewett Burke Muskegon 
882 Summer St. 
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Paragon Slipper Mfg. Co. 


Established 1905 


High Grade Felt Boudoir and Novelty 
—SLIPPERS— 
Sold Through the Jobbing Trade Only 


OUR MR. YUELLS WILL VISIT THE TRADE 
SHORTLY WITH THE NEW SAMPLE LINE. 


105-111 Wooster Street New York, N. Y. 








SELLERS 
one stay 
% heel. 
IN 
STOCK 


Cab Boudoirs— 
Black $1.15. 
ME ccccees BE 


B cccccee Bae 
Low Heel. Quilted 
Sock. 


Kid Ballets— 

Childs’ 8%-11. .$1.25 
Misses’ 11%4-2.. 1.30 
Girls’ 2%-7.... 1.35 


ORDERS SHIPPED DAY REOBIVED 
Terms 2% 10 days. Net 30. 


THE BAY STATE SLIPPER CO. 


HAVERHILL, MASS. 








A WANNALANCIT MOCCASIN 


Attractive, long-wear- 

ing slipper for home 

comfort. Made of 

buck, deer or elk. Sizes 
for men, 
women, chil- 
dren and in- 
fants. Plain 
or Fancy. 


Prompt shipment of large orders as well as small. Con- 
tinuous service. Factory running to capacity. Interesting 
catalégs and price list sent at your request. 


J. S. TURNER MANUFACTURING CO. 
133 Middle Street : Lowell, Mass., U. S. A. 








Buying in Balk 

Grocers used to display their wares by placing them 
in bushel baskets on the sidewalk. In those days 
customers often paid for dirt when they were buying 
coffee. . 

Then came the day of standardized merchandise. 
Grocers gradually learned to sell their wares in sani- 
tary packages, trademarked for definite quantity and 
quality. 

Advertisers used to buy space in publications ~“‘in 
bulk.” Like the old-time grocer’s customers, they 
frequently received as much refuse as “coffee.” 


The Audit Bureau of Circulations has done for advertising 
what standardized merchandise has done for the consumer. 
It has marked circulation with a stamp of accuracy. 

In the Boot and Shoe Recorder's circulation an advertiser 
buys a definite and known quantity. Its records are audited 
by the A. B. C. 











FOREIGN BUSINESS 


Your overseas customer prefers to do business his 
way. If he does not read English, he should be 
written to in his own language. Make it easy fer 
him to understand your message. 

Our business is to translate English into French, 
and vice versa. Not only letters, but catalogs, bro- 
chures, pamphlets, etc. 


3 


Write the Editor, The Export Recorder, 207 South 


St., Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 
755 Boylston Street Boston, Mass. 
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Reg. U. 8. Patent Office 


Now that fall will soon be 
with us 


And styles are changing 
each and every day, 

Keep your windows filled 
with those “ Rialtos,” 


Then call the cops to keep 
the crowds away! 





LUCERNE 


SALLY 





HE newness of Rialto’s styles do really freshen.up 
the merchant’s: window and convert the casual 
passerby into a truly potential customer. 


The workmanship and quality is every bit on a par with 
the high caliber of style, with the net result that the Rialto 
line is one that sells easily at a very profitable margin. 


You'll find that Rialto Shoes are 
“GOOD-ALL-WAYS” 


RIALTO SHOE GOMPANY 


FACTORY, LYNN, MASS., 26 OXFORD ST. 
BOSTON OFFICE , 215 ESSEX ST. 














DELPHINE MIMI MOCCASIN 
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THOSE E. C. SKUFFERS 





ULAAETTRAANERESSOOOOEU TTT TTT 


Merchants of experience in all sections of the country are now ready as usual to 
supply the demand for— 


Another pair of THOSE E. C. SKUFFERS as had.” 


If you are one of those merchants who has not benefited by the every day call 
for “another pair” of this well known line, which has stood the 
test for comfort, durability and every day service, and through 
its merits has increased sales: 


We suggest 


| \ 


Misses’ and Growing Girls” 
High Cut Lace. 
Made in all leathers. 
Mahogany Lotus Calf 
Gun Metal Calf 
Brown Kid 
Black Kid 
Misses’ sizes, 122/2 
Growing Girls’ sizes, 22/7 


Misses’ and child's Lace. 
Made in all leathers. 
Mahogany Lotus Calf 

Gun Metal Calf 
Mahogany Elk 
Smoked Elk 
* Brown Kid 
Black Kid 
Misses’ sizes, 122/2 
Child’s sizes, 82/12 
Infants’ sizes, 5/8 
Kacks sizes, 3/6 





Ask your local wholesaler to submit samples and quotations. Shoes carried in 
stock by progressive wholesalers in all sections of the country. 





ENGEL-CONE SHOE COMPANY 


Boston Office, 215 Essex St. EAST BOSTON, MASS., U.S. A. 


“We shoe the entire family 
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Lax and Abowitz Men 


Lax & Abowitz of Brooklyn, N. Y., 


have completed all their new fall 
style models of women’s high grade 


turns for both evening and street wear. 


These models will be shown by the 
following representatives of this con- 
cern in the. territories mentioned be- 
low. Jacob Abowitz will cover New 
York City—Ernest R. Caruso will 
cover the South, Middle West and 
New England States—Floyd Mc- 
Ginnis will cover the entire Pacific 
Coast territory and west of Chicago. 


Robinson with Emerson 


One of the new salesmen for the 
Emerson Shoe Co. of Rockland this 
season is a well-known shoe man, C. 
W. Robinson of Des Moines, who is 
also president of the Iowa Shoe Trav- 
elers’ Association. He was formerly 
with the Hamilton-Brown Shoe Co., 
of St. Louis and has had a wide ex- 
perience. He will cover Inwa and Ne- 
braska for the Rockland firm. 


Chicago Is Reichel’s Home 


W. H. Reichel of the Charles A. 
Eaton Co. salesforce, covering Kansas 
and Nebraska, has removed his home 
to Chicago. 











MISCELLANEOUS 








Milbradt Rolling 
Step Ladders 


are made in a great many 
styles to suit all kinds 
of stores and shelving. 
They will enable you to 


of ladders as well as 
other store fixtures, 


Milbradt’ 
Manufacturing Co. 


2416 No. 10th St. 
ST. LOUIS, MO. 











Bicycle 
STEP 
LADDERS 


are made 
in many 
styles and 
to fit all 
kinds of 


shelving. 

Send for cata- 
log giving full 
description 
and prices. 





COMPANY 
67 Randolph St. 
Chicago, Il 
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MISCELLANEOUS 


WANTED TO PURCHASE 








‘ SHOE STORE 
CHAIRS 
SETTEES 











WINDOW DISPLAY FIXTURES 
The OSCAR ONKEN Co. 
1154 4th St., CINCINNATI, OHIO 

























ab ate 


Beautiful Glass Fixtures 


Our celebrated line shown in Catalog G. F. 
Large line of 


Wood Fixtures[fi 


Ask for Catalog ‘‘L.”’ 
Window Valances 
in Stock 
Ask for samples. 


Write us about Window 
Rugs and Decorating 
Plush, 


_ The Hecht Fixture Co. 
Medinah Bldg., Wells & Jackson 
CHICAGO 


EW YORK SHOW ROOM 
65-67 E. Noth St., bet. Broadway & 4th Ave. 














Neatest, strongest, lightest and 
most convenient fitting stool 
on the market. 

















Carried in stock by all wholesale 
shoe and findings houses. If your 
jobber cannot supply you, order 
direct from us. 


MILBRADT MFG. COMPANY 
2416 N. 10th St. St. Louis, Me 


For thirty-five years manufacturers of 
Milbradt Rolling Step Ladders. 


~ We buy quick and pay highest cash > om 
for retail and whelessie. stocks of. shoes 
any other merchandise, 
tity no . 
r 80 years our specialty. 

Bank and mercantile reference. 
BROOKLYN PURCHASING SYNDICATE 
FRANK WALKER, Proprietor 
610 Broadway, Brooklyn 


Phone Stagg 1757 














The NEW YORK EXPORT 


PURCHASING CORPORATION 
515-517 Broadway, 
New York City, N. Y. 


WILL Slow Sellers FOR 
BUY | Serpe stocue | CASH 








DO YOU CONTEMPLATE 


Retiring or going out of business? 
sock Py value for your entire or surplus 


Leases having’ term to run taken 
over. Established a years. 


I, OLENICK 


413 Broadway, New York. Tel. 9581 Canal 








Highest Cash Prices Paid 
for entire shoe stocks. We also buy your 
surplus or slow sellers, oo no =. 
Retail or wholesale. Short term leases 
taken off your hands. ‘Wire or none us. 
nn confidential. tablished 


LAUBERG & CO. 
296 a St., New — N. Y. 
We — 2 Suncuaae clothing, » pfarnisning 
goods, etc, hoe "Canal 411 








ATTENTION OF 
Shoe Manufacturers and Jobbers 


We are soliciting Ve my of general 
lines of footwear." and 1 also make liberal 


cash advances if 
CANTOR & "WOLPERT, INC., 


—Auctionee 
658-655 Atlantic Ave. Mass. 
Opposite South Station 








CASH PAID 


for entire shoe stocks or surplus stocks of 
shoes or other merchandise. Any quantity. 
Prompt attention given. 


CHAS. BLACHER 
166 Pulaski St., Brooklyn, N. Y. 
Phone Williamsburg 3410 








Cash Buyers 


Of general lines of footwear. Will handle 
stocks of any size. Business transactions 

Address C498, care 
Boot and Shoe Recorder Publishing Co., 207 
South St., Boston, Mass. 














Ideal Line Rolling Step 
Ladders 
Fifteen Styles. Satis- 
faction Guaranteed. 
Lasts Life-time. 
Write for Catalogue. 


Daynite 
Furniture Mfg. Ce. 
213 Chouteau Trust 
Bldg. St. Louis, Mo. 











CASH PAID 


for shoe stores or natn, stocks of shoes or 
for other merchandise. Leases taken over. 
We will send a representative to investigate 
and he offer upon request. 


Kalter Cerf. Mercantile Co., Inc. 


591 ae ay ork City 





Phone Spring 5160.5161-5163 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


OSITIONS WANTED—Four cents per word for each 
Piinsertion. Minimum amount accepted, seventy-five 
cents. For other “Want” advertisements, seven cents 
r word for each insertion. Minimum amount accepted, 
62 times 1.25. Ads under this heading will be received up to 
noon, on Friday of week preceding publication co 

$2.50 en advertisers desire answers to come in care of th 
5.00 office, twelve words must be allowed in each + Xf 
ment for address. When advertisers desire replies for- 
warded direct to their address, each word of the address 
must be counted in the advertisement and paid for accord- 
ingly. Answers to ads must be sent under letter postage. 


“Recorder” rates for space less than one-eighth 
page per issue: 
Space 1 time 7Ttimes 13times 26 times 
1 in... $5.00 $4.00 $3.50 $3.00 
2 in... 10.00 8.00 7.00 6.00 
8 in... 15.00 12.00 10.50 9.00 7.60 
4 in... 20.00 16.00 14.00 12.00 10.00 








Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 




















SALESMEN WANTED 


ALESMEN WANTED—To connect with 
us you must prove to us that you are 
used to selling a manufacturers line of 
Women’s Welts and McKays to the best 
retail trade in your territory. You must 
prove to us that you have an established 
trade of good volume on good grades of 
women’s shoes in Central, Western, or 
Northwestern States. You must prove to 
us by your past record that you are 
worth the price you ask for your ser- 
vices, and that you are a _ money- 
maker for yourself as well as for your 
House. We need three such men. If you 
are one of them write us. Your present 
connection will not be affected by your 
reply. Address C-794, care Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 








XPERIENCED SALESMAN with fol- 
lowing, wanted for established Jersey 
Territory, to sell a good line of 
Children’s, Misses’, Growing Girls’ Welts 
and McKays. Little Gents’, Boys’, 
Youth’s welts also Women’s turn comfort 
shoes. BERTWELL:+SHOE COMPANY. 
159 Duane Street, New York. 





AN TED—Experienced Salesman _ for 
Minnesota, Dakota and Nebraska to 
sell as side line our famous Tredlite 
Children’s Footwear as well as an un- 
usually attractive line of Felt. Slippers for 
Men, Women and Children. 6% commis- 
sion paid monthly. This is a splendid 
opportunity for live salesmen to sell this 
advertised line and make real money. 
HENRY KLEINE & CO., 208 W. Lake St., 
Chicago, Il. 
T ©RRITORIES open for live wire 
thoroughly experienced shoe men 
covering the states of New York, Pennsyl- 
vania, Ohio, Michigan and New England, 
to carry a well known line of New York 
made turns, mules and boudoir slippers. 
Address K-505, care Boot & Shoe Re- 
corder, 127 Duane St., New York. 





S ALESMEN— Side line Boys’, Little 
Gents’, Youths’ shoes. Territory open 
in. Western New York, Southern... New 
Jersey and. States on Atlantic Coast and 
adjacent. Commission . basis. 3 
K-508, care- Boot & Shoe Recorder, 12 
Duane St.. New York. 
ALESMEN WANTED — Estab!ished 
trade to call on shoe and department 
stores to sell one special number of Pull- 
man Slippers. Liberal commission. THE 
H. L. HYMES CoO., 19 E. 17th St.. New 
York City. 


ALESMEN in all territories to handle 
popular priced line of Infants’ and 
Children’s Square-edge Turns, sizes 1 to 
11. Stock proposition. One day service. 
6% commission, paid weekly on net ship- 
ments. References. Address, C-804, care 
Boot & Shoe Recorder, 207 South St., 
Bostcn, Mass. 














Salesmen who can sell case lots 
to large trade. New York House, 
specializing short line Women's 
McKays and Welts, popular styles, 
right prices. Give experience, ref- 
erence. 

Address C784, c/o Boot and Shoe 
Recorder, 207 South St., Boston, 





SALESMEN WANTED 


SALESMEN WANTED 





WANTED—A few side line salesmen 
earrying high grade Women’s or 
Men’s line, to sell the distinctive line of 
C-Saw Welt Shoes for Misses’ and Chil- 
dren. The most flexible welt ever manu- 
factured. Territory open: Texas, Okla- 
homa, Arkansas, Kansas and Michigan. 
ed SHOE Co., INC., ROCHESTER, 





WANTED—Salesmen to carry side line 
of soft sole shoes. Our line is 
medium to good quality. STARK-MAC- 
a SHOE Co., INC., Waverly, 
aN. . 





ALESMAN WANTED—For the Middle 
West to handle fine line of Women’s 
in stock novelty shoes on commission as 
a side line. Michigan, Illinois, Wisconsin, 
Towa. Only high grade man with with 
best of references wanted. State posi- 
tions held which will be treated confidenti- 
ally. Address C-802, care Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 





WANTED an experienced shoe salesman 
to sell a good line of Men’s, Women’s, 
Boy’s and Children’s shoes and slippers 
on a 6% commission, in any part of the 
following territory, Colorado, Wyoming, 
Utah, Idaho, Montana, Washington, Ore- 
gon and California. Prefer salesman-with 
an established trade, in answering please 
give reference and experience. Address 
C-803, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 


ANUFACTURERS of MILWAUKEE 
made line of work and semi-dress 
shoes backed by extensive mail advertis- 
ing and dealer’s helps, has open state of 
Indiana with small established trade. 
Want man willing to travel on straight 
commission basis, drawing account pro- 
portionate to actual sales; must know 
work shoes and be well acquainted in the 
territory. Address C-805, care Boot & 
epee Recorder, 207 South St., Boston, 
ass. 








ALESMAN WANTED — Salesman _ for 
Ohio-and Michigan. with line of Men’s 
and Women’s medium priced Goodyear 
Welts to the retail trade. Factory propo- 
sition. Address C-801, care Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 





SALESMEN WANTED to carry our lines 
of Infants’ Soft Soles, First Steps, 
Slumber Slippers and Indian Moccasins. 
Our recent enlargement allows us to take 
on more territory. Liberal commissions. 
Will you be the lucky one? None but 
hustling dependable salesmen need apply. 
The . Footwear Co., Inc., 11-17 
w. Cayuga § St., Oswego, N.. Y. 





SOUTHERN SALESMAN 
WANTED 


Old established house, making high 
grade welts, turns and McKays, 
wishes to connect with an A-1 
salesman for Southern territory. 
Must be experienced, and _ if 
acquainted in South so much the 
better. Write immediately. Ad- 
dress C-811, care Boot & Shoe Re- 
corder, 609 Powers Bidg., Rochester, 
N 














Send all replies to Boot & Shoe Recorder, 


ALESMAN WANTED to carry a side 

line of Brooklyn made_ Children’s 

turns through New England States. s. 
LIBERMAN, 148 Duane St., New York. 








SEVERAL good territories are 
open for experienced salesmen 
capable of successfully placing a 
| of Ladies’ High Grade Turn 
Want ‘nen of proven ability willing 
to travel on straight commission 
basis. Address C-676, care Boot 

Shoe Recorder, 207 South St., 
Boston, Mass, 














LINE WANTED 


WANTED—Good line of Boys’. Little 
Gents’ shoes, welts and McKays as 
side line. Big territory. Address K-504, 
care Boot & Shoe Recorder, 127 Duane St., 
New York. 








LINE WANTED—For California or Pa- 

cific Coast. One of the biggest and best 
know Coast salesmen, with top notch 
record is open for a change. Straight 
commission—no expense money or guar- 
antee required—but must be House of 
square dealing, capable of handling big 
business. Can sell Jobbing and big trade. 
If you need more business and will co- 
operate with an experienced, live wire 
salesman of executive ability who will 
“stick,” get in touch with me. Address 
C-806, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 





POSITION WANTED 





ASSISTANT TO SALESMANAGER — 
Your sales department is the most 
important part of your business. Is your 
salesmanager handicapped by lack of in- 
telligent assistance? I have five years 
successful selling experience; college 
training; executive ability. Know how to 
sell and show others. Want connection 
with live organization having aggressive 
sales policy. Address C-807, care Boot &- 
= np Recorder, 207 South St., Boston, 
Mass. 


HOROU GH ghee 1 man, 15 years’ experi- 
ence, wishes to connect with reliable 
concern, wholesale or retail. Capable as 
assistant buyer or manager. Address 
K-509, care Boot & Shoe Recorder, 127 
Duane St., New York. 


XPERIENCED shoe man _ wishes to 
connect with a reliable wholesaler as 
inside salesman, or retail concern. Refer- 
ences. Address K-510. care Boot & Shoe 
Recorder, 127 Duane St., New York. 








FOR SALE 


OR SALE —- Shoe _ store in Brooklyn, 
NN, -°Y. Excellent location with or 
without stock... Exceptional opportunity 
to purchase at right price. For particu- 
lars, address K-507, care. Boot & Shoe: 
Recorder, 127 Duane St., New York. 





207 South St., Boston, unless otherwise noted in advertisement. 
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BOOT AND SHOE RECORDER 


ECORDER CREED: Getting More Shoes Sold Right; not only “more” but “right”; sold for the 
EF ane to the right wearer, in the right fitting, for the right price, at the Sight proat. This 
is the eat problem of the retail shoe merchants. The chief LAT qed of “The Boot and Shoe Re- 
corder” is to help solve it; for this is the basic problem _ upon whi depends the progress of the en- 
tire allied industries relating to shoes and leather; their production and distribution. 
Annual Subscription in the United States, $5.00. Per copy, 25 cents. Canadian, $6.00. Foreign, $10.00 
; No Subscription Accepted for Less Than One Year 
Member of the Associated Business Papers, Inc. Member of the Root Newspaper Ass’n. Member of Audit Bureaw of Otroulations. 
Each issue copyrighted by the Boot and Shoe Recorder Pub. Oo. Entered at the Post Office, New York, N.Y.,@e second-class matter. 


ISSUED EVERY SATURDAY AT 239 WEST 39TH STREET, NEW YORK, N. Y., U. S. A. 
Cable Address BOOTRECO 





























PUBLISHED WEBPKLY IN THD INTEREST 
WANTED TO PURCHASE OF THE RETAIL SHOB MERCHANT BY THB 
FOR SALE BOOT AND SHOE RECORDER 
PUBLISHING CO. 
OR SALE—Overgaiter plant, oo (Incorporated under Massachusetts Laws) 
including machines, patterns, ies, 
' ete. Good opportunity for parties seeking The Most Popular CAPITAL $150,000 
f to enter this line. Address C-808, care ‘ ss OFFICERS OF THB CORPORATION 
Boot & Shoe Recorder, 207 South St., Size Stick CHARLES G. PHILLIPS, President 
Boston, Mass. EVERIT B, TERHUND, Treas. and Gen’! Mgr. 


: GEORGHD W. R. HILL, Ist Vice-President 


o H, WALTER SCOTT, 24 Vice-President 
“Vv ARNUM ARTHUR D. ANDERSON, Secretary 
FOR RENT SWAIN, CARPHNTER & NAY, Counsel 


01 Tremont St. 

































, Trade Mark TT ieee 
— room, — or desk eg — a6 ARTHUR D. ANDERSON, Editor 
elephone, service, etc. w rent, 2 . LOGAN 
ideal location, preferably to_shoe men. eS Made in Three Styles, OWEN A. THOMAS 
Martine, 148 Duane St., New York. ; No. 1, 2, 3 M. HANEY 
H i OQ. 1s Hs Associate Editors 
ie With Standard Measures, pores 
fi . SHER’S NOTICE 
MISCELLANEOUS English, French, SUBSORIPTION—The subeription. price of the 
American Boot and Shoe Recorder is $5.00 a r in 
i United” State “~¥ Guba, ae inom 
r 7 n es, ’ wa 
GIVING THE FIRST LINE ae Price No. 3 Philippine Islands and Mexico. ‘The price 
DUPLEX, rh 
a 


for Canada is $6.00 a year, including post- 


age. 

Each FOREIGN SUBSCRIPTION—The price to all 
$1.50 foreign countries except the selene is $10.00 
per year, including postage. 


YES? 
Are you looking for a greater open- 
ing? 


Have you sold shoes on the Road? “Varnum” Size Sticks All subscriptions are payable in advance. 
Are you a worker and a Go-Getter? aré made of Extra ty my By ye at Agvertiine 
= yee con enewes VEe t Sae Quality Maple Wood, for Wants, for Sales, etc., see Want Page. 


three questions, we are interested 
in you. 
We have two or three territories 


: with Nickel Plated 
Trimmings. Makes an attrac- 





SBE eiielviciritivir ee eiric) 











OFFICBS IN 
that will be open Dec. 1st. c tive fixture for the store, also 
We want only men who can answer Ms @ long wentteg Ont Gnd one BOSTON OFFICE: 207 South Street. 
YES to the above three questions. | Correspondence sotating to all de- 
If you are one of those, write us, as well. egg eee should be addressed to 
telling your entire business experi- Write Us Direct sf Your Dealer e Boston Office. 
ence, home address, age and any BROCKTON OFFICE: 224 Moraine St. Geo. 
other particulars that might be of Cannot Supply You W. R. Hill, Manager. Telephone 507. 
Address C-810 Boot & Sh CNTelephone Main 1089. B. OG. Bowen: Mos: 
ress - ,» care oot oe C elephone Ma 5 . C. Bowen, Man- 
Recorder, 207 South St., Boston, Frank W. Whitcher Co. ager. ‘ . : 
ass. ST. LOUIS OFFICE: 1627 Lo o - C. 
Manufacturers Bowen, Manager. cust St. B. C 
MASS. NEW YORK OFFICB: Room 101, Graham Bidg., 
BOSTON, SS 127 Duane St. H. Walter Scott, = 
BRANCH, CHICAGO, ILL. ager. Telephone 2425 Canal. - ~ 








PHILADELPHIA OFFICE: Suite 1420, Widener 
Building. H. Walter Scott, Manager. 


HIGH GRADE BOUDOIRS~ , 
IN STOCK MYER CUSHION SEP e, re. ores hoes 





TIR R. Hilt, Manager. 
CINCINNATI OFFICE: 810 Second National 
Bank Bl 











SN nos aaa ciae ewe $1.10 . H. M. Bowen, Manager. 
TH, WRN 2 ca gcincuamned 1.25 phone Canal 4426. : bent 
ROCHESTER OFFICE: 609 Powers Bldg 
Genuine Black Kid........ 1.25 Rossiter L. Seward. W e 
Genuine Red-Tan Kid..... 1.55 Insure perfect shelf gta for Representative. Telephone Stone 6S1a. — 
Chereritta Kid............. 1.35 any line of rere graven ‘ LYNN OFFICE: Fred A. Gannon. 
Black Kid Ballett.......... 1.50 tread steps, properly MILWAUKED OFFICB: B. C. Bowen, Man- 
convenient full length handholds ager. 
Terms 3% ten days on both sides of ladder permit WASHINGTON OFFICE: William L. Daley, 
ting or descending with ease. 816 Fifteenth Street. 
The Raymond Footwear Co., Both hands free to remove or re- Pg Rue des Italiens. L. Hub- 


LONDON OFFICE: John C, Curtiss, Man- 
ager, 11 Haymarket, London, 8S. W. 1, England. 
AUSTRALIAN OFFICE: 430 Lit. Collins St., 
Melbourne. G. Jervis Manton, Manager. 
CONTINENTAL OFFICE: William Sals- 
man, Manager, Wasagasse 2, Vienna, Austria. 
ARGENTINA: Buenos Aires, Rivad: . ° 
P, Sabazzini, Gerente. nernaiions 
BRAZIL: Gerente, John 8S. Fitch 
General Camara, 88 Sob. ‘on 
CHILD: Santiago, Las Rosas 1123-1127. 
Fuhrimann, Gerente. a 
CUBA: Mr. H. Gomez, Corrales, 2A, Havana, 
JAPANESE OFFICE: Yokohama. J. F. 
Wagen, Manager. 
SPAIN: Gerente, Leoncio de Mi 
Librero Editor, 20 Fuencarral, nee 


Send ‘all replies to Boot & Shoe Recorder, 207 South St., Boston, unless otherwise noted in advertisement. 


Haverhill, Mass. 
ruck Wheels eliminate notse 





lace stock without of 
falling. Cushioned Tired Trolley 
rely aoa 
ibration. rection 
as simple as A, B, C. Utilize 


small space. Make top shelves 


safely available for stock purposes. One 
a —mcely Sauhed— 








FELT SLIPPERS 


Can sell large quantities of Ladies’, 
Men’s and Children’s Felt Slippers 
to jobbing and !arge cepartment 
store trade. | require a substantial 
manufacturer, able to handle 
quantity bvsiness. Seven years 
direct experience. Commission 
basis. Address C-809, care Boot & 
Shoe Recorder, 127 Duane St., New 
York, N. Y. 
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Doherty Bros. Shoe Ce., Avon, Mass 

Domino Shoe Co., Haverhill, Mass 

Donovan, D. A., Co., Lynn, Mass 

Duane Shoe Co., New York City 
Duttenhofer-Stevens Co., Cincinnati, O.... 
Duttenhofer, Val., & Sons, Cincinnati, O.. 


Eaton, C. A., Co., Breckton, Mass 
Edwards, J., & Co., Philadelphia, Pa 
Elam, F. 8., Shoe Co., Rochester, N. Y.... 
Emerson Shoe Co., Rockland, Mass 
Engel-Cone Shoe Ce., E. Boston, Mass.... 
Engel Shoe Co., Everett, Mass.......... eee 
Ensign Shoe Co., Belfast, Me 


Felstiner-O’Connell Shee Co., Inc., Haver- 
Will, Mass. ..ccccccccccscccccccccccccess 119 

Fern & Poor Co., Inc., Newburyport, Mass.119 

Ford, C. P., & Co., Rochester, N. Y 

Fox, Inc., Chas. K., Haverhill, Mass. 

Freeland, H. H., Rochester, N. Y 


Georgetown Standard Shoe Co., 
town, Mass. 
Goodger-Milow Shoe Ce., inn, Rochester, 
Bh. He cccccccccecccccccccscccccesceesos 125 
Goodger, W. C., Rochester, N. Y. 
Goodrich, B. F., Rubber Co., Akron, O., 
Front Cover 
Gregory & Read Co., Lynn, Mass 
Griffin, W. H. Co., Manchester, N. H. 
Gustim, M., New York City..... eevee 


Hagerstown Shoe & Legging Co 

Hannahsons Shoe Co., Haverhill, Mass 

Harding Shoe Co., Inc., Haverhill, Mass. . 
Harrisburg Shoe Mfg. Co ‘ 
Harrison-Lockwood Co., Haverhill, Seen... .119 
Herman, Joseph, Shoe Ce., Boston......48, 49 
Howard & Foster Co., Brockton, Mass.....120 
Johnson Bros. Shoe Co., Hallowell, Me.....134 


Johnston & Murphy, New York City 
Joy-Clark & Nier Co., Rochester, N. Y.... 
Julian & Kokenge Co., Cincinnati, 
Juvenile Shoe Corp., St. Louis, Mo 


Keith, Preston B., Shoe Co., Brockton, 
A 565406506040004060000000000460000—0" 111 

Knox Shoe Co., Milford, Mass 

Kreider, A. S., Co 


La Crosse Boot and Shoe Mfg. Co., La 
Crosse, Wis. 

Lax & Abowitz, Brooklyn, N. Y 

Lilly, Henry, New York City............ oe 


Maid-Rite Felt Slipper Co., 
x. ¥. 

Marion Shoe Co., Marion, Ind 

Marston & Tapley Co., Danvers, Mass.. 

Martin, A. H., Co., Rochester, N. Y....... "123 

ae Se ee ee o 

Menzies Shoe Co., Milwaukee, Wis 

Miller, I., & Sons, Inc., Brooklyn, N. Y... 

Mitchell-Caunt Co., Lynn, Mass 

Moore-Shafer Shoe Mfg. Co., Brockport, 
Ws Uk ddkbdenesedtedaaduddasiccngnneteel 104 


Nettleton, A. E., Syracuse, N. Y 
Newcomb-Anderson Shoe Co., Rochester... 
Nu-Baby Shoe Co., E. Lynn, Mass 


Brooklyn, 


Olenick, L., ‘New York City 


Packard, M. A., Co., Brockton, Mass 

Paragon Slipper Co 

Phillips-Cram Corp., Haverhill, Mass 

Pineker, J.. New York City..........00. re 
Portage Shoe Mfg. Co., Portage, Wis 

Posner, Dr. A., Shoes, Inc., New York City 9 


Ramsey, E. J., Co., New York City 

SN MO GI cern cacscicvceoncdasdccasee 122 
Rialto Shoe Co., Lynn, Mass 

Rice & Hutchins, Inc., Boston 

Rich Shoe Co., Milwaukee, Wis 

Rosenberg, 8., & Sen, Boston 


Saifer, Dave W., Shee Co., Chicago 

Salem Shoe Co., Salem, N. H 

Sargent, Donn D., Salem, Mass 
Sha{t-Pierce Co., Faribault, Minn 

Silver Shoe Co., Haverhill, Mass 

Sinbac, Chicago, II. 

Smith, Wm. Sumner, Chicago 

Stacy-Adams Co., Brockton, Mass 
Stanworth Shoemakers, Marion, Ind 
Stetson Shoe Co., So. Weymouth, Mass.... 
Stickles, L. D., Shee Co............. pad daa 
Strohbeck, Chas. W., Inc., Brooklyn, N. Y..120 


Tessier & Bowdoin, Haverhill, Mass 

Thompson Bros. Shoe Co., Brockton, Mass.121 
Thomson-Crooker Shoe Co., Boston 

Turner, J. S., Mfg. Co., Lowell, Mass 


United States Rubber Co., New York City..114 


Weber Bros. Shoe Co., No. Adams, Mass.. 26 

Wein Shoe Co., Chicago 

Westcott-Whitmore Co., Syracuse, N. Y....118 

Whitman & Keith, Brockton, Mass 

Williams Clark Co., Lynn, Mass 

Witherell, E. A. & M. C., Co., Haverhill, 
TERED. ccccccecccessccsecdieceseeccesseves 119 

Wright, E. T., & Co., Inc., Rockland, Mass.143 


FINDINGS AND SHOE STORE SUPPLIES 


Adler-Jones Co., Chicago 

American Seating Co., Chicago, Ill 

Art Metal Works, New York City......... 99 
Bicycle Step Ladder Co., Chicago, Ill......153 
Chicago Wire Chair Co., Chicago, Ill......153 
Coultas Co., D. W., Providence, R. I 

Daynite Furniture Co., St. Louis, Mo......153 
Elastic Tip Co., Boston.........0.eeeee000127 


Ellis, W. E., Co., Haverhill, Mass........127 
Emery & Beers Co., Inc., New York City.. 85 
Fashion Ornament Co., Brooklyn, N. Y....126 
Hecht Fixture Co., Chicago, Ill -101, 153 
Jung Arch Brace Co., Cincinnati, O....... 98 
Kahn, Edw. E., Co., Brooklyn, N. Y. 
Kingman Mfg. Co., Stoughton, Mass...... 
Lyons, Hugh, Co., Lansing, Mich 
Martine, M. B., Inc., New York City......126 
Milbradt Mfg. Co., St. Louis, Mo.......... 153 
Miller, O. A., Treeing Machine Co., Brock- 

WN, TES odin cndecstcnsecnsees coccccce 
Milwaukee Chair Co., Milwaukee, Wis..... 84 
Onken, Oscar, Co., Cincinnati, O..........153 
Parisian Beading Works Co., Philadelphia.126 
Silverite Co., The, Boston...............+-127 
Standard Show Card Co., Chicago..... one ae 
Tweedie Bsot Top Co., St. Louis, Mo. .2d Cover 
Vanity Novelty Works, The, Brooklyn, 

x. ¥. eeccgaveticecooscde 186 
Whitcher, Frank W., Boston 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


Beckwith Mfg. Co., Boston........ 7 

Elliott Mach. Co., Bosto 

Griffin Mfg. Co., Inc., New York City 

Littlefield Heel Co., Amesbury, Mass 

North & Judd Mfg. Co., New Britain, 
Conn. 

Progressive Shoe Mach. Co 

Shelton Tack Co., Shelton, Conn 

‘Tubular Rivet & Stud Co 

United Fast Color Eyelet Co., Boston 

United Shoe Machinery Corp., Boston. .96, 146 

Wiechman Pattern Co., Cincinnati, O 126 


LEATHER AND OTHER MATERIALS 


American Oak Leather Co., Cincinnati, O..107 
Armstrong Cork Co., Lancaster, Pa.......138 
Maemet, J. Bi. Ge. Beste... ccccccccesses . 31 
Barnet Leather Co., Boston and New York 

City sn oeketsagead ae 
Beggs & Cobb, Ine., Boston... 
Chamberlain, B. F., Boston..:............ 124 
Creese & Cook Co., Boston.......... --10, 124 
Einstein, J., Inc..... biadbdbaeowedes 606.006 4 
Farnsworth-Hoyt Ce., Boston..... os 
Gallun, A. F., & Sens Co., Milwaukee, Wis. 13 
Goodyear Tire & Rubber Co., Akron, O.... 27 
Green & Hickey Leather Co., Boston....... 
Hunt-Rankin Leather Co., Boston 
Jones Co., F. E., Boston..... StS cckases ~-.124 
Kistler, Lesh & Co., Boston...............150 
Lawrence, A. C., Leather Co., Boston.... 16 
Levor, G., & Co.,.Inc., Gloversville, N. Y..128 
Monarch Leather Ce., Chicago 
Schmidt, Carl E., & Co., Ine., 

MEE AbttAthanwnddotdddniinsioea oeeee38, 34 
Standard Kid Mfg. Co., Boston — | 
OOO DUGMRNG Gs 6 occcdscccccviccccsce 18. 


MISCELLANEOUS 


Atlantic Printing Co., Boston. . 
Blacher, Chas., New York City 
Brockton Fair 


N. 
Calderwood & Preg, Inc., A census 
Cantor & Wolpert Co., Boston............. 
D’Avesne Translation Bureau, Boston...... 
Dejonge, Louis, & Co., New York City.... 
First National Bank of Boston............13 
Glauberg & Co., New York City..... 
Hooper Printing Co., Bos ocean 
SY SEE 6 6.0:0- 6:65.04 0:0. scdidiowminenapegee 

4 seccosesecenae 

Hotel Martinique, New York City..........140- 
Kalter Cerf. Mere. Co., Max, New York 

OUR 2065 cocmindetittesretinusscci sss: 
New York Export Purchasing Corporation, 

Meme Wee GPs ccccsiscccssisccsoscces cle 
Reet Co., F. G., Bostom.....:.cccccccccccclD® 
Tolman Print, Brockton, Mass........125, 137 
University Electrotype Foundry, Cambridge, 
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A NORMAL THE ACROBAT 
CHILDS FOOT SHOE FITS IT 


po\@ 510-724 Mw) @/ 6) Se 


Keep Children’s Feet as 
Nature Made Them 


Acrobat Patented Double Welt Shoes are all- Send for Catalog 21-F, showing High Cuts in 
leather shoes, splendidly made of best materials. stock. 
They give dealers turn-overs—not left-overs. 


SHAFT-PIERCE SHOE COMPANY, FARIBAULT, MINN. 
Specialists in Children’s Good Shoes Since 1892 
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La Crosse Shoes for Boys 
SELL! 


NAILED WELTS 





LRELVLYVLPEGEE VDP GPG PGA 


POLO) 











617—Boys’ Brown Bark Tan Tip 634—Boys’ Brown Side Veal Blucher, 
Blucher, Half Double Sole, Box Toe, Single Sole, Lined, 
Brass Nailed, Unlined, sizes Goodyear Welt, 2 to 52. . $2.85 


2Y. to 5% . 633—Unlined. Same as 634 $2.70 


517—Youths’, 12'4 to 2. Same as 

617 $1 534—Youths’ Brown Side Veal 
Blucher, Box Toe, Single Sole, 
Lined Goodyear Welt, 1214 


$2.50 





615—Boys’ Gun Metal Tip Blucher, 
Lined, Half Double Sole, Brass 
Nailed, Good Roomy Last, 
Sizes 2Yy to 544 
515—Youths’,, 1214 to 2. Same as 635—Boys’ Mahogany Veal Bal, 
6| 5 2. Semi-English Toe, Hooks and 
Eyelets, Single Sole, Goodyear 
Welt. 214 to 5% 


SAMPLES WITHOUT EXTRA CHARGE 














FEAR AR ORONO AR AOR RR ER RRR OOO HOBG 


: New Catalogue Ready 
GET ON MAILING LIST 


LA CROSSE BOOT & SHOE MFG. CO. 














| | La Crosse, Wisconsin 


Fu iin LEIA 
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BOOTS 


ARE IN DEMAND 




















Stock Style X2456 — Black 
Vici 8%-in. Polish, McKay 
Sewed, English Last, Cats Paw 
Rubber Heel. Sizes 2% to 8, 


Price $4.00 


= * ereditinnee in Gun 


i 


ZEON A ROAR 


UCTS ORO 








Ki 
g 
: 
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: 
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= 


yt 4 Sty: le i eae la hag 
Stock Style X4194—Gun Metal Geadune Welt” Sice 2 re 
9-in. Polish, Goodyear Welt, 8, D, E. 
College Last, Military Heel. * Te 


Sizes 2% to 8, B, C, D. Price $4.75 
Price $3.50 


nw 


ORATOR OO OR ORO AREER 


OU may buy these boot styles (only a few from 
our extensive stock) with the assurance of their 
being solid, substantial, responsible values. 


99 


Parker Holmes standards permit no “skimping. 


PARKER, HOLMES & COMPANY 


“The House That Helps’’ 
BOSTON, 








= Te 
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Vol. 80, No. 2. Published every week by the Boot and Shoe Recorder Publishing Company, 239 West 39th Street, New 
York. N. ¥. Entered as second class matter April 23, 1921, at the Post Office at New York, N. Y., under the Act of Con- 


gress of March 3, 1879. Subscription price $5.00 a year. 





BOOT AND SHOE RECORDER October 1, 192] 


me 


F & x f. 
if” Scandal 


°850 
Jn Stock 


Immediate Delivery 
” ll ££ tp 























Ann Pennington now 

playing in George 

White’s “Scandals,” 
New York City 








I. MILLER & SONS, Inc. 


One Carlton Ave., Brooklyn, N. Y. 
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RED WING 


“BOY” 


A Shoe for Real Boys 
WHAT DO YOU BUY 


When You Buy Shoes for Boys? 


First—You want good solid leather construction 
both in the uppers and soles. 


Second—You want shoes made of the proper 
last to insure correct toe room. 


Third—You want correct foot fitting patterns 
to insure the best possible fit. 


You want your boy’s shoes to WEAR well and 
FIT well and LOOK well, so does the mother or 
father of your boy customer. 


RED WING “BOY” shoes are built to that 
“measure.” Long experience has shown us the 
requirements of the leading stores thruout the 
country. 


We want a good account in every town and city 
where there are a lot of husky lads, to sell them 
RED WING “BOY” shoes. 


Our line will please your boy trade and increase 
your sales. 


Write for salesman to call—or forward samples 


$2.95 


Little Men’s Mahogany Calf Blucher, Welt, 
Heavy Twill Lined. Jumbo Oak Bend Sole. 
Sizes 9% to 13. Widths B, C, D. 


A Shoe With A Bottom That Wears 


IN STOCK 


Manufacturers 


Red Wing, Minnesota 








uf 
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UST what you want—when you want it! 
All set for hair-trigger action—right on 
our toes to give you just the sort of de- 

liveries you need for the big Fall and Winter 
business. Ample stocks at the following 
branches:— Akron, New York, Boston, 
Chicago, Minneapolis, Kansas City, Denver 
and Seattle. Start the order today. 

THE B._F. GOODRICH RUBBER COMPANY 


Goodrich 


Rubber Footwear 























October 1, 1921 BOOT AND SHOE RECORDER 


3 STANDARDIZED STYLES IN STOCK 




















No. 2 No. 1 


Round Toe 


Medium Toe 
In Stock 


In Stock 


Widths a. 


AA to EB aes 
Sizes 5 to 12 Sines 5 to 33 


In Case Lots In Case Lots 
$4.60 $4.60 


No. 3 


English Last 


In Stock ° 
Widths 
4A to D 
Sizes 5 to 12 
In Case Lots 
$4.60 








2%=10 
Ner. 30 


3 SHOES TO BE PROUD OF 


Genuine Full Grain Russia Calf. Oak Bend Outsoles. 





Full Grain Insoles. Counters and Box Toes of Sole Leather. 


You can sell Stanworth Shoes at a reasonable price and make a good 
profit. 


Strictly Dress Shoes that will sTANWD IRTH Stanworth is ~ + Godel Turn- 


sell in the Highest Class over Line. d for a case 
Stores. S HOEMAKERS on Anal 
MARION, INDIANA 
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MMU Ld dda 


TRADE MARK 


SCHOOL 
SHOES 


“Such shoes I never saw—styles are 
right, workmanship is fine, quality 
is great.” That’s the way you'll 
talk when your order for 3 W 
Lenox values is opened up. Right 
now is every dealer’s opportunity 
to make a drive on 











These and other 
ready to ship styles 
will speed up your 
sales and add to 
profits. 











MM: @@EqCEX=€ECHHlet 
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Yo 


Misses’ and Children’s Tan Side, 
ip Lace, Snap Last. 


8 $2. 
7712—8 % to 11, Spring Heel..... 2.35 
771 —< i to 11, Low Heel........ 2.35 


771 


to 2 
$400—2% to 7, New Last Co-Ed. 


VM Ld _ q@qE@@CCCCXXXHTTZHHHZZ0UL 


S 


Z 





Patent Vamp, Field Mouse Top, 
Plain Toe, =e ne Peggy 
as 


* 7521s to } erage. eee 4 
Ezeaz Welt, Women’s ‘? a: ant 


Flexible English Oxford . es 3 Tan, Kid, Tip, Turn, Button, 
Rubber Heel. = Peggy Last. 


< q ES gl gt rE ee 82.00 
d7eD—bisck Kid aa Me 7543—1 to 5 No Heel. « ss-oe.a. 


The 3 W’s In Stock Department ships shoes just when you specify. 
To catch the trade in your town keep an ample stock up on sizes 
all the time. Wire or write TODAY for numbers shown above. 


Weimer, Wright & Watkin Co. 


Manufacturers 


35 S. SECOND ST. PHILADELPHIA 
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RUSSIA 
CALF 


for 


406 


IN STOCK 


AA to D 


MARION’S CENTRAL LOCATION 


Assures You Quick Deliveries and Smaller Transportation Costs. 4 Rail- 
roads and 3 Electric lines through Marion give you speedy service. 


This ideal “‘extra value’’ style on our Tuxedo Last, 13 iron Single Sole and 
Wingfoot Heel will be carried In Stock all Winter. You can size up fre- 
quently. Order your initial stock now. 


MARION SHOE CO. 


MARION, IND. 


WESTERN QUALITY «EASTERN STYLE 
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HARDWARE 
PRODUCTS 








/  eANNOUNCING 


“Yewly Created ‘Designs In 


: Buckles £. Footwear 


Season of 1921~1922 


No. 2416 No. 137114 No. 1141 No. 1413 No. 1416 
Sizes 34-144-% Inch Sizes 3¢-14-5 Inch Sizes 34-14-54 Inch Sizes 34-14 Inch Sizes 4-%-44-% Inch 


ee 


in FOR HEAVY STRAPS 


i | 


No. 1062 No. 2136 . F No. 2137 
Sizes 34-14 Inch Size 34 Inch Size ¥ Inch 











Buckles shown above are only a few of the many 
supplied in all desirable finishes and sold by leading job- 
bers everywhere. 


We shall gladly send free samples upon request. 


Write for Bulletin 132, illustrating our compre- 
hensive assortment of buckles suitable for use on men’s 
and women’s shoes. It’s yours for the asking. 














NEW BRITAIN, CONNECTICUT 


CHICAGO BRANCH SALES OFFICES 


EW YORK 
= Ww. yy pee St. ae bey: St |p 
Postal ‘Tel. Ter sidg 608 Victoria ee 
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JOINT LABOR BOARD 


Shoe Manufacturers Board of Trade of Greater New 


York, Ine. 


and 


American Shoe Workers Protective Union, Inc. 


FACTS 


At a meeting of the Joint Labor Board, consisting of members of the Shoe 
Manufacturers Board of Trade and the American Shoe Workers Protective 
Union, it was unanimously resolved that all in the trade be informed of the 
true conditions and relations existing between the members of the respective 
organizations. 


1—Our working agreement does not expire until November 1, 1922. 
2—Under this agreement there can be NO STRIKES OR LOCKOUTS. 


3—Differences existing between the respective organizations as re- 
gards working conditions or wages that cannot be settled between them 
MUST be settled by arbitration. The operations in the past of both 
organizations have been one of “Fair Play” and with a keen desire to 
serve the best interests of the trade. We are now working on our labor 
scale for next year, and we as representatives of both parties can assure . 
you of steady operation of all factories. 





Many rumors which have been circulated with respect to our relations 
are groundless and are the workings of those who seek profit by other 
than good business methods. 


Julius J. Kauder, Chairman of Labor Board, 


Shoe Manufacturers Board of Trade of Greater 


New York, Inc. 


John F. Healy, General President, 
American Shoe Workers Protective Union, Inc. 


September 23rd, 1921. 
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STYLE 385 


PATENT LEATHER THREE STRAP 
FLEXIBLE McKAY 


16/8 COVERED HEEL—WIDTHS A-D 


PRICE $5.25 


‘Follow the Creighton Line’’ 


A. M. CREIGHTON LYNN, MASS 
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I would not be satisfied, would you, 
Just hearing others tell what they 
knew? 
Our shoes make you hear, 
And their good points are clear, 
™ When you've tried out a sample or two, 





ti 
2 


a YL 


cag ® 








(Juarter 


bination 
Genuine 





Leather 
and E, 3 


Stock, D, E and EE, 3/9. Price $3.25. Stock, D and E, 3/9. Price 


No. 612-—Glazed Kid, 6 inch, Whole 


Polish, $/8 Rubber Heel, Genuine 
oye ng lla No. 5G62—Glazed Kid, % Foxed Polish, 
™ a saa Steel Arch, 14/8 Military Heel, Genuine 
Leather Cushion Inner Sole. 
No. 561—As No. 562, Stitched Tip. Both 
Styles in Stock, C, BD and E, 3/9. Price, 
$2 35. 


HE fact that our plant is 

running to capacity is 
sufficient proof that the qual- 
ity and price of our merchan- 
dise have been appreciated by 
our host of friends whose 
comfort shoes we make. Our 
stock department is in condi- 
tion to give, you immediate 
service. Twenty numbers in 


No. 851—Glazed Kid, Seamless Lace, Com- stock. Send for catalog. No. 78I—Glazed Kid, Circular Foxed Pol- 


Bunion Last, 8/8 Rubber Heel, ish, Perforated Stock Tip, 6/8 Rubber Heel 


Leather Cushion Inner Sole. In Genuine Leather Cushion Inner Sole. In 
$2.85. 


MERRILL, PORTER & CO. 


113 Munroe Street LYNN, MASS. 
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S EACON HA 4 


THERE ARE NO BETTER 


SHOES 


FOR FIT—FOR STYLE—FOR WEAR 


WOMEN’S STYLES IN STOCK 


The season’s newest styles built to maintain Beacon’s 
high standard of values at prices that mean . 
profits for the merchant. 








mL 


Hit 




















MA 
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ORDER FROM 
THIS PAGE 


No. B3602—FAIRY 
No. B3263—BON TON Patent Leather “Elite’’ Two Strap, 
Brown Lotus, Two-Buckle, “Ritz’’ Two Pearl Buttons, All White Stitch- 
Strap, Welt, 13/8 ye Heel, ‘Wingfoot ing, 17/8 Wood Louis Heel. Celluloid 
Covered, Imitation Turn. A, 


Rubber Heel. A, 4-7; B, 3-7: 
C, D, 3-8 Price $5. 25 -8; B, C, D, 3-8 Price 
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No. B3505—PROM 
Black Vici “La Tosca’? Two-Button 
Strap, Two Pearl Buttons, 13/8 
Cuban, Wingfoot Pw Pw y Im- 
pation turn. A, 


ui 


bey 


“uy 


I 


Wha 


No. B3011—TOPA 
Black Ay ici — ao elt, is Military 
Heel, W ae + "> ae Heel. No. B3707—PROM 
A, 4- » C, .Price $4.50 Brown Vici “La Tosca” Two-Button 
ye dagen AZ Strap, Two Pearl Buttons, 13/8 
Heel, Wingfoot Rubber Ti =e 3 Military Cuban, Wingfoot os cieel Im- 
Heel, Wingfoot Rubber Hee itation turn. " . 
A, 4-8; B, C, D, 3 .Price $4.85 D, 3-8 Price $4.60 


F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 


0) 
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18 South Wells St. 
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BEACON CT: 


THERE ARE NO BETTER 


SHOES 








De 

















Beacon Shoes for men are the kind 
with which to do a maximum of 
business under present-day, highly 
competitive conditions. They’re 
style-right, made right and priced 
right. 


qe 
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ORDER FROM 
THIS PAGE No. B132—SWAG 


Wine Scotch Grain Bal, Brass Eyelet 
No. B5015—ACE : yelets, 
Chippendale Russia bal, Long Wing Rubber Sutchins. ioedyear, Wingfoot 
Tip, Goodyear Wingfoot 85 ubber Hee , mB: $4 55 
Rubber Heel. C, D, 5-11.Price rice ’ 





No. B5000—DO VER No. B201—SWAG 
Chippendale Russia Bal, Goodyear Gun Metal Bal, Goodyear prangtoot 
Wingfoot Rubber Heel. SG, 60 Rubber Heel. B, 6-11: G D. $4, 75 
6-11; D, 5-11 B, 5-11....Price ° 11 Price 


Te 


No. B5001—-DOVER No. B258—SWAG 
Gun Metal Bal, Gestper Wingfoot Morocco Calf Bal, Goodyear Wingfoot 


Heel. C, D, " » B, 6-11; C, 
Rubber ee a... 1. $3.60 we: Heel B, 6 iL $4.80 


F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 
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18 South Wells St. rN eee Rite cs ee Se ee Manchester, 
Chicago, Ill. coins lad New Hampshire 
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Our Leading Specialties for 
Spring Season of 1922 


VAN DYKE C ALF The approved Brown Shade 
V AN RUB A C ALF Boarded Red with flat avai 
VINETT E C ALF Highly glazed finish, rich plum 


VIX CALF Boarded Tan, unusually rich color 
VEGA CALF "Smooth tnd Boarded, 
OKAY CALF +. eae 


CHIC CALF Handsome Black Suede with ve 
SKOTCH GRAIN Iu Patent, Stack ‘std Cilers 
NEWMADE PATENT seapesohoneny 


(Small Kip Sides) 


Mest of the leading shoe 
manufacturers are showing 
the above lines in their samples 
of men’s and women’s fine shoes. 





BARNET LEATHER CO., Inc. 


H eadquarters 


81 Fulton Street, New York, N. Y. 





Tanneries: Little Falls, N. Y. 


N. E. Selling Agent 


BARNET LEATHER CO., INC., OF MASS. 
98-100 South St., Boston, Mass. 


<4 AVea Stas 
SSE SS SS Se 
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IN STOCK 


PERMANENTLY 


BLACK KID BROWN KID 


5.25 5.75 
5%—30 Days 


AAA TO D—SOLID LEATHER—ALL SIZES 


Modern grace——old-fashioned comfort. Ap- 
peals equally to young and old. One of the 
finest combination lasts ever made—opening a 
field which the strictly so-called comfort shoe 
does not enter. 





Order a run of sizes and these shoes will quickly 
become your most profitable numbers, 


Watson Will Carry Your Stock 
“OBEY THAT IMPULSE” 


, Watson Shoe Comp 


FINE WELTS EXCLUSIVELY 
MASSACHUSETTS 
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Over 100 New Models 
of Men’s and Women’s 


Dress Welts in Stock 
Tan and Black Scotch Grain 





oe 
a 
Wavinieeeei ANN 


WANA WH IH cil 


Brogue 


TAN: No. 480 


BLACK: No. 481 
B, C, D 6 to ll Goodyear 
Brass eyelets, Fibre Rubber Heels 
Middle Sole. 


Special Tony Red Veal Calf 


% 5,00 


Frenchy 
(Square Toe) 
No. 406 


\ 


aa SALT TTMTNTUTTTAT TTT AT EEE : —_ — 
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Rubber Heels 
Attached 


DIAMOND SHOE COMPANY 


196 CHURCH STREET, NEW YORK, N. Y. 
Er _) 
: 
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The 21 Main Streets 
of New York and the 
New Styles for 1922 


Salesmen Out with Complete Lines 








AU ieset nA 


Rept ss. rats ee 


1} 
LUE AULLL 
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ACH one of our representatives is headed for his 
territory with a powerful salesmaking line-up for 
1922. 


Their style talk as illustrated in their samples is 
based on the contributions of the 21 main streets 
of New York—the most desirable models for next 
spring and summer. 


{AVIA 
ANNA 











Certain of the styles, we are just as certain of the 
quality. New York fashion has been modelled as 
only Brockton can; New York merchandising 
methods have shrunk prices as only New York 
can. 


: If past records count, it goes without further 
= comment that the finest, popular priced shoes in 
America will be offered by them at figures that 
make it ridiculous to risk cheaper makes. 


HANAN 


“ 


AK 





An appointment won’t obligate you. But you are 
bound to have your eyes opened by the extent and 
advantages of our propositions, unbranded or 
branded “Yorker.” 


HA 
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Ask us to send a man—a stock catalog, too. 


DIAMOND SHOE COMPANY 


196 CHURCH STREET, NEW YORK, N. Y. 
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Putting Wear and Service into | 
dainty, white fabric footwear t 


——From a well-known finejhc 


UA PE 





CINCINNATI, U.S.A. 





July 27th, 1921. 
Mr. Walter Schafstall, 
Second National Bank Bldg., 
Cincinnati, Ohio. 
DEAR WALTER :— 

Our white shoe season has been a wonderful success. We 
have received favorable comment from all of the large retailers 
and dealers throughout the country. 

We attribute a large portion of our success to your new 
“BEECHTEX CLOTH”—allow us to congratulate you and your 
firm for giving the shoe world a white linen cloth which has 
proven satisfactory in every respect. 


With kindest regards, we are, 


VUUULSELESSA ENNELY 


TUNA 












Very truly yours, 


THE SACHS SHOE MFG. CO. 
CRW :AFK C. Ralph Weil. 

















i AOAUENEUOTOOGERUNAC TLE 


Over 1,000,000 pairs of shoes made of 
BRIGHTEX and BEECHTEX have been 


sold, and worn without a single complaint 
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nelhoe manufacturer~ 


~*< 4 


Test these white fabrics as they come into 
your store—see how they repel water, 
see how moisture-proof they are. Note 
that they do not harden from wetting, 
note that they do not shrink. Dirty them 
a bit, and see how easily soap and water 
will restore the original beauty of weave 
and kid-like finish. (If extremely dirty, 
use any fabric cleaner) excepting those 
containing bleaching compounds or oxal- 
ic acid. 








; jared for Long Wear’ 








CTT 


J. EINSTEIN, Inc. 


Sole Distributor 
9 Spruce St., New York 
BOSTON ST. LOUIS CINCINNATI MONTREAL 
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Mother 9° Ameritas 


HE aim of serious-minded manufactur- 

ers in other sections has been to ap- 
proximate the Lynn standard of design 
and quality. 


Shoe salesmen of other sections sometimes 
claim equality—sometimes superiority— 
but it is always the Lynn standard which 
. they claim to equal or surpass. For Lynn 
sets the standard and according to that 
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r- standard the value of shoes is measured. pe ota 
p- It is well to remember that this has always 
zn been so, since the infant days of the indus- ge 
try. For Lynn is the Mother of American is . 
- Shoemaking; her leadership is traditional % 
. and permanent. ag 
h In this as in every season heretofore the 
n Mother of American Shoemaking sets and 
t maintains the standard. 




















C Womens Stylish’ 
\\ Herible Boots 
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GOOD AS GOLD 


DURABILITY, COMFORT AND STYLE 
ARE ALL COMBINED IN THE 


Lundin SHOE 


BEING SPECIALTY MANUFACTURERS, 
WE GIVE THESE FINE MEN’S DRESS 
WELTS MANY LITTLE INDIVIDUALITIES 
OF DESIGN AND FINISH WHICH MAKE 
THEM DISTINCTIVE. LUNDIN SHOES 
BUILD BUSINESS. 





The _Lundin Shoe 
is right all through 


LUND-MAULDIN Co. 
MANUFACTURERS 
SAINT LOUIS, U.S. A, 


Write us if there is no Lundin dealer in your city. 























Be 
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“A BOON TO WOMEN” 
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“A LIFE’S STUDY” 








Val Duttenhofer, President 


Thirty-two years’ 
in the manufacture of ladies’ 
shoes, and a_ reputation for 
giving the best values for your 


money. 


An appeal which attracts 


that torture their feet. 


foot. 


experience 


support her arches. 

















“Master Shoemakers”™ 


IN STOCK 








Style Plus Foot Corset 


Black glazed kid welts........ 
Chippendale brown kid welt... 


Widths AA to C. Sizes 3 to 9. 


Large sizes, 514 and 9, 25c extra. 


eee eww ot 


ee eeeee 


hundreds _ of 


women who are wearing ordinary style shoes 


7 


wt 


~! 


ww 


2 


i. 


Terms: 4(%-10, 2-20, net 30. f. o. b. Cincinnati. 


‘“‘Futkorset” shoes have all the style of any 
line plus a properly constructed arch sup- 
porter that fits snugly into the arch of the 


Capitalize on woman’s insistence on style 
and her frequent need of special shoes which 


There is a direct appeal to the women of 
your locality in the Master “‘Futkorset” line. 
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THE DUTTENHOFER - STEVENS Go. 


MAKERS OF 
WOMEN’S HIGH GRADE FOOTWEAR 
CINCINNATI 


“Master Shoemakers” 
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More Proof 


OF SPAT SERVICE 
TO THE LAST 
WORD 





























9 
We sell SPATS — ee ie 
FOR our dealers, loC} J CK 
as well as TO — recite 
n color—being 


them. distributed by 
This Booklet, our ab 8 cor 
Advertising and the to their 
Counter Display Cards we —" 
furnish, together with the ais 
well-known Quality of 

SHANAA a, SPXTS and 

our efficient service—all help 

to make certain 

“A“SAONADUL,” SPAT 


SALE WITH EVERY 
LOW SHOE SALE.” 


If you handle “Yondard’ spars let us know im- 
mediately how many of these folders you need 


Wherever you find a progressive dealer, you find 





TRADE MARK 


S. RAUH & COMPANY, 310 sixTH AVENUE, NEW YORK 
— FORPIFTYYEARS-THE WORLD S‘LARGEST-AND-FOREMOST: 
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- Here is a snappy style in 
PEBBLED PATENT LEATHER 


that will brighten up your stock and add to your volume of sales 





Style No. 8824. Welt Blucher 
Oxford, made of Pebbled 
Patent Leather with Apron 
Blucher Pattern, Soft Cap, 
Imitation Ball Strap, 11/8 
Heel. 


Sample this style. 


In stock October 15th. 
A to D widths. Sizes 3 to 8. 





“JULIA MARLOWE” Shoes are business producers for many merchants who like 
quality and careful workmanship. We find just pride in the finish given to each shoe, 
believing that thereon a sale is made or lcst. You and your sales people can sell 


“JULIA MARLOWE” Shoes with confidence in your effort to gain volume business on 


our carefully selected styles. 


<> 


= NG 





ass: 


We feature 10 proven sellers in 


OUR IN-STOCK DEPARTMENT 


as a service feature to help the merchant seeking good, snappy styles to “‘fill in’’ their 
broken sizes and widths. Orders filled and shipped promptly. Write for our 


ILLUSTRATED IN-STOCK FOLDER 

















OUR SALESMEN 


are now calling on the trade, and you assume no 
obligation by asking to have one of our men call. 


The RICH SHOE CO. 


Milwaukee Wisconsin 
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Are your missionaries in these bazaars? 
ONSTANTINOPLE, Bombay, Calcutta—the very names arouse 


vistons of rich commerce. But woe to the trade missionary who 
rushes in to sweep these markets sensationally! With many habits of 
life that were firmly fixed centuries before Columbus sailed from Spain, 
the people do not yield readily to the persuasions of strangers. 


Find a manufacturer who has established a market for his goods in 
the Orient and you will meet a patient builder whose vision sees beyond 
immediate profit. Importer or exporter, your success there hinges upon 
gaining the slowly conceded confidence of able merchants who test before 
they trust. , 


The National Shawmut Bank is represented in all the important 
caries os Gn centers by influential local banks with which this bank has affiliations. 
eh An important advantage enjoyed by Shawmut clients is our investiga- 


Foreign Exchange 


2 tion and trade counsel service—especially valuable to those about to 


7 tah, mer make an initial sales effort in any part of the Near East. 


Scandinavia 


THE NATIONAL SHAWMUT BANK of BOSTON 


Capital, surplus and undivided profits, $22,000,000 
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AS USED BY AMERICAS SHOEMAKERS 


The Natural Color of Shrewsbury Bark Tannage Shows Through Perforations 



















HREWSBURY Grain Calf has held its lead 
‘throughout the years wherein competition 
9] has sought to secure similar prestige and 









nn AO 






This Fall and Winter is to see a great demand for 
the heavy type of footwear to which Shrewsbury 
Grain Calf lends itself perfectly. 









It makes the manufacture of shoes to retail at sales- 
making prices not only a possibility, but a reality. 














GREEN & HICKEY SPECIALTIES 





Steowsbury Grain Calf, Nat. Color...... No. 89 
ere No. 90 
- Tv. t0000 No. 66 






* Dk. Mahog. ...No. 126 

* Scotch-Tan ...No. 139 

” “3 ...No. 116 

* Black ...No. 90 

“oe o ty ity cae .No. 16 
Shen@inovion Gosia om ooo ack 

















= we eo 
Green sted Reten Scotch, Tan...... No. 30 
si Black ...No. 90 












MADE BY BEWARE OF IMITATIONS 
J. E. DAYTON COMPANY Be sure and specify Green & Hickey Shrews- 



















WILLIAMSPORT, PA. bury Leather, it sells the shoe. Swatches of the 
OF above specialties sent to shoe dealers and manu- 
SHREWSBURY SCOTCH GRAIN CALF NO. 139 facturers on request. 












INCORPORATED 1900 


eee eee 


GREEN &HICKEY LEATHERCO 
le eathersWhich Qre Unequalled 
I5 pape STREET, BOSTON 


TANNERIES~ SHREWSBURY AND WINCHENDON, MASS. 


ESTABLISHED 1782 
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ha th: _— ope y from $5.00 to $9.00 for their shoes, quality 
s the fir st c Sieedinn, 

Wh ile ed to paying such pri 

value. 

Weber Union Made Sho calculated to retain this trade 


ptr Hag 


WEBER BROS. SHOE CO. 
NORTH ADAMS, MASS. 


New York Office: 1328 Broadway, Marbridge Bldg. 


ces, they expect full 











A Boot of Smart Conservative Style 


READY FOR IMMEDIATE DELIVERY 





STYLE NO. 9870 


Black Kid Polish on No. 864 
last. Medium Toe Kid Tip. 
Flexible Welt. 74 inches 
high. 1¥% inch heel. AA to 
E. IN STOCK. 


Price $6.75 














J. J. Grover’s Sons Co. 


BOSTON LYNN, MASSACHUSETTS 
Little Bldg., 80 Boylston St. Soft Shoes for Tender Feet 


NEW YORK 
47 West 34th Street 
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STYLE 51 THRILL LAST 


Gun'Metal Calf Bal. Invisible Eyelets to top. Cap Toe. 
Medium Edge. Single Sole. Medium Heel. 
INjSTOCK. Sizes 7-11, Width AA. Sizes 5-11, Widths 
A, B, C, and D. 
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WRITE FOR A COPY 


The Stetson Shoe Company, Inc. 
South Weymouth, 90 Mass. 


BOSTON 
Little Building NEW YORK 
Bush Sales Building 


cor 
Tremont and Boylston Sts. 130 West 42nd St. 
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COHEN & FRANK CO. 
756 Stone Avenue 
BROOKLYN 


J. & T. COUSINS 
369 DeKalb Avenue 
BROOKLYN 


JOHN CRAMER & SON 
199 Steuben Street 
BROOKLYN 





166 Livingston Street 
BROOKLYN 


BERT E. DRAKE SHOE CoO. 
235 Park Avenue 
BROOKLYN 


DEGEN LIPP. INC. 
133 Floyd Street 


STATUE OF LIBE RTY BROOKLYN 
SS —_—_ Fj ANDREW GELLER 
= = 240 Broadway 
BROOKLYN 


A. GARSIDE & SON 
Webster & 7th Avenues 
LONG ISLAND CITY 


GRIFFIN WHITE Co. 
DeKalb & Grand Avenue 
BROOKLYN 


JULIUS GROSSMAN, INC. 
372 DeKalb Avenue 
BROOKLYN 


WM. HENNE & CoO., INC. 
957 Kent Avenue 
BROOKLYN 


R. H. HOSKINS CO. 
39 6th Street 
LONG ISLAND CITY 


HORN SHOE CO. 
145 Roebling Street 
BROOKLYN 


F. S. KAUDER SHOE CO. 
10 Leo Place 
BROOKLYN 


AMERICAN SHOE CO. 
166 Livingston Street 
BROOKLYN 











J. J. LATTEMANN SHOE 
MFG. CO. 
St. Edwards Place 
BROOKLYN . 


MAETRICH EYRE & CO. 
242 Greene Avenue 
KLYN 


[GRANT'S TOMB ] 
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MEMBERS OF 
Shoe Manufacturers’ Board of Trade 
of NEW YORK, Inc. 


D. H. CHANDLER SHOE CoO. 


I. MILLER & SONS, INC. 
1 Carlton Avenue 
BROOKLYN 


MORSE & BURT CO. 
1 Carlton Avenue 
BROOKLYN 


PINCUS & TOBIAS 
17 Lexington Avenue 
BROOKLYN 


PARISIAN SHOE CO. 
226 Varet Street 
BROOKLYN 


PERFECT SHOE CoO. 
2941 Atlantic Avenue 
BROOKLYN 


DR. A. POSNER SHOES, INC. 
141 Roebling Street 
BROOKLYN 


ROGERS & DAVIS 
1615 East N. Y. Avenue 
BROOKLYN 


STRASSBURGER-STILES 
99 Myrtle Avenue 
BROOKLYN 


CHAS. W. STROHBECK, INC. 
309 Johnson Street 
BROOKLYN 


VOGEL-MILLER 
4th Avenue & Baltic Street 
BROOKLYN 


S. WATERBURY & SON 
232 Throop Avenue 
BROOKLYN 


S. WEIL & CO. 
379 DeKalb Avenue 
BROOKLYN 


P ALGIER SHOE CO 
138 Broadway, Cor. Bedford Ave. 
BROOKLYN 


JULIUS ALTSCHUL 
220 Varet Street 
BROOKLYN 


KOZAK & McLOUGHLIN 
14th Street & Governor Place 
LONG ISLAND CITY 


GEORGE W. BAKER SHOE CoO. 
343 Classon Avenue 
BROOKLYN 


c. A. B. SHOE CO. 
641 Lexington Avenue 
BROOKLYN 
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No better evidence of the steady 
improvement in retail business is 
needed than the activity of Brook- 
lyn shoe production. 


The exclusiveness of style and the 
supremacy of quality that identify 
every Brooklyn-made shoe are be- 
ing called for from all the country’s 
style centers. 


Women’s demand for beautiful 
shoes is always a striking index of 
the condition of the times. Today 
Brooklyn shoes figure conspicu- 
ously in that demand. 


Shoe Manufacturers’ Board of Trade 


of NEW YORK, Inc. 
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The Perfected Curative Shoes For Women 


Ss aa 


La France REST 
CURE Shoes are 
made in boots or ox- 
fords, as illustrated 
herewith. Choice of 














either toe. Finest 
Brown or , 


_A SUPERIOR ARCH 
RETAINING 
FEATURE 














La France “REST CURE” 


E have been making 

them in _ steadily 
greater volume for over a 
dozen years. In fact, we 
have never been able to 
make enough. 


Now in our great new fac- 
tory we can make more of 


them. 
La France Flexible Welts 


are too well known to re- 
quire extended description 
here. In REST CURE 
Shoes we combine with our 
very flexible soles a particu- 
larly snug fitting arch and a 
movable stiff shank, which 
latter can be adjusted to the 


La France 


of our many agencies. 








For the Assistance of 
Our Customers 


We have provided a 
very complete and 


helpful 
Free 
Advertising Service 


on Rest Cure Shoes. 
You are cordially in- 
vited to avail your- 
selves of it. 








Rest Cure 


shoes are an established success with most 


position most comfortable 
to the wearer. 

No shoe we know of em- 
bodies all these important 
features. 

In selling REST CURE 
Shoes you have behind you 
the nationally known LA 
FRANCE name and all it 
means to the public in 
terms of years of quality 
production. 

Meet the steadily increasing 
demand for curative com- 
fort shoes on styleful lasts 
by selling a shoe of proved 
success and_ authority. 
Write us today for samples 
and further information. 


Shoes Are Carried in Stock 


Boots and Oxfords—Finest Black or Brown Kid, AA-D 


Williams, Clark & Company 


Women’s Welt Shoes Exclusively 


183 Essex St., Boston 
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Here’s just the shoe for the Woman 
of Affairs: The Business Woman 


Combination Last. — 








It’s easy-fitting—possessing notable arch-support 
features—and grips the heel firmly. In a word, the 
B. W. Last is intensely practical, with no sacrifice 


of vigorous style. 













Emphasized by progressive shoe stores through- 
out the nation, because the B. W.—like all Roth- 
made footwear—embodies the worthy features 
that make Cincinnati shoemaking a synonym of 


quality. 













There are no shoes better than 
Cincinnati-made shoes. There 
are None so good as Roth's. 


The Roth Shoe Mfg. Co. 


CINCINNATI 





Write TODAY for Samples 
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ARMORTRED 


Why is itthat- ARMORTRED heels are 


being adopted by more and 
more makers of high quality 


shoes? 

BECAUSE they require 
heels that add to the looks of 
their shoes, and ARMOR- 
TREDS are extra good 
looking. 


Their Looks Are No Better 
Than Thetr Quality 


Quabaug Rubber Co.. North Brookfield, Mass. 
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IN STOCK 


Because of their rare combination of adaptability, good looks, and 
wearing qualities, Menihan shoes clinch the doubtful sale and inspire 
the buying of THAT EXTRA PAIR. 





No. W 317—Medium Shade Tan No. W 345—Black Satin One Strap, No. W 315—Black Satin One Strap, 
Calf, One Strap, 14/8 Military Heel, 13/8 Satin Covered Baby Louis Heel, 17/8 Satin Covered Full Louis Heel, 
4 Iron Square Edge, A 4 to 8, B 3% New Process Light Weight Flexible New Process Light Weight Flexible 
to 7, O 8 to 8 Price $4.75 4 to 7%, B Soles, AA 4% to 7, A 4 to 7%, B 

C 8 to t 8% to 8, 0 8 to 8, D 8% OS 


No. W 325—Same with 15/8 Junior 
Louis Heel. Price $5.25 


eee eeeeeeeeeeeeeeweweweweerererereene ne et ee ee ee eee eee ee 
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No. W 106—Van Dyke Tan Calf No. W 113—Van Dyke Tan Calf 
Oxford, 18/8 Military Heel, Goodyear No. W 149—Black Suede Oxford, Oxford, 10/8 Cuban Heel, Goodyear 
Welt, AA 4% to 8, A 4 to B 13/8 Military Heel, Goodyear Welt, Wi % to 8, A 4t 

8% to 8, O 8 to 8, A 4% to 8 A B 4 to 


’ 
'* 


W 109—Same in Patent_Oolt. 
Brown Kid. Price $5.50 


No. W 112—Same in Black Glace 
Kid. Price $5.25 


ce 
° No. 
No 129—Same $6.00 No. W_ 107—Same in Black az Price 


Calf. Price 5 


No. W 131—Medium Shade Tan No. W 179—Havana Brown Kid No. W 185—Toney Red Calf Ox- 
1 ford, 1 1, Oxford, 10/8 Cuban Heel, Goodyear ford, One Inch College Heel, Good- 
} oe Rae Bae a Welt, AA 4% to 8, A 4 to 8, B year Welt, AA 4% to 8, A 
8% to 8, C 8 to 8, D . B 3% to 8, C 8 to 8, D 
$6.00 Price 


85.25 
No. W 175—Same in Black Dbon 
Calf. Price $5.2) 


Terms: Net 30 Days 


The Menihan Company 


Shoemakers for Women 


Rochester, N. Y., U. S. A. 
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More Bates Specials 
Ln-Stock 


EE these two new Bates Brogues? Really new, 
aren’t theyP Here is what the Bates policy is 
accomplishing: 


It is giving a strong, clean-cut boost to the men’s style 
proposition—which is very much needed—and it is 
making the Bates in-stock service one of the most notable 
and helpful in the entire trade. 


These two Bates Brogues, numbers 6305 and 6300, are 
our latest successes. They are selling wherever shown. 
They have snap—and they give men exactly what they 
want in style and sensible comfort. 


In shape, and particularly in pattern and general make- 
up, Styles 6305 and 6300 are distinctive. They empha- 
size today’s tendency toward semi-soft toes. The 
boarded grain leather of which they are built is of de- 
pendable quality. 
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Bates 
Flexible -Toe 


Brogue 


‘4 > 


Maxcans 
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No. 6305 Tan 
Boarded Grain a5 
No. 6300 Black 
Boarded Grain 















And note their price—$4.90! 

Note also that these shoes are 

built with full extension edge, 

white fibre mid-sole, natural-finish outer sole and Goodyear 
“Wingfoot” rubber heel. 
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Styles 6305 in Tan and 6300 in Black are carried in stock, 
along with many other Bates models—all produced on the 
fixed Bates policy of highest value at moderate price. 


A. J. BATES COMPANY 


WEBSTER, MASSACHUSETTS 
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No. 4 Russia 
Calf Raglan Bluch- 
er. Berkley last. 
Heavy Single Sole. 
Goodyear ‘*Wing- 
foot’’ rubber heel. 


No. 4 Norwegian 

No. 21 Lace Ox- 

ford. Marne Last. . 

Perforated Vamp, Tony Calf Lace 
Tip and Panel. Oxford. Perforated 
Stitching Around Vamp, Tip and 
Heel. Overweight Around Top. Single 
Single Sole. Lea- Sole. Leather 
ther Heel. Heel. 


THE “BRENNAN” sHoE 


PAA FN OM MOM OM MoM oo Oh MOM o> 





©) 


Do you know it ?—if not get aequainted with it now. Do not 
let another day pass without sampling a shoe, which has 
the features that attract trade, and the quality that holds it. 


Richards & Brennan Co. 
Randolph, Mass. 


Boston Office Minneapolis Office N. Y. Office 
183 Essex Street Lumber Exchange Bldg. Marbridge Building 
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From the toddling babe 
to the dancing belle. 





We shoe the kiddies and 


shoe them well— 











a Grades of Footprints to fit the feet 
of children and purses of parents in all 


the walks of life. 















MISSES’ BOOTS. ORTHOPEDIC LAST. SIZES 11% TO 2. 
Width Tip Heel Sole 








No. Price Description 

7239 $3.95 Gun Metal Calf, Mat Kid Top, Hi-Cut Lace... BCD Tip % Welt 
7235 3.25 Gun-Metal, Dull Top, Hi-Cut Lace .......... cD Tip % Welt 
7221 2.60 Gun Metal, Dull Top, Hi-Cut Lace .......... E Tip 3% McK. 







7227 2.10 Gun Metal, Dull Top, Hi-Cut Lace .......... cD Tip % McK. 






Our one, big In Stock Department is housed in a modern, four-story, brick building. It is 
equipped to handle orders of any size from any part of the country. Central location assures 
immediate shipment and quick delivery. Minimum cost and maximum service result. All 
large orders, however, in case lots are shipped direct from factories. 







Fit the Growing Foot from Baby-walk to Fox-trot 


Consolidated Shoe Company 


INCORPORATED 


Boston, Mass.,U. S.A. 
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{ __BROGUE OXFORD 

















(| COMBINATION BLUCHER } 


CO 











~~ 


aes 
s-@ 

(ar 
—™ 






































Tre 
Tee 
JESSCERSSS RSE eREEES 






































[ESECRSSSCRTESSTAASETERESTESSe eee eesEeeE: 


EXAMPLES OF THE WALK-OVER PRODUCT 
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FROM THE MEN'S FACTORIES 
































CAMPELLO, BROCKTON, MAss., U. S. A. 


EXCLUSIVE AGENCIES IN ALL IMPORTANT CITIES IN THE UNITED STATES AND 





Torre 


Titre 


























= 
ea 
= 
mc 
© 
=) 
_ 
af 
= 
=) 
= 
7) 
=) 
Z 
< 
Sy 
) 
© 
= 


THE WORLD OVER, INCLUDING NEW YORK, LONDON AND PARIS 























GEO. E. KEITH COMPANY 


MAKERS OF WALK-OVER SHOES FOR MEN AND WOMEN 
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EXAMPLES OF THE WALK-OVER PRODUCT 
FROM THE WOMEN'S FACTORIES 


GEO. E. KEITH COMPANY 


MAKERS OF WALK-OVER SHOES FOR MEN AND WOMEN 
CAMPELLO, BROCKTON, MASS., U. S. A. 


EXCLUSIVE AGENCIES IN ALL IMPORTANT CITIES IN THE UNITED STATES ANDO 
THE WORLD OVER, INCLUDING NEW YORK. LONDON AND PARIS 
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STRAP SPATS 


PATENT PENDING 


Best Selling Styles of the Season 


Because they are trim, elegant, stylish—because they 
enhance the beauty of smart shoes and costumes— 
buyers of COLUMBIA STRAP SPATS repeat. 

The shade and bindings are of wide variety. They 
match or contrast with shoes and costumes of every 
style and shade. 

Today’s the day to send for samples. 


Designed and made exclusively by 


Columbia Overgaiter & , Made in al 
e e ; e 
Legging Co. fay Columbia 


Makers of fine spats; canvas, er Fabrics, 
leather and jersey leggings eS oe including 
eee satin and 


900 W. Lake St., Chicago, II. moire 











vance Mase 


The Goodrich Salesmen Are Now 
Starting for their Territories 


Their assortment of lasts, designs and leathers is complete, comprehensive and up-to-the- 
Prices are as low as present day values will allow us to make them. 


SHOWN BY 


F. A. MONTGOMERY and J. B. KRUGER—from Denver 
to the Coast. 

FRANK W. LORD—Middle West. 

F. M. COLBURN—South. 

J. E. STEVENS—Eastern States. 

W. A. RAMSDELL—Northwestern States. 


Hazen B. Goodrich & Co. 


70 Washington Street 
HAVERHILL MASSACHUSETTS 


minute. 
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Formative Shoes 


for Fitted With 


Women 
(Goodyear Welt) 


Flexible Shank ‘- ag 


Modified 
Formative 
N these advertisements we are explaining to — 
retail dealers the value—the intrinsic value d 
and the salability value—of Formative Shoes $5.00 
for Women. 


























We are presenting the two groups of Formatives 
—the regular or full-formed and the Modified, 
which is merely the regular shoe with narrower 
forepart and higher heel. 











And we are emphasizing this important qualifica- * Fitted With 
tion of all Formatives—namely, their moderate Seber Mast 
prices. It is a strong keynote in their instant 

grip upon the retail trade. 








Women want these shoes. Why? Because they 
want comfortable shoes of fine appearance, and 
because they want to pay only modest prices. 








Therefore, Formative Shoes meet and fill a dis- 
tinct demand from the public that expresses itself 
in desirable added profits for the retail handlers. 




















Styles and Prices No. 94 


. O2—Black Kid Oxford. Price ................-00- $5.00 i 

- 93—Brown Kid Oxford. Price 

. 94—Black Kid Boot. Price , Black 
No. 95—Brown Kid Boot. Price * Kid 


$6.00 








Enterprising retailers are invited to correspond with us. 


COTTER SHOE COMPANY 
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Costs no more than other good sole leather 


AUGHAN’S IVORY SOLES are 


a source of saving to the manu- 

) facturer of fine novelty footwear. 

; No edge-filler or bottom-finish 
Trade Mark need be applied. Neither paint 


nor spray is required, for 


VAUGHAN’S IVORY is white clear through. 


Ask your manufacturer to ure VAUGHAN’S in your 
next white shoe order. You will profit by the satisfac- 


tion to your customers. 


VAUGHANS IVORY 


THE SOLE THAT HAS MADE 
WHITE SHOES STAPLE 


MADE BY 
GEORGE C.VAUGHAN 
Tanneries at 
PEABOD 

MASS. 


Costs no more than other good: ‘sole leather 


GEORGE C. VAUGHAN 


TANNERIES AT 
PEABODY MASSACHUSETTS 
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* Thorobreds 


Just saying a thing is the best won't 
make it so. You can’t argue Quality 
into a product. It must be put there 
with good materials and superb work- 
manship. 


Quality must be created—it must be a 
reality. A mere  word-picture of 
Quality fades away when the product 
is put on the job! 





Armstrong Shoes have attained their 
enviable reputation because their 


Qualitv is REAL! 


:—D. Armstrong & Co. Inc. 
Rochester NY: 


~~ Jean MreCarvho-> ) 
a ~ ———S————S—S—MArwe } 
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Three Good Reasons Why 
“One Pair Sells Another’’ 
In Stock, Ready to Ship—NOW 





Stock No. 906 
Barry’s Aberdeen 
Gallun’s No. 3 (medium light shade) 
Norwegian Calf Oxford. Tip and 
Vamp Pinked and Perforated. Cen- 
ter Tip Punch. Round Edge. Stitched 
Heel Seat. 
A,7toll; B,6toll; CandD, 5 to 10 
Price $6.00 


Stock No. 901 Stock No. 921 
Barry’s Brogue Barry’s Aberdeen 
Gallun’s No. 3 Tan Norwegian Calf Dark Boarded Russia Oxford. Vamp, 


Oxford. Tip, Vamp and Heel Foxing 
Pinked and Perforated. Stitched } Fags Te Pose? + wo 


Heel Seat. Sole. Fibre Slip Sole. Stitched Heel 
A,7 to 11; yc Seat. 

ice $6.25 . , 
Stock No. 902—As above only Biock A. Tt tt; BO tl; CandD, Sto be 
Norwegian Calf $6.2 Price $5.75 


‘For Men Who Care to Dress Well’’ 





























T. D. BARRY CO. 


BROCKTON, MASS. 


STOCK DEPARTMENTS: 
At the Factory: 200 Fifth Ave., Room 608 
Brockton, Mass. New York City 
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No. 404—KID, ‘ey ener 10/8 Rub- 
ber Heel. 


No, 204—KID, 7 Inch Polish, Press Vamp 
and Fox, 12/8 Cat’s-Paw Rubber Heel. A 
to E, 20 Last $3.75 
No. 208—PLAIN TOE KID, 7 Inch Polish, 
12/8 Rubber Heel. C, D, E, 20 Last. $3.25 
No. 401—% FOX KID, Stock . Polish, 
$4.00 


No. 465—KID 7 INCH POLISH, Common- 
— Fe 7/8 Rubber Heel. $3.25 
an , 46 Wn 6:0:6:0.0.60:4.5:0b06eeee 225 
¢ c e 
> to E, 40 La $3.50 No. 463—KID BAL, (lower top), Common- 
sense Toe, 7/8 Rubber Heel. 
only, 46 Last 


No. 405—KID STOCK =. 4 INCH POL- 
ISH, 12/8 Rubber Heel. OC, D, B, 40 Last, Press Vamp and Quarter, 12/8 
ye? Heel, A to B, 40 Last 


25 
402—KID STOCK 4 wy Loe 


No, 454—KID STOCK TIP BAL, (lower 
top), Medium Toe, 9/8 Rubber Heel. EB and Gat’ s-Paw Rubber Heel. A to B, 40 La 
EW, 145 Last 


No. 207—KID STOCK TIP WIDB ANKLBD 
POLISH, Press Vamp and Fox, Heavy Sole, 
12/8 Rubber Heel, EEE: Only $3.60 
No. 2011—KID STOCK TIP OXFORD, 
Gray Leather Quarter = Sock Lining, 12 8 
Rubber Heel. EED Oni $3.25 


























The Logical Choice—Gardiner’s! 


IGH-CUTS loom up as strong staples for Fall and Winter. It is a good plan to be 
adequately sized in them. Gardiner has them in stock for immediate shipment, to- 
gether with a complete line of Sandals, Oxfords and Juliets. 
Gardiner Quality Comforts are the logical shoes to offer your customers. The velvety kid- 
skin, hand-nailed heel, and common-sense last clinch the sale. 


> H. K. GARDINER COMPANY 


680 WASHINGTON STREET LYNN, MASS. 
BOSTON SAMPLE ROOM, 134 LINCOLN ST. 
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861-871 


Stock No. S61—Newark Bal, Stock No. 871—Style like No. 
Tony red calf. Perforated through- 861, P & V No. 104. Perforated 
out. Fancy center perforation in throughout. Fancy center perfora- 
tip. One inch heel. Goodyear tion in tip. One inch broad heel. 
‘‘Wingfoot’’ rubber lift. ‘‘Vogue” Goodyear ‘‘Wingfoot’’ rubber lift. 
last. 13 iron single sole. 13 iron single sole. On our _‘‘Ad- 

Price $6.50 vice’’ last, Price $6.50 


HE “Crawford Shoe” stands high in 

the estimation of keen shoe buyers. 
Volume sales are easy and profits are 
taken quickly, with the “Crawford Shoe” 
in your stock. To sample the “Crawford 
Shoe” and note its selling quality is to feel 
assured you have found a dependable 
source of increased revenue. 





Charles A. Eaton Company 


“The Sterling Shoemakers of New England” 
BROCKTON, MASS. 


BOSTON—207 Essex Street NEW YORK—127 Duane Street ATLANTA—238 Peachtree Arcade 
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HANNAHSON’S — 
BLACK SATINS 


THE STYLES THAT 


DOMINATE 


FOr FALL 
IN-STOCK 















B Tor — eck Satin Turn, On 
Ba ~ Lo Heel. a7 ck “si ie Fir ise nd 
Bu ba 


~ 1110—Black + sel Turn, One Strap, ton, Bea i ded Vam 
LXV He« el Rh ae’ Gutton, A. B. $3.25 C and D, 2% to 3. ey ere re or 
é and D, 8. ‘te weerreer re 
B 700—Black Satin Turn 
B alg rte *k wed a. One Strap, LXV He -al Bla ek Silk Fir Ise “a “Bu : $3. 3 
Baby 8 Hee my me Button. A, e Re ade ed Vamp Ornament 
B, C and D, 2 “Price ttre eeeeee D, 2% to 8. Be ccccccccccccoceecs 


POPULAR 
PRICES 


MINIMUM ORDERS 
ONE DOZEN 
PAIRS 


Terms 
2%—10 
Net 30 


B 710—Black Satin Turn, Two Strap, B = Blac i Str, 
Black Silk Finished Button, Junior Heel. $3.35 I wey tone Bu vd nm 2/8 ¢ Cube oa a $3.25 


E 

A, B, C and D, 2% to 8. Price...... WY —D Cy = ~ Sear 

B 750—Black Satin Imitation Turn, B 755—Black Satin Imita atio oe 

two strap, Mite ue, fuaite Heel, $2.85 Strap, 12/8 os ban ‘Heel, ‘Milo’ "Bu 2.8 
B, C and D, 21 | rere B, C and D, 2% to Price. .ccccceccce 


JANNAHSON 
SHOE CO. 


HAVERHILL, MASS. 





49 











BOOT AND SHOE RECORDER October 1, 1921 


4-9 ot Ee EHH COO HENS SE 


ATENT Leather should be very carefully 


selected. 


Therefore in buying or specifying Patent 
Leather, it is good business sense to consider 
the house behind the product. 


6S 93/20 34 OO HES 


Lawrence Leathers 


Are Reliable Leathers 


BLACK DIAMOND CHROME PAT- 
ENT Leather embodies advances and advan- 
tages that will count in your shoes. 


Hh Det ee 
= CS S : . 


©. FN + DH 1 He 
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A.C. Lawrence LeatherCompany 


161 South Street ,Boston .Mass. 


NEW YORK - CHICAGO - ROCHESTER 
PHILADELPHIA 
CINCINNATI 
MILWAUKEE - ST. LOUIS 
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“THE “RADCLIFFE’”—One of the New Ones 
and a Good One in Arnold’s “Glove-Grip” Line. 
Made up in a New Shade of Tan Calf. IN STOCK. 














Sizes: AAA, 5 to 9; AA and A, 4 to 9; B, 3 to 9; C and D, 
Price $6.00 
SEND FOR NEW IN-STOCK CATALOGUE 


‘ 


As a judge of footwear values you 
can see in the style shown here, 
highest sales and profit possibili- 
ties. This model will appeal to a 
great number of your women cus- 
tomers who value comfort and 
seek it with style. 


The charm of the ‘Radcliffe’ is 
in the gracefulness of its lines, 
the rich color of tan calf of which 
it is made, the arch supporting 
“Glove-Grip” feature, and the 
characteristic high grade ‘‘Ar- 
nold’’ workmanship. Your first 
order will be followed soon by 
another, for the ‘Radcliffe’ re- 


M. N. Arnold Shoe 


Stock No. 703 
Arnold Glove Grip, Ladies’ Oxford, Carl Schmidt's Color 
“C” Calf, Perforated Tip, with Centre Punch, Perforated 
Vamp and Eyelet Row 12-8 Half Rubber Heel. 


The Radcliffe 







North Abington, Mass. 

























Stock No. 802 


The Radcliffe 

Arnold Glove Grip, Ladies’ 81- 

in. Boot, Medium Shade Tan 

Calf, Perforated Tip with Centre 

Punch, Perforated Vamp and 

_ Row, 12-8 Half Rubber 
eel. 



















IN STOCK 


Sizes: AAA, 5 to 9; AA and A, 
4 to 9; B, 3 to 9; C and D, 244 


to 8. 
Price $7.25 
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CHICAGO 


JANUARY 9-12.1922 


A Few Reasons Why Every Progressive Retailer Will Find That Four Profitable Days 
Can Be Spent at the 


11th ANNUAL CONVENTION AND EXPOSITION 
of the 
NATIONAL SHOE RETAILERS’ ASSOCIATION 


The Harvard Bureau of Business research will analyze your business statements without 
charge. 
Correct costume review. (More than a style show.) 
Competitive window display demonstration. Open forum discussions. 
COME TO THIS Interesting, Instructive Business Building Convention. 


Convention Headquarters will answer your questions 
Al? South Dearbon St< 


NATIONALSHOERETAILERSASSOCIATION 
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140 —Patent Colt Delphine Pattern, cen- 
ter and instep strap. Cut out quarter, 
17/8 wood covered Louis heel, Nuflex 
err $5.35 


141-—Details as above only in top grade 


Black ooze calf, Nuflex process, Price, 
$5.75 





134—Finest grade black ooze calf 3 
strap, 3 buckle Nuflex process. Modified 
semi-stage last, 16/8 covered Louis heel. 
PE CRésie recs veces sone $5.50 


1235—Same style as above only in Gen- 
uine mat, 16/8 leather Louis heel, B, 
Price 


Se Bh Dec cccscccsénnoese $4.25 
139—Same style in fine Patent Chrome, 
leather Louis heel. Price..... $4.25 





145—Patent Colt Moccasin effect vamp 
and tongue three buckle center strap, 
13/8 Cuban military heel, Nuflex process, 
MO, et WES... csc cccased $4.75 


Paramount Shoe Co. 


199 ESSEX ST. 


HARRY S. KUSHINS 





number. Price .....e.e-.ee0. 
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Ready to Ship 
AT ONCE 





sandal cut out 
14/8 leather muititary heel, kid 


vamp and quarter lined, Nuflex process, 


date on_ this 


600 cases sold to 
$5.00 


WIRE YOUR ORDERS FOR 
THE BEST SELLING STYLES 


OF THE DAY 


IN STOCK 


WIDTHS 
A TOD 


TERMS 2%—10 DAYS 
NET 30 DAYS 


BOSTON, 





151—Patent Sally no cut out vamp, 16/8 
wood covered Louis heel, Nuflex process, 
another real one. Price.......-- \o 

149—Same as style above with leather 
Louis heel, sizes 3 to 8, widths B to D. 
ee Ser $5.00 
150—Same style mat “, ener Louis 
heel, sizes 3 to 8, width to D. = 

Ne ee $4.50 





S Patent Colt 5 eyelet oxford semi- 
soft toe one row stitched tip and ball 
and fox, 10%4/8 military heel. 

None finer made. Price, $4.85 
Light Welt. 








523—Dark tan calf lace oxford, 10%4/8 
leather heel, perforated as illustration, 
kid quarter linings, sizes stamped in the 
oval, Goodyear welt, sizes 3 to 8, width 

i 4.60 


| 


A tO D. Pwhe@. .ncccccccccces 
%524—Same style in gun metal calf skin. 
Sizes 3 to 8, width A to e 

PD nok nd6.cc0s 06ennceeses $4.50 
52G—Same style brown kid without 
perforation, with solid rubber heel at- 


tached. Goodyear welt, sizes 3 to 9, 
widths A to D. Price........ $4.75 


517—Same style black vici kid, without 
perforation, O’Sullivan’s rubber heel at- 


tached, goodyear welt, sizes 3 to 9, 
#4 


widths 


MASS. 


A to D. Price........ .60 


53 


SALES MANAGER 
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here never 


has been 
any other. 












33 Years of World Wide 


Acceptance 









That is the history of VICI KID. 





Since its origination, VICI] KID has up- 
held the new standard of shoe leather 
quality it then set. 








It must and will continue to merit the 
confidence its past service and satisfac- 
tion have registered. with the public. 


| Robert H. Foerderer, Inc. 


Sole Producers of Vici Kid 
Philadelphia - - - Pennsylvania 
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NOVELTIES 


IN STOCK OCTOBER 10 


IN STOCK OCTOBER 10 








THE BEST BET FOR 
A QUICK TURNOVER 








No. 133—Black Patent aay Sally Pump with Junior 
Louis Heel. AA, 4-8; 3-8; B, 2%-8; OC, 2-8, 
Price $6.25 


IN STOCK READY NOW 


No. 135—Black Patent Leather Shirley | Try 


Brass Center Buckles, Cuban Heel, AA, 4-8; 
-8; C, 2- Price $6.25 


IN STOCK READY NOW 








EVERY SHOE 
A BUSINESS BUILDER 








No. 130—Black Satin C—Sone Straps like above. Price, 
85.25 


No. 129—Black Kid C. 8. One Strap, pom ga v4 ease 
and By re Junior Louis Heel, No. 90 Last. 4-8; 
A, B, 3-8; O, 2-8. 


lhe dE a Delivery Price $5.50 


IN STOCK AT ONCE 


No. 131—Black Patent Leather Three Strap with Black 
Suede Saddle, raw Louis Heel, Diamond Perforation 3 
Vamp. AA, 4-8; A, 3-8; B, 2%-8; 0, 2-8..Price $6. 

No. 132—Black ‘fake Three Strap with Black vente 


Leather Saddle, Diamond Perforation on pene. Junior 


Louis Heel, Sizes as above rice $7. 


ime ane a One Strap, Fully pans. an75 
These styles are the most in demand. Each one 
will be found a producer of profitable trade for 
you. To omit any one of these models from 
your stock would be a mistake. We suggest 
an assorted order today. The very best mate- 
rials and workmanship are clearly revealed in 
these values. Buy what the other fellow doesn’t 
have. Order early—now. 


HOPKINS and ELLIs 


Haverhill, Massachusetts 































October 1, 1921 BOOT AND SHOE RECORDER 








$2.85 







Boys’ 
Solid 
Dress 


Welts 


Goodyear 

Wingfoot 
Rubber 

Heels 


















$2.85 














Dress Goodyear Welts 


Popular Price Period 


—is upon us. Are you prepared? 


— $2.85 — 


LESS 5 PER CENT 10 DAYS 






IN STOCK 









Stk. 705 





Stk. 





704 







Stk. 701—Gents’ Mahogany Blu......... $2.50—5 % 
Stk. 702—Gents’ Mahogany Bal........$2.50—5% 
Stk. 703—Gents’ Mahogany Bal........ $2.50—5 % 






Stk. 704—Boys’ Mahogany Bal., See Cut 
Stk. 705—Boys’ Mahogany Blu., See Cut 
Everything equipped with Goodyear Wingfoot 






We know they wear well, because they're from our own “Time Tested” 
leathers—Upper and Sole Leather known to the trade since | 860. 






Samples or Salesman on Request 


J.C. MOENCH SHOE COMPANY 


CENTRAL OFFICES—119 BEACH STREET, BOSTON 
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DROP 
EFFECTS 


Fashion's latest dictum carried out 
in shoe ornamentation. 


These styles are absolutely new 
and exclusive— 


We will be glad 
to send sample 
selections 
on request. 


CAPU CHAUN BEADED ORNAMENT FOR STRAP 
AND THROAT, IN STEEL AND JET AND OTHER 
COMBINATIONS. 


NO. 947. STRAP ORNAMENT 
NO. 946. THROAT ORNAMENT 


oe 


We only show here two of our new 
styles. There are many more 
along these lines and totally dif- 
ferent. 


DROP STYLE BEADED ORNAMENT 


NO 944. STRAP ORNAMENT 
NO. 945. THROAT ORNAMENT buttons for strap styles. 


F RENCH BEADING & NOVELTY CO. 


922 LOCUST ST. PHILADELPHIA, PA. 


You may be interested in our rhinestone 





Ge ma me me OO Ca Oe Ca me Lame Lm a La tN 
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SCAGSNCAGACAGFRGAG 


“STYLE THE STIMULUS”’’ 


You always find the “selling punch” in the 


E & M Shoe of Quality 


Our “Touraine” three buckle welt is shown above. It is 
made over our handsome 75X last of Tony Red calf. Note 
the tongue effect. The shoe carries a 12/8 military heel. 


Retails $6.00 


President Fred S. Marshall will call on the large trade of New 
England, also wholesale trade in the principal cities to Chicago. 


Vice President Charles L. Marks will continue to look after 
eastern cities (except New England), also Southern cities, as 
heretofore. His New York City office and sample room is 
1008 Marbridge Bldg. - 


Edgar Hughes, Jr., will cover the smaller towns in the South. 
Larrie H. Sass continues in charge of the Pacific Coast trade. 


N. M. Macdonald will call on the retail trade in New Eng- 
land, North and South Carolina and Virginia. 


EMERY & MARSHALL CO. 
Haverhill, Mass. 


BOSTON OFFICE: 183 ESSEX STREET 


DODO OD TRADE sae mark “C%G“CAGNCAG SCRA 
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Top Sawyer and Pennsy 


The Top Sawyer is a cold 
weather rubber shoe, made full 
and wide to accommodate heavy 
woolen socks. The Pennsy is a 
rubber shoe, but made trim and 
close-fitting like a leather shoe, . 
to wear with ordinary socks. 


; ‘ 
ee wr SI fF) 
ie o." =~ a s 
id et Vas ees, Pa 
i! ate NAR vy 





Just figure it out any way 
you like! 


lech tee Gs Gee en OR a sound, profitable business on rubber boots, 


when you want satisfaction. shoes and arctics, you simply can’t beat the Snag- 


Proof Line. 


In the first place, take the products. Snag-Proof 
Rubber Footwear has been a quality leader, dominant 
for fifty years. Every new improvement in the devel- 
opment of better rubber footwear has gone into the 
making of these good boots, shoes and arctics. They 
are now steam cured in vacuum—a process that makes 
— unusually durable, strong, water-and-weather 
proof. 


The Snag-Proof Line includes every kind of product 
in popular demand. There are boots, long and short; 
rubber shoes for wet, medium wear, and for cold, 
winter wear; arctics for the very cold, rough days. 


Our dealer proposition is as unusually good as our 
products. We give you the exclusive agency in your 
territory—an opportunity to build an enduring busi- 
ness, very comfortable in its profits. 


And we back your selling efforts with strong 
national advertising of the good name “Snag- 
Proof” that helps to substantially increase your 
a Suen exceptional sales. Write to us. 
oot for men who do a great 


deal of outdoor work. It LAMBERTVILLE RUBBER COMPANY 


is strong, light, springy and , 
comfortable — water-tight Lambertville, New Jersey 
and durable. 


“SNAG-PROOF” Pi hherlootwear 






































BOOT AND SHOE RECORDER 








— 





COMBINATION MODEL NO. 69 








Medium toe and vamp, 12/8 heel 
with extended heel seat, long count- 
ers, high arched, wide bottom, full 
width wider ball, width narrower in- 
step, short heel measure, concealed 
pockets to accommodate heel joints. 


a 








aetiaaiilii Physical Culture Shoes 
Stock No, 469—7-inch wee Te , STYLE PLUS COMFORT 


Kid Boots 
— 170—Black Kid er a 
xfords Te Z n - . e 
- 2 Physical Culture Shoes are scientif- 


es ee 470—Brown Kid 
— : , aw ically constructed to conform to the 
lines of the foot and freely follow 
every movement. They fit comfort- 


ably without sacrificing style. 


Physical Culture Shoes are constructed with a high tempered, flexible steel spring, 
built into the well-arched shank, supporting and strengthening the arch without limit- 


ing the functions of the muscles. 


Our combination lasts which are strongly featured in our “In-Stock Department” 
eliminate undue pressure and yet hug the foot thus preventing slipping. 


Carried in stock all year round in wide range of combination and special featured 


orthopedic models in boots and oxfords, black and brown kid, AAAA to EE, sizes 


Wm. Henne & Co., Inc. 


Known Since 1875 for Quality 


BROOKLYN, N. Y. 
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The REGAL VASSAR 
$6.00 


The Regal VASSAR is made‘of smoked horse 
with Russia calf trimmings. It has a fibre disc 
sole and red rubber wedge heel. Midget brass eye- 
lets are an added feature. Young women over the 
entire country are enthusiastically accepting this 
new kind of sport shoe—a practical, comfortable ox- 
ford for the street and out-o’-doors. 


Stock No. 9396. Price $6.00 
Size range, A-D. In Stock NOW! 


As this message is being written, orders 
for this new style are filling our Stock 
Department’s mail basket. Order in- 
stantly, we advise. 


Send the Coupon 


for a copy ea 
la-Geock Catalog of Fil 
and Winter styles. Ch 
the square at bottom 
coupon. 


Regal Shoe Company, 268 Summer Street, Boston, Mass. 
NEW YORK SALESROOM, 1369 Broadway (at 37th Street) 
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The REGAL LINDEN 


The Regal LINDEN is a distinctive patent leather strap pump that 
will be a rapid seller for you. It is designed with one row of white silk 
stitching each side of the perforation on tip and vamp; 14/8 Cuban heel. 


Stock No. 7246 . Price $5.65 
Size range AA-D In Stock NOW! 


CLIP the ORDER-FORM below for CONVENIENCE 


(se =e ew OK RP SR SR EFC TT TE TC ET CT TT KK Te eee ee 
The Regal Shoe Co., Department 20 
268 Summer Street, Boston, Mass. 


Gentlemen :—Please ship at once by 
the following shoes from stock, as advertised : 








Stock 
No. [Width | 2} 3 | 3— | 4] 4—]| 5} 5— 








— |— 

























































































check ( y ) here I should like to receive your new In-stock Catalog fre 
| | of charge. 


PIN the COUPON to your LETTER HEAD, please 
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Plain Common Sense 


_ years of more or less painful experience with ill- 
fitting shoes, the average woman has learned to apply 
plain common sense to shoe buying. 


This means that you’ll need real common sense shoes for 
your fall and winter trade. You'll get quick results with 
Modified Educators. 


Modified Educators are good looking in addition to being 
orthopedically correct—they are nationally advertised— 
they are made in 98 fitting combinations, black or tan, AAA 
to E, 2%. to 9—and are always in stock at any one of our 
nine distributing houses. 


A minimum outlay puts them on your shelf—try a few pairs 
and see how fast they go—you’ll be surprised. 


Rice & Hutchins, Inc. 
10 High St., Boston, U. S. A. 
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